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“Our calves grow faster with 
Calf-Pab than any other feed.” 


“It dissolves easier .. . 
no more clogged nipples!” 


“Calves grow better 
and are more econom- 
ical to feed.” 


“Not a single case of scours 
since we switched to Calt-Pab.” 


“Calf - Pab 
costs less and 
calves look 
better, weigh 
more.” 


“Calf-Pab is saving us 
money and we're sell- 
ing all our milk.” 


cover the extra values of © 
Calf-Pab ... through big- © 
ger milk checks and lower 
feeding costs! That’s why 
they are changing to sen- 
sational new Calf-Pab that 
gives them more than a 
milk solid feed. It’s easy 
to feed, safe and provides 
more nutrients than milk 
to produce big, thrifty 
calves. 


avanane 1001. IN 


ADDITION TO THE REGULAR 25 LB. SIZE! 


You can give your quantity buying customers 
further price advantage by stocking and recom- 
mending the NEW 100 lb. bag of Calf-Pab. It 
means more tonnage . . . more profits for you. 
Order Calf-Pab — either 25 Ib. or 100 Ib boos ae 
from your distributor today. 


CONTAINING 


MILK 


MIRACLE Vitamin By. and 
Antibiotic Feed Supplement 


Main Plant and Offices Midwest Plant West Coast Divist 
WAUKEGAN, ILL. Des Moines. lowa Nampa Idaho 
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the NATIONAL 
FEED INDUSTRY SHOW 


Combined with the Annual Convention 
EASTERN FEDERATION 
of FEED MERCHANTS 


The Place: BUFFALO MEMORIAL AUDITORIUM 
BUFFALO, NEW YORK 


The Dates: JUNE 8-9-10, 1953 


Held for the first time in the East, the third National Feed 
Industry Show will be bigger and better than ever. It 
is scheduled in conjunction with the annual convention 
of the Eastern Federation of Feed Merchants. This will 
be the biggest feed meeting ever staged East of Chicago. 
Eastern Federation sessions will be held at the Hotel 
Statler — the Feed Show will occupy the 32,000 square 
foot main arena of the Buffalo Memorial Auditorium only 
a few blocks away. Mark your calendar now to attend 
this great double feature event! 


A DOUBLE-BARRELED EVENT 
YOU CAN'T AFFORD TO MISS 


¥ See Leading Lines of Machinery and Equipment 
¥ Meet Your Suppliers in Person 
¥ Learn What's New in Feeds and Ingredients 


VY Hear Interesting Speakers Address 
the EASTERN FEDERATION MEETINGS 


See Pages 30 - 32 - 90 For Full Details 


NATIONAL FEED INDUSTRY SHOW 


Eldon H. Roesler, Co-Manager 


1712 West St. Paul Ave. Phone 
Milwaukee 3, Wis. WEst 3-3690 
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Allied Industries, Inc., Milwaukee 

Allied Mills, Inc., Fort Wayne, Ind. 

Amburgo Co., Philadelphia 

American Corn Millers Federation, Chicago 

American Feed Mfrs. Assn., Chicago 

Ames-Burns Co., Jamestown, N. Y. 

Archer-Daniels-Midland Co., Minneapolis 

Barker, Moore & Mein Co., Philadelphia 

C. O. Bartlett & Snow Co., Cleveland 

Borden Co., New York City 

Bowman Feed Products, Inc., Holland, Mich. 

Brewers Yeast Council, Chicago 

Bryant Engineering Co., Port Huron, Mich. 

Burrows Equipment Co., Evanston, IIl. 

CarO-Green Co., Kansas City 

Consolidated Products Co., Danville, Ill. 

Daffin Mfg. Co., Lancaster, Pa. 

Distillation Products Industries, Rochester 

Distillers Feed Research Council, Cincinnati 

Eastern Federation of Feed Merchants, Sher- 
burne, N. Y. 

Eastern Feed Merchant, Sea Isle City, N. J. 

Eriez Mfg. Co., Erie, Pa. 

The Feed Bag, Milwaukee 

Feeds Illustrated, Chicago 

Dave Fischbein Co., Minneapolis 

Flavor Corporation of America, Chicago 

Fox Co., Newfield, N. J. 

General Mills, Inc., Detroit 

Gruendler Crusher & Pulverizer Co., St. 
Louis 

Hamer Machine Co., Minneapolis 

Hatchery & Feed, Mount Morris, II. 

Dr. Hess & Clark, Inc., Ashland, Ohio 

Highway Equipment Co., Cedar Rapids, Ia. 

Hot Spot Detector, Inc., Des Moines 

R. R. Howell Co., Minneapolis 

S. Howes Co., Silver Creek, N. Y. 

International Minerals & Chemical Corp., 
Chicago 

Jacobson Machine Works, Minneapolis 

J-M Trading Corp., Chicago 

Lederle Laboratories, New York City 

Limestone Products Corp., Newton, N. J. 

Merck & Co., Inc., Rahway, N. J. 

Michigan State College, East Lansing, Mich. 

Midland Laboratories, Inc., Dubuque, Iowa 

Mill Engineering Co., Fort Wayne, Ind. 

Myers-Sherman Co., Streator, III. 

National Ideal Co., Toledo 

New England By-Products Corp., Boston 

Park & Pollard Co., Buffalo 

Chas. Pfizer & Co., Brooklyn 

Poultry & Egg National Board, Chicago 

Prater Pulverizer Co., Chicago 

Premier Peat Moss Corp., New York City 

Richmond Mfg. Co., Lockport, N. Y. 

Roskamp Huller Mfg. Co., Cedar Falls, Ia. 

St. Regis Paper Co., New York City 

Safety Car Heating & Lighting Co., New 
Haven, Conn. 

Dr. Salsbury’s Laboratories, Charles City, Ia. 

Savage Litho, Inc., Buffalo 

Schutte Pulverizer Co., Buffalo 

J. B. Sedberry, Inc., Franklin, Tenn. 

Seedburo Equipment Co., Chicago 

W. J. Small Co., Kansas City 

Sprout, Waldron & Co., Muncy, Pa. 

A. E. Staley Mfg. Co., Decatur, Ill. 

Sunset Feed & Grain Co., Buffalo 

Union Bag & Paper Co., New York City 

Vita-Vim Millers, Buffalo 

Wallace & Tiernan, Inc., Newark, N. J. 

Wenger Mixer Co., Sabetha, Kan. 

Whitmoyer Laboratories, Inc., Myerstown, 
Pa. 

Wilber Feed Co., Jamestown, N. Y. 

John J. Woods & Sons, Kansas City 
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Surplus grain crops are a definite need 
for years to come. You'll reap bigger 
profits from your elevator, mill or pro- 
cessing plant by increasing your stor- 
age capacity now with BS&B Bolted 
Steel Grain Tanks. 


These long-lasting, custom-built, fire- 
proof tanks are adaptable to your indi- 
: vidual storage needs—for wheat, oats, 
shelled corn, soybeans, cotton seed, 
peanuts, rice, alfalfa meal. Also oil- 


BLACK, SIVALLS & BRYSON, INC. 


STORAGE 


tight for linseed, cottonseed, flaxseed, 
fish and peanut oils and molasses. 


BS&B Tanks are quickly erected—in as 
little as 3 days after the foundation is 
ready. Durable rubber gaskets give full 
protection against moisture and rodents. 
Plan now for next year’s crops. Experi- 
enced erection crews are now available. 
Design layouts and foundation prints 
furnished without charge. Write today 
for complete information. 


Dept. 10-BY5 7500 East 12th Street 
Kansas City 26, Missouri 
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to informal talks 
on two timely subjects 


HOW feed companies—large and small, national 
and sectional—have used St. Regis Multi- 
wall Paper Bags in their merchandising 


programs to increase sales and profits. 


HOW two can live as cheaply as one (two 50-lb. 
bags instead of one 100-lb. bag)—actual 
studies by St. Regis engineers. 


THE TIME: June 8th, 9th, 10th. 


THE PLACE: Booth Nos. 109-10-11, at 
the Memorial Auditorium and St. Regis 
Suite, Statler Hotel, Buffalo. 


We hope to greet You and Your Friends! 


ST. REGIS SALES CORPORATION 230 PARK AVENUE, NEW YORK 17, N.Y. 


Sales Subsidiary of St. Regis Paper Company 


Allentown, Pa. + Atlanta + Baltimore - Birmingham + Boston + Buffalo - Chicago + Cleveland - Denver - Detroit - Houston + Kansas City, Mo. + Los Angeles + Louisville » Minneapons 
New Orleans + New York + Norfolk + Ocala, Fla. » St. Louis - Salt Lake City + San Francisco + Seattle + In Canada: St. Regis Paper Co. (Can.) Ltd. » Montreal - Hamilton + Vancouver 
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26% of Turkey Disease Losses 
Are Due To Blackhead ‘” 


NOW, BLACKHEAD 
Can Be Prevented 
At Low Cost 


These Questions and Answers 
Show How Your Turkey Feed 
Users Can Prevent Loss Due 
To Blackhead Disease 


Q. What is blackhead? 


A. Blackhead is an acute turkey disease 
caused by a protozoan parasite. It often 
results in high death loss and marked 
weight loss in surviving birds. 


Q. What are the symptoms of black- 
head? 


A. The main symptom is sulfur-colored 
diarrhea. Affected birds also show the usual 
signs of sickness—lack of appetite, droop- 
ing wings, etc.—but sulfur-colored drop- 
pings are the definite symptom. 


Q. How damaging is blackhead in 
turkeys? 

A. Mortality of 50% is not uncommon in 
uncontrolled outbreaks. Loss of weight and 
condition can be just as damaging. Since 
the disease usually strikes during the range 
period or later, the birds are of more value 
and losses can run very high. 


Q. What is Histostat? 
A. Dr. Salsbury’s Histostat Soluble is the 


most effective, economical preventive for 
blackhead. It is a compound in soluble- 
powder form for mixing in feed or water. 


Q. Will Histostat consistently prevent 
blackhead? 


A. Yes, if the proper dosage level is main- 
tained in the feed or water continuously. 
Good management and sanitation are im- 
portant even when Histostat is given. 


Q. How can the “proper dosage level” 
be maintained? 


A. By giving Histostat in the mash at 2 
pounds per ton of total feed consumed; or 
by giving it in all available drinking water 
at 1 pound per 160 gallons. 


Q. When should Histostat medication 
be started and how long should it be 
continued? 


A. Under ordinary circumstances, Histostat 
preventive medication should be started 
not later than when the poults are placed 
on the range. (If conditions indicate the 
need for blackhead prevention in the brood- 
er house, Histostat should be started earli- 
er.) The medication should then be con- 
tinuous until all danger of blackhead is past. 


Q. Can Histostat be fed in mash while 
other feed or grains are being fed? 


A. Yes. Palatable Histostat can be used in 

a mash/grain feeding system as long as the 
y Ho level is maintained at 2 pounds per 
ton of total feed consumed. 


Q. Can other medications be given to 
turkeys consuming Histostat? 


A. Yes, Histostat is compatible with any of 
the drugs commonly used in turkey-raising, 
with the exception of other arsenicals. It 
should not be given with the latter since 
this would interfere with correct dosage. 


Q. Is Histostat a safe drug, particular- 
ly for breeding flocks? 


A. Yes, Histostat, properly used, is definite- 
ly safe. It has been used on thousands of 
birds, both before and during the laying 
season, and no ill effects on production or 
fertility have been observed. 


Q. Does Histostat have any effect on 
the growth of turkeys? 


A. Yes, Histostat actually stimulates growth 
in poults. Highly palatable Histostat tends 
to keep birds eating and drinking more. 


Q. Has Histostat been used widely 
under actual farm conditions? 


A. Yes. For the last 2 years, Histostat has 
been used in thousands of flocks under all 
conditions. 


Q. Will Histostat cure blackhead? 


A. No, Histostat cannot cure birds after 
they have become heavily infected with the 
blackhead parasites. Histostat is a preven- 
tive and should be used as such. 


Q. Can one wait ’til blackhead ap- 
pears before treating with Histostat? 


A. The turkey-raiser cannot expect to have 
real success with a preventive if he waits 
‘til the disease has broken out in his flock. 
When blackhead symptoms appear, those 
birds showing signs have been infected 19 
to 15 days. During this time, they have 
infected other birds which will show symp- 
toms later. However, Histostat should be 
immediately used in such cases to help pre- 
vent the spread of blackhead to healthy 
birds. 


Q. Can blackhead occur in Histostat 
treated turkeys after the medication 
is withdrawn? 

A. Yes. There is no immunity to blackhead; 


therefore, if Histostat is withdrawn, the 
birds are no longer protected. 


Q. Does any resistance or tolerance 
to Histostat build up in the birds, thus 
requiring higher dosages? 

A. No. 


Q. Can Histostat be processed into 
pellets or crumbles? 
A. Yes. These processes do not alter either 


the blackhead-preventive or growth-stimu- 
lating properties of Histostat. 


Q. How much Histostat is required 
for a complete prevention program? 


A. About 50 pounds of Histostat per 1,000 

turkeys is required from an early age period 

24 weeks, on a feed-medication 
asis. 


Q. What is the cost of a Histostat 
prevention program? 

A. Only a few cents a bird. Two birds saved 
out of 100 will pay for the entire program. 


Q. Why is Histostat the product of 


choice for blackhead prevention? 


A. 1. Because Histostat has been widely 
used under actual farm conditions 
and is proved “the best bet to beat 
blackhead.” 


2. Because it is palatable—turkeys take 
to it. 


3. Because Histostat is easy to give in 
feed or water. 


4. Because Histostat stimulates growth 
in poults at the same time as it pre- 


vents blackhead. 
5. Because Histostat has no ill effect on 
breeder egg production or fertility. 


6. Because Histostat is compatible with 
other medications commonly used in 
turkey-raising. 


7. Because Histostat can be used under 
any feeding plan. 


8. Because Histostat is the most effec- 
tive, economical preventive. 


Important News! 


HISTOSTAT PRICES 
REDUCED 


Yes, Histostat prices have been 
greatly reduced. Increased volume 
and production economies have 
made lower prices possible. So, 
now you can provide an effective, 
economical blackhead prevention 
program to your turkey feed cus- 
tomers and gain a big plus feed 
sales advantage. 


We have tried to answer the most important 
questions received concerning Dr. Salsbury’s 
Histostat. If you have other questions, 
please write us ... or send for informative 
booklet on blackhead prevention. 


(1) MINNESOTA TURKEYS, DEATH LOSSES, 1951 


DR. SALSBURY’S LABORATORIES, Charles City, lowa 
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e include every known essential vitamin, mineral and 
other nutrient. How would you like to see on the tag of 
YOUR dairy feeds some thirty important ingredients, 
including thiamin chloride, ascorbic acid, calcium 
pantothenate, Vitamin A Acetate, dextrose, irradiated 
dried yeast, riboflavin, niacin, choline chloride, lecithin, 
wheat germ meal, cane molasses, and dicalcium phos- 
phate, oxide of iron, manganese gluconate, manganese 
sulphate, copper gluconate, potassium iodide, calcium 
gluconate, iron gluconate, cobalt carbonate, zinc sul- 
phate and others? How many other feeds do you know 
which are so completely fortified? 


who say this abou 


This letter is one of hundreds from important 

dairymen, commenting enthusiastically on results from 

feeds made with Ultra-Life Livestock Supplement. The name 

of the manufacturer of Ultra-Lifed feeds to whom this letter was 
written will be gladly furnished on request. 


YOUR DAIRY FEEDS, MADE WITH NEW, IMPROVED ULTRA-LIFE LIVE STOCK SUPPLEMENT 


e@ help reduce the number of nutritionally caused 
breeding failures, thus helping your customers to regu- 
late their production on a year round basis and stabilize 


‘their income. 


e aid in reducing abortions, except those caused by 
disease, because better nourished cows can better carry 
their calves to maturity, though of course nutrition has 
no measurable influence over cases of contagious abor- 
tion or ““Bang’s Disease,”’ or any other cases of abortion 
except where nutritional factors are of paramount 
importance. 


ULTRA-LIFE DAIRY SERVICE 


Here also is something exclusive, 
to help you sell the Ultra-Lifed 


be of real service to dairymen. 
This puts them head and shoulders 


ULTRA-LIFE LABORATORIES, INC., East St. Louis, Ill. 


dairy feeds which you manufac- 
ture. It's a terrific sales stimulant. 
We train your men in our school 
so they are able to go out and 


above mere salesmen. 

Another Livestock School starts 
soon. Act at once, since enrollment 
in each school is iimited. 


Yes, I'm interested in success stories of other feed manu- 
facturers making their own brand of Ultra-Lifed dairy 
feed. Please send details. [ | 


Please send enrollment blank for next Ultra-Life Live- 
stock School. 


We (do) (do not) manufacture feeds. Please check which. 
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 Ultra-Life L tories, Inc. 


Users report that birds treated with Terramycin for 
Blue Comb show improved appetites within 24 hours “Your Brand 
...even make weight gains within a 48-hour period. 


WITH FEEDS CONTAINING HIGH LEVELS OF 


Big new market open for the feed industry! Nationwide field 
tests show high levels of Terramycin in feeds help treat disease 
and reduce mortality in chicks, broilers, poulis and turkeys. 


Chick, broiler and turkey raisers can now obtain antibiotic treat- 
ment for costly and destructive disease with feeds containing high 
levels of Terramycin, the world-famous, fast-growth antibiotic 
discovered by Pfizer. 


This new feeding development has opened a great new market 
for feed manufacturers and has made possible an entire new line 
of feeds containing high levels of Terramycin for chicks, broilers, 
poults and turkeys. 


When specific diseases are known to be present and danger 
of infection is great, high-level Terramycin feeds are needed 
to prevent disease. 


After these diseases have appeared in flocks, high-level 
Terramycin feeds will help get the birds back on feed, speed 
recovery and keep mortality down. 


Are you making the most of this new opportunity to introduce 
high-level Terramycin feeds? Pfizer is ready to help you every 
step of the way and when you formulate your own high-level 
Terramycin feed in accordance with requirements, you may make 
the same claims we do here. See your Pfizer man or call us today! 


SAMPLE TAG \ 
100 LBS. NET WT. 
“Your Brand 


Mix” 


Active Drug Ingredient 


Terramycin 0.011% 


100 GRAMS OF TERRAMYCIN HYDROCHLORIDE 


Now You Can Make These Claims! 


This label has been approved 
for use with your feeds, when you 
formulate in accordance with the 
requirements. 


A mix for the Prevention and Treatment of BLUE 
COMB (also known os Mud Fever, non-specific 
enteritis) in POULTRY. . | 
An aid in reducing mortality from Chronic Respir- i 
atory (Air Sac) Disease and Infectious Sinusitis. 3 
Also useful for the stimulation of feed intoke and 
maintenance of weight gains in the presence of 


Respond to treatment for Blue Comb 
(Non-specific Enteritis) within 24 hours 


Starter Mash” 
Terramycin is also effective in stopping the well- INGREDIENTS 
known tendency of Blue Comb and Mud Fever to a ee 
spread rapidly to other birds on the premises. Grow- 
ers report full protection by feeding birds high-level Seybeon Oi Mes Ovied Brewer's Yeo, Out CHAS. PFIZER & CO., INC. 
Terramycin feeds at the onset of the disease. Stoned Cone Meal, Supplement 630 Flushing Ave. 
Animal Sterol, Calcium Corbonate. 425 N. Michigan Ave. 1500 16th St. 
Pfizer technical men will explain requirements, Cre Poin notion an on Chicago 11, Ill. San Francisco 3, Cal. 
help you get started making your high-level not thon 3.00% 
| feeds. Write today! ee ee HEADQUARTERS FOR ANTIBIOTICS 
] JOHN DOE & SON, INC. AND VITAMINS FOR 


ANIMAL HEALTH AND NUTRITION 


Terramycin * Diamine Penicillin * Vitamin A « Riboflavin * Vitamin B,, 
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ARCADY SWEET MIXING FEED 
MAKES GRASS SILAGE BETTER 


...means EX7RA TONNAGE for you 


Guaranteedto © Here’s a dry molasses feed that’s easy-to-handle. Pours 
Contain 45% freely from the bag in any weather without caking. 
Pure Cane Molasses Arcady Sweet Mixing Feed preserves the quality of silage 
Uses only 25% of its valve e by creating a healthy fermentation. Prevents losses due 
to excessive wilting. Cures high moisture crops properly. 
preserving job. Retains 75% of 
this feeding value as an extra Write for complete information about Arcady’s 


benefit for livestock most preserv- 


ft OLE PG Grass Silage Program. It can mean extra tonnage 


and extra sales for you. 


CADY FARMS MILLING COMPANY 
Dept. 9-J_ © 223 WEST JACKSON BLVD. © CHICAGO 6, ILLINOIS 
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MAY, 


They've Proved Their Worth 


@ The future of the dairy industry is de- 
pendent in a large part upon its ability to 
attain more efficient production of better 
quality products. Decreasing milk produc- 
tion costs is possible through better feeding, 
prevention and control of diseases, use of 
artificial breeding and many similar cost 
cutting procedures. In order to obtain more 
efficient production, we must put to more 
extensive use the knowledge we already 
have as well as take advantage of every new 
development once it has been found to be 
established successfully by research under 
both experimental and farm conditions. 


The raising of the best possible dairy 
calves is essential for the development of 
the future herd. We lose on our farms 
about 25 per cent of our annual calf crop. 
In some herds, the entire calf crop may be 
lost due to poor feeding and management. 
In our experimental calf herd at the Penn. 
sylvania State College we lose only about 
two per cent of our calves, which are 
brought in from 14 different herds and 
travel an average of well over 100 miles. 

New methods of raising dairy calves 
combined with maximum use of new disease 
control methods are necessary in raising 
the quality of calves needed for efficient 
production in the future. Removing the 
calf from the cow soon after birth is an 
essential part of raising good calves. When 
they are permitted to nurse all they want, 
it is our feeling they may get too much 
milk and frequently suffer from scours. We 
have found in many herds that taking the 
calves away from cows as soon as they are 


Replacements Are 


By PROF. C. B. KNODT 
Pennsylvania State College 


born aids considerably in reducing the 
incidence of scours in our dairy herds. 
They are also more difficult to wean, may 
produce injuries and mastitis in the cow’s 
teats and udder, and may make it difficult 
for the cow to get used to machine-milking. 


One of the more recent developments in 
dairy cattle feeding is that of raising calves 
on materials which replace most of the milk 
usually fed to these animals. Many dairy- 
men have found it desirable to use mixtures 
known as milk replacements in raising their 
calves. While many are feeding 350 to 400 
pounds or more of salable whole milk to 
their calves, it is now possible to raise them 
on 20 to 30 pounds of salable whole milk 
after the calf has had colostrum for four 
days. This then means a saving of 300 to 
350 pounds of salable milk which can be 
sold from the farm. In many areas, during 
the fall and winter months, if the calves 
were raised on milk replacements, it would 
decrease greatly the shortages which occur 
during these seasons. 

The amount saved per calf in dollars and 
cents varies, of course, with the cost of the 
replacement and the price received for milk. 
In general, these savings are usually $8 to 
$15 per calf. This is probably not the most 
important reason for feeding milk replace- 
ments. It should be emphasized that these 
products, when formulated properly, supply 
more adequate amounts of vitamins A and 
D, minerals, and other nutrients needed by 


the calf than is usually supplied in whole 
milk. We have many reports from dairymen 
who are raising better calves on milk re- 
placements than were ever raised on whole 
milk previously. This may be due to better 
control of their feeding as well as more ade- 
quate feed nutritionally. 


The formula developed at Pennsylvania 
State College has the following composition: 
dried skimmilk, 50 pounds; dried whey, 
10 pounds; dried corn distillers solubles, 15 
pounds; oat flour, five pounds; soluble blood 
flour, 10 pounds; dextrose, seven pounds: 
dicalcium phosphate, two pounds; vitamin 
A and D feed (500 U.S.P. units D. and 
4,000 I.U.A. per gram), 0.5 pounds; and 
mineral mix (calcium, 32 per cent; mag- 
nesium, 2.6 per cent; manganese, one per 
cent; iron, 0.175 per cent; cobalt, .002 per 
cent; and copper, 0.125 per cent)—0.5 
per cent. Recent research indicates that the 
blood flour and dried corn distillers solubles 
can be replaced by special process soybean 
oil meal, whey solubles, and dried brewers 
yeast. 

In studies involving the use of 350 calves 
and 48 different formulas in the past three 
years, this and similar formulas have pro- 
duced calves which are normal and com- 
parable to milk fed calves. Not only has 
it been successful under experimental con- 
ditions but also very successful in the hands 
of many dairymen. 

The replacement should be mixed in 
warm water and fed at 100 degrees fahren- 


(Concluded on page 112) 
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Feeding Schedule —Twice Daily 
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U.S. 1. Products 
for the feed industr 
0S! 
Poultry growers have found that feeds © U.S.I. Antibiotic Feed Supplements 
are with “free” (bacitracin and procaine penicillin) 
methionine ve he to reduce 
some of the hot-weather problems. — Bis 
WS! The reports of this Texas research * U.S.1. Vitamin Biz and Antibiotic ust 
have now established the importance _ Feed Supplements 
of methionine in promoting proper © Curbay* B-G, dried molasses fermentation 
ui feathering during summer months. solubles USI] 
_ Make sure your summer formulas * Special Liquid Curbay*, molasses distillers 
allowances for “free condensed solubles 
pL-Methionine, U.S.I. can fulfill your 
requirements — not only for the prod- U.S.1. Riboflavin Products 
= experience in U.S.I. Choline Chloride 
upplementing Ss. 
It is important to your customers 
that you plan now for your supply of » U.S.1. Calcium Pantothenate (Dextrorotatory) 
U.S.I. pL-Methionine (feed grade). U.S.I. DL-Methionine (feed grade) 
*Reg. U.S. Pat. Off. 
US!) 
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IN NDUSTRIAL CHEMICALS CO. 


Division of National Distillers Products Corporation 
Dept. FB, 120 Broadway, New York 5, N. Y. 
Branches in all Principal Cities. 
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Outdoor Display Behind Glass 


Ingenuity Solves Ad Problem for lowa Firm 


@ Concentrated display focuses custom- 
ers’ attention on key products at Farm- 
ers Supply Co., Cedar Rapids, Iowa. 
Owner C. A. (Zig) Salit has found 
that one hard-hitting theme at a time 
produces more sales than a rambling 
spread of display pieces. 

For many years following the open- 
ing of his firm in 1932, Mr. Salit used 
no displays at. all. His original store, 
now much enlarged and featuring an 
auxiliary warehouse, was built as a 
strictly functional place of business, 
with simply an office, warehouse, and 
loading platform. 

Mr. Salit believes that the essence 
of a good feed business lies in the 
quality of the feed and a fair price. 
This is evident in his operating prac- 
tices, which are Spartan in their sim- 
plicity. The customer calls at the office, 
states his needs, and picks up his pur- 
chases in the warehouse. 

But the Cedar Rapids businessman, 
after a study of his operations, came 
to the conclusion that some sort of 
display would boost business. Studying 
his business setup, he found little en- 
couragement in planning one. His 
warehouse section was packed all the 
time with fast-moving items and dis- 
play areas would take up stock room 
and impede traffic. 

The store’s exterior wasn’t encourag- 
ing, either. The side of the building 
facing the busiest street was long and 
flat and only a narrow platform for 
loading operations. Mr. Salit thought 
it over and came to the conclusion that 
the platform would have to do. Human 
ingenuity would have to provide the 
rest. 

On the platform, beneath a wooden 
awning and between two doors, he 
constructed a narrow display case with 
picture-frame windows. Although the 
width of the case is considerable, it 
extends only a few feet out from the 
building. In this small space, the in- 
genuity was applied. 

Typical of displays is the one cur- 
rently running with a simple poster 
in large block letters reading “Feed 
ENERGY For Profit.” Grouped care- 
fully around the base of the poster, to 
give the illusion of depth, are sacks 
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PROJECTING from the side 
of Farmers Supply Co., Ce- 
dar Rapids, lowa, is the novel 
single display case used by 
the firm. A view of it is shown 
in the upper photo. The regu- 
lar customer entrance is on 
the far side of and next to 
the case. The picture below 
shows the front of the galva- 
nized steel warehouse which 
holds the bulk of company 
stock. Owner of the firm is 
C. A. (Zig) Salit. 


containing the various types of feed 
manufactured by the firm. 

“It’s a small display,” Mr. Salit ad- 
mitted, “but it’s effective. A good part 
of the effectiveness is due to the fact 
that it’s the only window display we 
use. The stranger looking over our 
main building for the first time finds 
his eyes drawn to that small display 
window. And because the only cus- 
tomer entrance to our plant passes 
right by it, callers have to stop and 
look at our current display.” 

Brands of feed carried by the firm 
are its own complete Energy line and 
special types of Gooch’s which are 


By LAWRENCE D. DELANY 
Photos by The Feed Bag 


popular in the area. The firm does its 
own mixing with a Marion machine 
but no grinding. 

“In this big agricultural area with 
its many milling industries,” Mr. Salit 
asserted, “it is cheaper to buy your 
ingredients ready ground than to grind 
them yourself. Consequently, we both- 
er only with the mixing part of the 
operation.” 

Sidelines are not numerous but those 
carried are highly profitable. Poultry 
operations are a major source of in- 
come in the Cedar Rapids region and 
the dealer does a good business in 
Stonemo poultry grit. Through the 
years, he has stocked fertilizer, and re- 
ports that sales are improving each 
year. 

The main business building of Farm- 
ers Supply is a simple one-story con- 
crete block structure with the com- 
pany’s name and its line of goods 
painted on the prominent side in large 
block letters. It is mounted on a raised 
foundation which puts the operating 
floor on a level with truck floors. This 
minimizes labor in daily operations. 

A spur line of the Rock Island rail- 
road runs on the side of the building 
opposite Third st. S. E., and directly 
across this track is the firm’s auxiliary 
warehouse, a large building of galvan- 
ized steel. Here, most of the firm’s 
stock is stored on delivery and moved 
across to the main building as needed. 
It, too, has a loading platform and 
customers are encouraged to pick up 
large orders here. 

No delivery service is offered by 
the company. Mr. Salit believes that 
the cost of deliveries is prohibitive. 
Customers must call for their pur- 
chases or send someone to pick them 
up. One truck is operated by the firm, 
it is used exclusively in transfer opera- 
tions and bringing in supplies which 
do not arrive by rail. 

Radius of residence for customers 
varies within 10 to 15 miles from the 
store. 

Business policy of the firm is, al- 
most without exception, cash. The 
present ratio is 95 per cent cash to five 
per cent limited credit. The Cedar 
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DJUSTABLE DRILLS 
JR HIGH-LEVEL BLASTING 


3 CONVENIENTLY LOCATED 
PLANTS 


1 CENTRAL RESEARCH AND 
CONTROL LABORATORY 


3 sates orrices 


Outstanding Facilities 


when you buy 


CALCIUM and TRACE ELEMENT PRODUCTS 


© Regular Calcium ® Manganesed Calcium 

© Dustless Calcium © Stable lodized-Manganesed Calcium 
® Electro (Free-Flowing) Calcium ®@ Shellmaker Calcium Grit 

© Pellet Machine Calcium © Trace Mineral Premixes 

© Stable lodized Calcium @ Farm-Cal for Farms and Gardens 


“Pioneer Producers of Trace Elements Products” 


; 222 WEST ADAMS STREET * CHICAGO 6, ILLINOIS 
325 WOODMEN OF THE WORLD BLDG., OMAHA, NEBRASKA ¢ BOX 409 CARTHAGE, MISSOURI 
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THE SHOW . . . for all feed men will be the National Feed Industry Show 
OF SHOWS to be held in the spacious Memorial Auditorium at Buffalo, 

New York, for three days, June 8, 9 and 10. The show will 
be held in conjunction with the annual convention of the Eastern Federation of 


Feed Merchants at the Hotel Statler, just a few blocks away from the Memorial 


Auditorium. 


The show in Buffalo will be the third National Feed Industry Show and the first 
ever to be held in the East. The first two were staged in Milwaukee. More than 
1,800 feed men registered at the first show. Noses were hard to count at the second 
and Co-Manager Eldon H. Roesler predicts that the Buffalo show will attract the 


largest gathering of the feed industry ever together east of Chicago. 


The 1953 show will occupy the 32,000 square foot main area of the Buffalo 
Memorial Auditorium. The many and varied exhibits and demonstrations, all under 
one roof, will give visitors a chance to see what enables the feed industry to serve 


properly the farmers who supply the nation with meat, milk, butter, eggs and 


poultry. 


Attending the show, you will have an opportunity, for the first time in the East, 
to see and compare the leading lines of machinery and equipment and specialties 
adapted to the needs of the feed industry. The opportunity to make on the floor 


comparisons by just walking from one exhibit to another is of unquestionable value. 


At the show, you can learn what’s new in feeds and feed ingredients including 


animal health products. You can meet and talk with the suppliers in person. 


The Eastern Federation convention makes the gathering of feed men at Buffalo 


a double-barreled event. There will be interesting speakers with important messages. 


Let’s all “shuffle off to Buffalo” for Monday, Tuesday and Wednesday, June 
8, 9 and 10. See you there. 


a Ber Nes 
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HERE'S HOW TO MAKE A FULL TON OF FRESH DRY D 


with the usual 10% margin of safety! First . . . you simply put 
2,000 pounds of carrier (soybean meal, corn meal, etc.) in your 
mixer. Second . . . you add the contents of one hermetically 
sealed tin (16/2 pounds) of BO-DEE (Mineral) STABLE VITAMIN D3 
powder to the carrier. Then, mix until homogeneous. (Time 

varies with equipment—usually about 20 minutes.) Finally, you 
sack in the usual manner, affixing identification tags which are 
furnished free with each tin, upon request. 


WHAT IS BO-DEE Mineral STABLE VITAMIN D3? 


It's a free-flowing powder, guaranteed to be stable in the 
presence of most minerals for a period of 6 months. And remember 


$100.00 per ton!. . 
Product of N. V PHILIPS-ROXANE—The Netherlands, 


THE BOWMAN GROUP 


this! When you make your own DRY D, you insure the quality of 
your product from start to finish—and, more important, you save up to 
. with the usual 10% margin of safety! 


SAVE PER TON 


BO-DEE 


MINERAL STABLE VITAMIN D; 


The most revolutionary development in the past 16 
years. The only Mineral Stable D with a history of 2 
years’ research with mixtures containing ground lime- 
stone, steamed bone-meal, calcium phosphate, magne- 
sium sulfate, ferrous sulfate, copper sulfate, manganese 
sulfate, cobalt sulfate, iodized sodium chloride. 


PERCENT VITAMIN D 


EFFECT OF 


MAKE 
YOUR 
OWN 

‘DRY dD’! 


MINERALS ON STABILITY 


OF ORDINARY VITAMIN D3 


Bo-Dee Mineral Stable D3 with 


Regular Dry 


Minerals 


D3 in same Mineral 


Mixture as above 


4 6 8 


TIME IN MONTHS 


Above chart shows rapid and complete 
deterioration of Vitamin D3 in a mixture 
of customarily used feed minerals. 9 
parts minerals to 1 part Vitamin D in 
cereol carrier. 


Send for technical descriptive booklet. 


K. S. Crittendon, Inc. 
120 East Third Street 
Chorlotte, N. C. 


Vitamin Headquarters, Inc. 


1097 S. Marengo Avenue 
Pasadena 5, Calif. 


J. M. Trading Corporation 
111 West Jackson Bivd. 
Chicago, Illinois 


Lockwood Nutrition Service, Inc. 


177 Milk Street 
Boston, Mass. 


M. A. McClelland Co. 
Dwight Building 
Kansas City, Missouri 
1. H. Nester & Co. 


16 South Water Street 
Philadelphia, Po. 


BOWMAN FEED PRODUCTS, Inc. 


HOLLAND, MICHIGAN 


Dallas, Texas 
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Patten Kindstrom Co. 
418 Flour Exchange 
Minneapolis, Minn. 


Frank Seitz Soles Co. 
1510 31st Street 

Des Moines, lowo 
Grady J. Parkerson & Co 
166 Howell Street 


#1 
“a 
100 
80 
‘ 60 
40 
\ 
\ 220 €. 42nd St. 
| 
George O. Adams 
147 Wallace Avenue 
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: Arch Soles Company 
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Feed Industry the Crossroads 


Which Way To Head Is Today’s Decision 


@ The feed industry has made remarkable 
advancement in recent years. This advance- 
ment can be measured in terms of volume 
sold, in improvement in rations, and in 
better service. Today we are recognized as 
an important segment of the economy of 
America, particularly our agricultural eco- 
nomy. I feel that much of this advance- 
ment is due to the intelligent and enlight- 
ened leadership of the feed industry and 
particularly our association. 

Had this meeting been held last Septem- 
ber or October, our theme or slogan might 
well have been “Wait and See.” We could 
not have been justly criticized for deferring 
decisions and actions—for adopting a poli- 
cy of cautious watchfulness. 


At that time we could, with justification, 
have said, “What kind of an administration 
will we have?” “What will be their policy 
toward price supports—toward price con- 
trol at both manufacturers’ and retailers’ 
level?” “What kind of credit policy should 
our committee adopt and recommend?” 

To a very large degree, all of these ques- 
tions have been answered in the past few 
months. 

The farmers who are our customers do 
not use, consume, or wear feed. In fact, they 
have no interest in feed as such. They are 
manufacturers of meat, milk, and eggs. Feed 
to them is not an end in itself, but a means 
to an end—a most important end—their 
living, and their success or their failure. 

Therefore we have a far greater obligation 
to see that our products are sold right, and 
used right, and serviced right. 

The American Feed Manufacturers asso- 
ciation has reached a crossroads in May, 
1953, and individuals, groups, and organi- 
zations of many kinds are anxious to know 
which road we are going to take. There's 
one thing we all have to do when we come 
to a crossroads, and that’s to make a deci- 
sion. We have to decide which way we're 
going to go. Even if we continue down the 
same old road we have been traveling, we 
have made a decision. 

While there are many side roads and 
combinations of roads we might discusss, 
I'd like for us to think together about three 
principal roads which I would like to call 
the road straight ahead, the road to the 
left, and the road to the right. 

The first of these roads is the road 
straight ahead. In many cases a decision to 
go straight ahead is an admirable and wise 
decision. But in our case it means indeci- 
sion, deferred action, continuing all the 
unsound practices that have crept into our 
operations in the abnormal periods of gov- 
ernmental regulation, and the artificial pros- 
perity of undeserved windfalls. It means 
sympathizing with the feed retailer whose 
inadequate feed margins have driven him 
into other, and often unrelated, lines to 
remain out of bankruptcy, but failing to do 
those things which will make it possible and 
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By J. D. SYKES 
American Feed 
Manufacturers Association 


practical for him to increase his margins. 
It means becoming so proud and self-satis- 
fied over our wonderful discoveries and ad- 
vancements in nutrition and formulation of 
feed that we completely lose sight of how 
far behind we are leaving the man for 
whose benefit those discoveries and advance- 
ments we supposedly made. In short, keep- 
ing on the same road means literally doing 
nothing. 

The second road I would like to call the 
road to the left. And so that I will not 
unduly excite Sen. McCarthy or the FBI, 
let me hasten to add that my use of the 
term “left” has nothing to do with com- 
munism or the left-wing element in our 
country. 

The road to the left means wild and 
reckless credit, which inevitably lures in- 
efficient and irresponsible livestock and 
poultry producers into unfair competition 
with established efficient producers, bringing 
about temporary periods of over-production, 
ruinous prices, and the inevitable resulting 
shortages and inflationary prices which fol- 
low. It means price-cutting down to the 
bare cost of doing business on the mistaken 
theory that volume at any cost is the answer 
to all the ills of the feed business. It means 
the offering or encovragement of unsound 
deals to livestock and poultry producers 
which inevitably make enemies for our in- 
dustry at some point along the line, and 
weaken our entire distribution structure. In 
short, it means any decision or action which 
puts the manufacturer's immediate profit 
ahead of every other consideration. 

The third choice, which I would like to 
call the road to the right, or the right road, 
is the road I would like to urge. And let 
me say at the outset that the road to the 
right is not a smooth, paved road, down- 
hill all the way. It frequently is an uphill 
pull. It probably contains some deep dips 
and heavy bumps. It will call for shifting 
into low gear at times. 

But, gentlemen, it is not the road itself 
that determines progress or decline—it is 
where the road leads! And I am convinced 
that the road to the right will lead to a 
sounder and more stable and profitable in- 
dustry. 

Now what is the road to the right for 
our industry? What are the decisions and 
the actions we as feed manufacturers need 
to take that will put us on the right road 
to a sounder and more stable and profitable 
industry? 


This is a digest of remarks prepared by 
the Ralston Purina Co. vice president for 
delivery before the American Feed Manu- 
facturers association convention. 


It means charting a course that will have 
as its objective a more economical pound 
of meat, milk, and eggs for the consumer, 
at a fair profit to manufacturer, retailer, and 
producer. 

Can you think of any objective that would 
be more acceptable to every group in our 
national economy that I mentioned at the 
outset? Can you think of any objective that 
would result in greater stability and sound- 
ness for our industry? Can you think of 
any objective which would better enable 
us to meet the terrific challenge of a dinner 
table that must seat 214 million more con- 
sumers every year? 

I think it is obvious that this objective 
is not one that will be achieved in a year, 
two years, or any given period. It is rather 
a continuing, over-all objective which we 
as an association and as individual manu- 
facturers can ure as a guide or yardstick by 
which to measure every decision we make— 
every action we consider: 

“Will the net result of that action, that 
plan, that program, that policy, that deci- 
sion, be a cheaper pound of meat, milk, or 
eggs for the consumer at a fair profit to the 
manufacturer, retailer, and producer?” 

If the answer is “yes,” then we are on the 
road to the right. 

No profit to manufacturer, retailer, or 
producer is a fair profit unless that profit is 
earned! Let me repeat that—no profit to 
manufacturer, retailer, or producer is a fair 
profit unless that profit is earned! 

And by the same token, no reduction in 
the cost of meat, milk, and eggs can be 
long maintained when that reduction is 
achieved at the expense of the earned profit 
of manufacturer, retailer, or producer. 

Once we have our objective or goal per- 
spective, the question might logically be 
taised: ““How can we as manufacturers con- 
trol, or even contribute, to fair profits of 
retailers or producers? And what decisions 
or actions of ours will in any way affect the 
extent to which the retailer or producer 
earns the profit he takes?” 

Those are the specific questions I would 
like to have you think about with me today 
—not because I have the answers, but be- 
cause you and I must find the answers if 
we are to continue on the road to the right. 

To my way of thinking the key to the 
real answer to those questions lies in the 
answer to this question: “Who is responsible 
for—who makes possible—a pound of meat, 
milk, and eggs at a lower cost? Is it the 
manufacturer? Is it the retailer? Is it the 
producer? What part does each play in 
lowering the cost of production? 

I am not overlooking the tremendous part 
breeders play in continuously improving 
the ability of birds and animals to con- 
vert feeds and feeding programs more effi- 
ciently. But what we are concerned about 
is how well we are able to develop and put 
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IF YOU CAN 


MODERN FEEDS 
YOU CAN 


MAKE PELLETS 


Requires only 23 square feet of floor space 
and a 25 horsepower motor. 


Turns out up to 60 bags per hour. 


Now even the smallest of mills can get a full share of today’s pellet 
profits, because the S-W “Junior” Pellet Mill was especially designed 
for the smaller feed manufacturer. 


This compact mill requires only 23 square feet of floor space 
and a 25 horsepower motor. It turns out up to 60 bags per hour, and 
quality-wise the pellets made in this amazing little mill compare favor- 
ably with those sold under nationally-known brand names. 


Even with semi-skilled labor, the S-W “Junior” Pellet Mill will 
produce premium-quality pellets to meet a wide variety of feeding 
programs. 


Why delay? Get your share of the rapidly-growing pellet 
market before your customers form buying habits that will work to 
your disadvantage. Ask your SPROUT-WALDRON MAN for full 
information, or write to Sprout-Waldron & Co., Inc., 22 Logan Street, 
Muncy, Pennsylvania. 


LARGE FEED MILLS use the S-W “Junior” for special formulas 
and as stand-by equipment. 


SPROUT-WALDRON 


The Best in MILLING EQUIPMENT Since (866 


290 


MUNCY, PA. 


PELLET MILLS * HAMMER, ROLLER & ATTRITION MILLS » MIXERS * PNEU-VAC CONVEYING SYSTEMS » CUTTERS, CRUSHERS & FEEDERS * REELS & SEPARATORS 
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Central Meets June 1-2 


Variety Spices Milwaukee Program 


@ Braves’ City will be the focal point 
for feed and grain men June 1-2 as the 
Central Retail Feed association holds 
its 28th annual convention at Hotel 
Schroeder, Milwaukee. This meeting 
annually draws one of the largest 
crowds in the feed convention circuit, 
and 1953 is expected to be no different 
from other years. 

David K. Steenbergh, executive sec- 
retary, has planned a program which 
offers speakers who cover a series of 
vital subjects, all designed to give 
practical knowledge to listeners. While 
the program is not entirely complete, 
with one “big name” speaker to be 
added shortly, the lineup of talks is 
rapidly taking form. 

Speakers the first morning include 
President Walter Uebele Jr., Burling- 
ton Feed Co., Burlington, who will 
point out association accomplishments 
during the past year. Treasurer Ray 
Kaercher, Globe Milling Co., Water- 
town, will present the annual financial 
report and Roy Leistikow, president 
of the Milwaukee Grain Exchange, will 
offer a welcome from his group. Mr. 
Leistikow is associated with Stratton 
Grain Co., Milwaukee. The Milwau- 
kee Exchange will be host to the con- 
vention entertainment following the 
annual banquet the night of June 1 in 
the Crystal Ballroom of the Schroeder. 

The Grain Exchange will provide the 
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music and floor show at this affair. 

Another speaker at the first morn- 
ing session will be W. E. Glennon, 
president of the American Feed Manu- 
facturers association. Mr. Glennon will 
discuss “Your Future in Feed” and is 
expected to point out the great oppor- 
tunities which still lie ahead in the 
feed business. 

At the first afternoon session, Prof. 
James G. Halpin, retiring head of the 
poultry department at the University 
of Wisconsin, will be honored and 
will tell of some of his experiences 
“Through the Years.” 

“Research on the March” will be 
the title of a talk to be given by Dr. 
H. R. Bird, poultry department, Uni- 
versity of Wisconsin. Dr. Bird for- 
merly was in charge of poultry investi- 
gations at the USDA experimental 
farm at Beltsville, Md. He came to 
Wisconsin early this year and is ex- 
pected to become head of the poultry 
department July 1. Dr. Bird is a native 
of Wisconsin, a Badger graduate, and 
is recognized as one of the leading 
poultry authorities in the United 
States. 

The final session of the convention 
will be held Tuesday morning, June 2. 
Three speakers and the annual busi- 
ness meeting are on the program. 
C. W. (Cy) Sievert, C. W. Sievert & 
Associates, Chicago, will discuss a 
pressing problem when he talk on 
“Changing Formulas to Meet Condi- 
tions.” He will tell how to adjust for- 


OSCAR STRAUBE 


PROF. JAMES G. HALPIN 


mulas to take advantage of various 
price levels for ingredients. Mr. Sie- 
vert co-authors Feed Nutrition Digest 
in this publication. 

Another important talk will be one 
by Gerald Burke, Binghamton, N. Y., 
who authors the popular column in 
THE FEED BAG, “Burke on Busi- 
ness.” Mr. Burke has chosen for his 
subject, “Operating a Cash Business 
in a Credit Era.” This topic is expected 
to prove highly interesting. 

Final speaker of the convention will 
be Oscar Straube, president of Pay 
Way Feed Mills, Inc., Kansas City. 
Mr. Straube will summarize the lessons 
which could have been learned from 
listening to the convention program 
and will add some sound merchandis- 
ing advice of his own. He operates a 
highly successful medium-size feed 
plant and for many years was a top 
executive for Nutrena Mills, Inc. 


The annual Salesmen’s Club “eye- 
opener” breakfast will be held at 8 
a.m. June 2. At 1 p.m. on June 2, the 
convention will be guests of the Blatz 
Brewing Co. at its beautiful auditorium 
for a stag luncheon. 

Directors of the association, in addi- 
tion to Messrs. Uebele, Kaercher, and 
Carl Basten, New Franken, who is 
vice president, are S. A. La Violette, 
Clintonville Flour & Feed Co., Clin- 
tonville; Don R. Guptill, Producers & 
Consumers Co., Genoa City; Martin 
Hennessey, P. W. Hennessey & Sons, 
Highland; Floyd T. Bauer, Bauer 
Bros., Inc.. Campbellsport; C. O. 
Dodge, Dodge’s Feed Store, Menomo- 
nie; and J. F. Heinzen, Farmers Co-op. 
Produce Co., Marshfield. 
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An investment in Small’s Dehydrated Alfalfa Meal is an invesment sure 
to bring the feed manufacturer rich returns. For it is the feed manufacturer’s 
guarantee that this most important feed ingredient is uniform in color and 
analysis . . . consistent in appearance and quality . . . dependable in 
performance. The ultimate pay-off of this investment in a better 
product is, of course, consumer acceptance and confidence in the 
manufacturer’s brand. That’s why we say that Small’s Dehydrated 
Alfalfa Meal is made “for feeds with a future”; that’s 
why more of Small’s Dehydrated Alfalfa Meal is 
used in famous brands of formula feeds than 


any other dehydrated alfalfa meal. 


FOR FEEDS 
WITH A FUTURE 


THE W. J. SMALL COMPANY 


DIVISION 
Archer - Daniels - Midland Company 


1200 OAK STREET KANSAS CITY, MISSOURI 
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Washington Millwheel 


By United States Senator HUGH BUTLER 


Washington, D. C. 
May 4, 1953 


CUTTING GOVERNMENT SPENDING 


During the past few weeks, the greatest interest in Washington has been cen- 
tered on the joint efforts of congress and the new administration to cut down on 
spending in every department and agency of the government. 


As this is written, President Eisenhower has just announced that he will ask 
for 8% billion dollars less than the Truman budget requested for the 1954 fiscal 
year. Even a reduction of this magnitude will not permit balancing next year's 
budget, however, the President says. 


The house appropriations committee has gone even farther. In the three ap- 
propriations bills reported to date, the house committee has reduced even the 
Eisenhower recommendations. Take the commerce department, for example. Truman 
had asked for $1,131 million dollars. Eisenhower requested 962 million but the 
house committee cut that down to 861 million dollars. 


Handling of the budget requests for the other departments was about the same. 
Truman had asked 151 million for the state department, but the committee sliced 
that figure to 103 million. It is a reduction of over 30 million below the 1953 
figure. Lest that reduction seem severe, it should be pointed out that the figure 
approved by the house committee will still leave state with half again as many 
employes as it had in 1944. State should be able to do its job next year with 
personnel increased 50 per cent over what it had 10 years ago. 


The new financial managers of your government may not be able to balance the 
budget for the coming fiscal year, but no one can say they aren't trying. 


INTERNATIONAL WHEAT AGREEMENT 


Expiration of the existing international wheat agreement on June 30 of this 
year should give American grain traders and government budgeteers a real oppor- 
tunity to look over its results before launching us on another such experiment. 


When this existing agreement was first approved by the senate several years 
ago, I was one of the few who raised my voice in protest against it. At that time 
I predicted it would be very costly to this country and would be of no real bene- 
fit to American wheat producers. 


Our experience under it has borne out those predictions. Participation in the 
international wheat agreement has cost the government a total of 550 million dol- 
lars. At no time has it been of the slightest benefit to us in finding export 
markets for our wheat. On the contrary, there is ample evidence that we could 
easily have sold as much, or more, of our wheat abroad without the agreement. 


I believe we should keep this experience in mind as we consider the proposed 
new agreement. There are several major changes in the new proposal. One of the 
most important changes is the increase in the maximum permitted price from $1.80 
to $2.05 per bushel. That is all to the good, of course. 

On the other side, we should realize that every bushel of wheat sold abroad 
under this new agreement will represent a net out-of-pocket cost to the United 
States government. 

Furthermore—and this is most important—Great Britain, the largest single 
market for export wheat in the world, has decided to remain outside this new agree- 
ment. We may assume that the British plan to secure all their wheat from the 
empire countries, as they generally have in the past. 


In effect, therefore, we are asked to agree that our principal competitors, 


(Concluded on page 99) 
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loodward Acherion, 
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i FISH MEA 


... the firm with the wisdom of experience and the drive of youth. Wire, 
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ESTABLISHED 1873 
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THE FEED BUSINESS HAS SHOWN SOME SIGNS OF PICKUP in the past 30 days. Scattered 


reports indicate that the spring chick business has finally taken hold 
in some areas. 


FEED RATIOS, EXCEPT FOR BEEF, ARE BETTER THAN USUAL, yet the feed business has 
been in the doldrums. Part of this, at least, must be attributed to 
higher price levels at retail than the market warrants. Some retailers 
do not use the sound policy of following the markets. As a result, ina 
number of areas, retailers with high priced contracts on feed ingre- 


dients have been trying to work these contracts out at the retail level 
without taking too much of a loss. 


THIS HAS DISCOURAGED SOME FEEDERS and, coupled with the large stocks of grain on 


farms, otherwise sound operating farmers have shied away from the local 
feed store. 


FOLLOWING THE MARKET FOR RETAIL FEED PRICES has always proved sound. If the re- 
tailer adjusts his prices upward or downward depending upon the market 
and regardless of his cost, he will average out over the long run and be 


in a good position competitively. This has been proved over a long 
period of time. 


DESPITE LOW CATTLE PRICES, WE STILL HAVE A LOT OF MOUTHS TO FEED. Government 
figures reveal that cattle on feed April 1 in the 1l Corn Belt states 
were 19 per cent more than a year earlier. This was a slight drop from 


the 23 per cent increase over the year previous as of January l this 
year. 


THE 19 PER CENT INCREASE REPRESENTS 570,000 HEAD OF CATTLE, according to USDA. For 
the country as a whole, the increase April 1 was about 13 per cent over 
a year earlier. Illinois, Iowa, and Nebraska had 2,227,000 head of 
cattle on feed April 1, 21 per cent more than the year earlier. However, 
cattle placed on feed in the January-March period in these same three 
states was 50 per cent less than the same period a year ago. 


TRADE AND TARIFF POLICIES ARE A MAJOR PROBLEM for President Eisenhower. On one 
hand, there are many Republican congressmen who would like to tighten 
trade barriers to protect American industry. On the other hand, other 
congressmen want freer trade so foreign countries can buy more American 
exports—such as cotton, for instance. 


PRESIDENT EISENHOWER IS REPORTED WILLING TO MAINTAIN THE STATUS QUO for now, ac- 
cording to reports. He has suggested that the present reciprocal trade 
act be extended for a year without change. Some congressmen are lining 
up for a fight on this issue since they want changes in the law to give 
industry in this country more protection. 


ACREAGE ALLOTMENTS AND MARKETING QUOTAS ARE IN THE OFFING, according to Agricul- 
ture Secretary Ezra T. Benson. He has announced that his department is 
getting ready to put such controls on next year's cotton and wheat crops 
if they seem necessary. If he proclaims acreage and marketing controls 
on these crops, he must do so before July 1 to be effective for 1954. 


THE GOVERNMENT IS TRYING TO AVOID BIG OUTLAYS FOR SUPPORTS IN 1954. One way to 


prevent a big support program is to hold production to proper levels, if 
possible. 


AN EXAMPLE OF COSTLY SUPPORTS IS THE BUTTER PROGRAM. The government estimates 
that by next year the butter program may have cost 100 million dollars. 
This is the estimated loss during the 1952-53 and 1953-54 marketing 
years. The loss would be taken by CCC when it sells its butter hold- 
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ings. Last Dec. 1, USDA started buying butter to bolster its price and 
since then has taken title to 160 million pounds. It has given away 2l 
million pounds to the school lunch program at a loss of 14 million dol- 
lars and is arranging to sell another 50 million pounds to the army at 
an eStimated 25-million-dollar loss. 


IN A RECENT TALK, SECRETARY BENSON SAID THERE IS GROWING SENTIMENT TOWARD LESS 


SECRETARY 


RIGID HIGH LEVEL SUPPORTS. He said the 90 per cent support level for 
corn and other feed grains has put the squeeze on many livestock feeders 
since the price of live animals has been on the skids. 


BENSON INCLINES TOWARD FLEXIBLE SUPPORTS, whereby he could adjust grain 
support prices to take care of lower prices in animals. The department 
of agriculture fears that with large production under the present law, 
most of its 6% billion dollars in support funds would be tied up in 
surpluses next year. At the present time, three billion is committed to 
the support program. The record was 4.3 billion dollars, which was tied 
up in supports just prior to the Korean war. 


USDA IS STUDYING EFFECT OF OAT IMPORTS ON DOMESTIC PRICES. Sen. Jenner (R., Ind.) 


has protested to USDA that excessive imports of Canadian oats has forced 
domestic prices down. In reply, Secretary Benson said that his depart- 
ment is studying the problem and if steps seem necessary oat imports 
might be restricted. This would have to be done through tariff commis- 
Sion hearings. According to Sen. Jenner, farmers in this country are 
receiving as much as 12 cents per bushel less than the support price of 
oats. He pointed the finger at the 75 million bushels of Canadian im- 
ports as one of the main reasons for this decline. 


A NEW INTERNATIONAL WHEAT AGREEMENT WAS SIGNED, with the United Kingdom partici- 


pating. A total of 45 countries signed the new IWA pact, which calls 
for a maximum price on wheat of $2.05 per bushel. The United Kingdom 
has announced it would not agree to anything more than a maximum of $2 
per bushel. Actually, this price is low so far as the United States is 
concerned but is an increase from the current rate of: $1.80. The new 
agreement will take effect Aug. 1 if ratified no later than July 15 by 
at least 50 per cent of those voting. 


- SOYBEAN STOCK HIGHEST EVER ON APRIL 1, according to USDA report. Stocks in all 


positions on that date totaled almost 146 million bushels. This was 
divided as follows: on farms, 58,516,000 bushels; in terminals, 9,048,- 
000; owned by CCC, 815,000; in processing plants, 49,613,000; and in 
interior mills, elevators, etc., 28,079,000. 


"NO DEPRESSION," IS THE WORD OF Treasury Secretary George Humphrey. He said ina 


recent New York speech that the nation is not headed for a depression 
regardless of an armistice in Korea or general world peace. Secretary 
Humphrey said that a truce in Korea will not have an early important 
influence on the rate of military spending. According to Secretary 
Humphrey, taxes should not be reduced until spending is under control. 
He also advocated a revision of the tax system to provide incentives 

for the creation of more jobs. He maintained that the present tax situa- 
tion tends to stifle initiative and expansion. 


WINTER WHEAT MAY BE BELOW THE APRIL 1 ESTIMATE, according to latest reports. The 


government estimates forecast 714,154,000 bushels, but adverse weather 
conditions may cut into that figure. 


BUSINESS AND CONSUMER SPENDING IS HIGH, according to a survey made by the board of 


governors of the federal reserve system. It shows that 48 per cent of 
the spending units surveyed are receiving higher incomes than a year 
ago and 36 per cent expect to have further increases during the next 12 
months. More expect to buy new cars and major houshold goods this year 
than did two years ago and slightly more expect to purchase new or 
existing homes. If this general attitude continues it appears that 
business could be on a high level for some time. 


NATIONAL FEED INDUSTRY SHOW WILL DISPLAY EVERYTHING NEW when it is held at Buffalo 


June 8-10. This year it is being staged in conjunction with the annual 
convention of the Eastern Federation of Feed Merchants, largest feed 
organization in the East. The Feed Show will be held at the Buffalo 
Memorial Auditorium and the Eastern convention meetings will be at the 
Hotel Statler. A large attendance is expected. 
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Vitamins and Antibiotics are essential 
for growth stimulation and feed efficiency 


Under present day turkey production 
systems the rate of gain has been 
stepped up to an extremely high level. 
Maintaining this pace requires a high- 
ly efficient feed that will supply all of 
the essential nutrients. Many turkey 
growers have discovered the bitter fact 
that skimping on vitamins and anti- 
biotics can result in serious nutritional 
deficiencies with lowering of flock 
health and an increase in disease and 
mortality. 


A complete feed, properly fortified, 
will produce many benefits . . . fast- 
er feathering, lower mortality and 
more gain per pound of feed. Build 
your feeds to include adequate 
amounts of growth-stimulating Ray 
Ewing Mix and Ray Ewing B-12 and 
Antibiotic — it is the safe, sure way 
of including the essential nutrient fac- 
tors. 


Fortifying Turkey rations with a Ray 
Ewing supplement is profitable, too. 
Benefits from the addition of anti- 
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biotics is usually much greater than 
the cost of the supplement — 20% 
more growth response compared to 
feeds without antibiotics has been re- 
ported. Progressive Turkey growers 
know that feeding antibiotic and add- 
ed vitamins right from the start pro- 
duces greater uniformity, better feath- 
ering and higher market quality. 


Here are three reasons why, everyday, 
more feed mixers switch to a Ray 
Ewing Mix for fortifying their Turkey 
rations .. . 


They are practical. Ray Ewing Vitamin 
Mixes are built to supply the proper 
proportions of vitamins and antibiot- 
ics. You don’t have to supplement Ray 
Ewing Mixes — use them just as they 
come from the bag. 


They are easy to use. Fortifying a Tur- 
key feed can be as simple as adding 
5 to 12 pounds of a dry, easy to han- 
dle, Ray Ewing Vitamin Supplement 
to a ton of mix. It is the easy way to 


fill vitamin requirements — saves time 
and effort. 


They are economical. Ray Ewing Vita- 
min Supplements save you money be- 
cause they help supply, without waste 
or worry, the exact amounts of essen- 
tial factors that produce rapid growth 
and good development. They simplify 
operations . . . help reduce the cost 
of labor and mixing. 


See your Ray Ewing Distributor or 
write direct for prices. 


Be sure to ask for your copy of the 
new Ray Ewing Turkey Feeding Pro- 
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B. W. Fairbanks 


Freed Nutrition Digest 
By C. W. SIEVERT and Dr. B. W. FAIRBANKS 


These abstracts and digests of timely research works are prepared exclusively 
for The Feed Bag by C. W. Sievert. prominent feed consultant, and Dr. B. W. 
Fairbanks, nationally known animal nutritionist. Comments concerning the com- 
mercial importance and significance of the work are an unusual feature. Opinions 

’ expressed are those of the writers and are not necessarily shared by the publishers. 


C. W. Sievert 


Title: Considerations on the Safety of Ar- 
sanilic Acid for Use in Poultry Feeds. 
Author: D. V. Frost (Abbott Laboratories). 
Publication: Poultry Science, Vol. 32 (March, 
1953) pp. 217-27. 

Digest: In this report, the author gives a 
great deal of information on the pharma- 
cology and metabolism of arsenic; and of 
arsenic in foods and soils; and reports on 
arsenic retention in poultry tissues and eggs. 

Arsanilic acid, chemically called para- 
amino-phenylarsonic acid, is the primary 
intermediate from which other arsenicals 
are manufactured, the one of greatest inter- 
est to feed men being 3-nitro-4-hydroxy- 
phenylarsonic acid. 

Poultry show a high degree of tolerance 
to arsanilic acid as a toxic substance. Arsenic 
retention is greatest in the liver, least in 
the muscle, and is proportional to the level 
fed. Stored arsenic disappears most rapidly 
from the liver and less rapidly from the 
muscle and skin when the arsenical is re- 
moved from the diet. Arsenic retained by 
chickens appears not to be a hazard to the 
consumer in terms of cumulative arsenic 
intake, but the inherent toxicity of arseni- 
cals must be recognized so that proper 
handling is insured. 

Comment: We recommend a thorough read- 
ing of this article by every technical feed 
man. It possesses a great deal of informa- 
tion which you will not want to miss. 

* * 
Title: Terramycin Supplement for Dairy 
Calves. 
Authors: A. M. MacKay, W. H. Riddell, 
and R. Fitzsimmons (Vermont Agricultural 
Experiment Station). 
Publication: Animal Science, Vol. 12 (Feb- 
ruary, 1953) pp. 19-23. 
Digest: It has previously been shown that 
aureomycin has definite growth-promoting 
value in feeding calves, and also value in 
checking scours. 

In the work reported in this paper; the 
effect of terramycin was studied. 

“The feeding of a terramycin supple- 
ment to young dairy calves, receiving a 
liberal ration of milk, calf starter, and good 
quality hay, produced a significant increase 
in growth, stimulated the appetite, and im- 
proved the general appearance as compared 
to the controls. 

“Feeding terramycin supplement to older 
calves showed a lesser effect. After an ini- 
tial increase in rate of growth for the first 
two weeks of feeding the growth rate grad- 
ually declined to the control level. Some 
improvement in general appearance was 
noted. 

“No conclusion can be drawn as to the 
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effect of terramycin in the control of scours 
due to its very slight incidence in these 
trials. 

“Terramycin appears to be at least as 

effective as aureomycin in stimulating the 
growth of young dairy calves.” 
Comment: The authors also say, “at no 
time were any adverse results noted from 
the terramycin feeding,” and also, “the 
results with terramycin hydrochloride closely 
parallel those reported previously for aureo- 
mycin hydrochloride under similar feeding 
and management conditions.” 

To the feed manufacturer, this paper is 
valuable because it reassures him that there 
are at least two good antibiotics for use in 
calf feeds. And these two seem to perform 
quite similarly. 

Here is another statement by the authors 
of this report which the feed manufacturer 
should like: 

“The calf starter consumption of the 
terramycin-fed calves was higher than that 
of the control animals.” 

* 
Title: The Effect of Minor Nutrient Mineral 
Elements in the Diet of Chickens on Feather 
Pulling and Cannibalism. 
Authors: C. P. Willimon and C. L. Morgan 
(Clemson College). 
Publication: Poultry Science, Vol. 32 (March, 
1953) pp. 309-13. 
Digest: Feather pulling, feather eating, and 
cannibalism often is a serious problem in 
many poultry flocks. Many suggestions for 
overcoming the difficulty have been made, 
including a number of dietary changes. 
Among such suggestions is the thought 
that a shortage of the minor minerals, often 
called the “trace” elements, could be a 
cause. 

In these experiments §. C. White Leg- 
horn feathers were spectographically ana- 
lyzed and aluminum, barium, chromium, 
copper, lead, manganese, molybdenum, nick- 
el, silver, tin, titanium, zinc, and zirconium 
were found to be present. 

Compounds of these various elements 
were added to all-mash starting, growing, 
and laying mashes. The trace elements were 
fed in combination of four and also in 
entirety. 

“The addition of minor mineral elements 
to the rations as used in this experiment did 
not show any consistent effect on feather 
pulling and cannibalism. The stock used in 
both years showed a lower incidence of 
feather pulling than that often observed in 
flocks where this condition develops into a 
serious vice. The tendency to cannibalism 
was more pronounced with the Rhode Island 
Red stock used in the first trial than with 


the New Hampshire used in the second 
trial. Such observation does not necessarily 
indicate a breed difference in regard to 
feather pulling and cannibalism.” 
Comment: We hesitate just a little in re- 
porting on this paper by our friends at 
Clemson College. It has been the observa- 
tion of your crabby old Vermont Yankee 
and the Dumb Dutchman that when a num- 
ber of chemical elements that are not too 
well known to the average reading public 
are used in experimental work we are apt 
to find some mixtures containing some of 
those elements offered to the feed trade. 
The story centers around the fact that 
“Professors G and Y used them as reported 
in Poultry Science” (or in whatever scientific 
journal the report was published). There is 
no indication that any of these elements 
there were 12 of them—were definitely with 
feather pulling or “pickouts.” There were 
differences, but they were not consistent. 
Let no one point to this work and try to 
sell you silver, lead, chromium, or any other 
“trace” element with the idea that its use 
will help control feather picking or similar 
vices. 

Let’s stick to manganese, iodine, iron, 
copper, and possibly cobalt and zinc, in our 
trace mineral additions. They are used for 
growth and health. 

* * 


Title: The Feed Value of Fresh Bone. 
Authors: R. H. Udall and C. M. McCay 
(Cornell University). 

Publication: Journal of Nutrition, Vol. 49 
(February, 1953) pp. 197-208. 

Digest: A century and a half ago in France 
gelatin made by pressure cooking bones was 
used as a meat substitute in the human diet. 
Much controversy resulted regarding its 
value as a protein, and was finally settled 
in 1841. Further work on the remaining 
protein of bones was done in 1874 and 
since that time until recently nothing was 
done in studying fresh bone as a food ma- 
terial. The work described in this article 
studied beef bone. The experimental ani- 
mals were beagle hounds, and rats were 
used in some amino acid studies. 

The availability of the calcium of ground, 
fresh, whole bone was found to be 56 per 
cent. The availability of the phosphorus 
was 49 per cent. 

Nitrogen balance trials using adult bea- 
gles showed that 45 per cent of the bone 
protein was available to the dog. 

Treating bone with acid and pressure 
cooking decreased the nitrogen loss as 
compared with untreated bone. 

A microbiologicai determination of the 
amino acid composition of bone protein 
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showed methionine to be limiting amino 
acid. Supplementing a diet in which bone 
supplied the protein produced good growth 
in rats when methionine was the supplement 
used. Further supplementation with histo- 
dine or isoleucine gave no added growth. 
Comment: Manufacturers of dog food should 
be interested in this article. It shows that 
the protein of fresh bone will suffice for a 
dog although the availability is not too 
good. 

The calcium availability (56 per cent from 
bone) is not as good as that reported by 
McCay for milk—70 to 80 per cent—but it 
is, nevertheless, a good source of calcium. 

In the diets used, only 40 per cent of the 
total phosphorus was derived from fresh 
bone, the remaining 60 per cent coming 
from meat and other dietary ingredients. 
Forty-nine per cent of the total phosphorus 
was available to dogs. 

Fresh bone can hardly be used in dog 
food unless it is frozen, or used immediately. 
Nevertheless, the results of these experi- 
ments are of interest. 

* * 


Title: Antibiotics and the Growth of Ducks. 
Authors: H. D. Branion, G. W. Anderson, 
and D. C. Hill (Ontario Agricultural Col- 
lege). 

Publication: Poultry Science, Vol. 32 (March, 
1953) pp. 335-47. 

Digest: A number of investigators have 
shown that the inclusion of an antibiotic, 
or of a combination of antibiotics, in the 
rations for chicks and turkey poults results 
in improved growth. All antibiotics do not 
give this response, nor do they all give the 
same degree of response. In general the re- 
sponse with poults is a little greater than 
with chicks. A report at the 1951 Cornell 
nutrition conference indicated that results 


with pheasants were greater than with 
chicks, and ducks showed a smaller gain in 
weight. 

The experiments reported in this paper 
were performed with newly-hatched White 
Pekin ducklings which were kept in wire 
floored battery brooders in an air-condi- 
tioned room. They were fed for six weeks 
and at the end of that time bacteriological 
examinations were made of the cecal con- 
tents. 

“The feeding of aureomycin, penicillin, 
and terramycin at levels of 10, 25, and 100 
parts per million in the diet and of strepto- 
mycin at 25 parts per million had no effect 
upon the growth or feed efficiency of 
young ducks. 

“The addition of the four antibiotics at 
a level of 25 parts per million to the diet 
effected some lowering of the pH of the 
cecal contents. Their addition also resulted 
in modifications in the cecal microbial popu- 
lation but the specific effect of the various 
antibiotics was not the same.” 

Comment: This paper contains a great deal 
of discussion on what makes antibiotics 
work. Anyone interested in the mechanisms 
by which antibiotics stimulate growth would 
not want to pass up this paper. It also con- 
tains a long bibliography—some 96 refer- 
ences—covering the subject. They have 
done a good thorough job, and we can add 
our thanks to the authors. 

* 
Title: Food Passage Through Chickens and 
Turkeys and Some Regulating Factors. 
Authors: J. P. Hillerman, F. H. Kratzer, and 
W. O. Wilson (University of California). 
Publication: Poultry Science, Vol. 32 (March, 
1953) pp. 332-35. 
Digest: Sixty-eight chickens and 52 turkeys 
were used in 285 separate tests, measuring 
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This trophy goes to the top golfer at 
the Des Moines Feed & Grain Club's field 
day, being held May 18 at the Des Moines 
Golf & Country Club. Shown holding the 
giant award is Don Jorgenson of Sargent & 
Co., general chairman for the outing. 
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At left is Jack Swanson, secretary of the 
Des Moines feed group. At right is Dorwin 
Cox, club president. Attendance at the 
popular Des Moines affair this year is ex- 
pected to hit the 600 mark. 


the length of time required for food to pass 
through the alimentary canal of hens, both 
chicken and turkey. Iron oxide (ferric) and 
charcoal or lampblack were used as markers. 
Temperatures controlled at 60 degrees F. 
were used in one series of tests, and the 
others were conducted at existing tempera- 
tures which ranged between 80 and 96 
degrees F. All birds were individually cage- 
fed. 

“Food passed through the alimentary ca- 

nal of laying turkey hens in three hours and 
13 minutes and through non-layers in four 
hours and 16 minutes. Two hours and 27 
minutes were required for food passage 
through young turkey hens compared to 
three hours and 52 minutes for old turkey 
hens. Thus age was a more important factor 
than production. In chickens, laying and 
non-laying hens were about the same; three 
hours and 42 minutes and three hours and 
50 minutes, respectively. Penicillin in the 
feed slowed down the passage rate in tur- 
keys and chickens slightly since the anti- 
biotic fed fowl averaged three hours and 
15 minutes while the fowl on normal mash 
averaged two hours and 57 minutes. Chicken 
hens and turkey hens were very similar in 
their feed passage rate. Environmental tem- 
peratures of 60 degrees and 90 degrees F. 
caused very little difference in the time of 
food passage.” 
Comment: It is well that this work was done 
since such determinations have not been 
made since 1922 to 1924, and in 1933. A 
lot of conversation and many written words 
have appeared since that time based on some 
1923 experiments which seemed to show 
that laying hens passed food in three hours 
and 46 minutes while non-layers took eight 
hours and broody hens even longer. The 
work reported by the California workers 
seems to have been well done—and it shows 
that previous observations were not in ac- 
cord with the more recent ones. 

It was also reported in this paper that 
food passage by pullets and cocks was 
slightly more rapid than by mature hens. 

The earlier workers (1923) starved the 
experimental birds before feeding the ex- 
perimental diets, while in the present work 
the birds were full-fed. 
~ The authors also point out that there were 
some instances where appreciably greater 
lengths of time were required. 

This information is of value to feed 
manufacturers and to service men. 


Imports of Oilseed Cake, 
Meal Show Big Increase 


A total of 209,162 short tons of oilseed 
cake and meal were imported by U. S. buy- 
ers from October, 1952 to February, 1953, 
USDA has announced. It shows an upward 
boost in offshore buying, because the figure 
is six times greater than the figure for the 
same period in 1951-52, the department 
claimed. 

The trend is not expected to continue, 
however, because prices of oilseed products 
in this country took a sharp drop in the 
last few months. A slackening in demand 
for foreign supplies was seen in declines 
during the months of January and February 
this year. 
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Kraft, manufactured from wood fibers, 
is the strongest paper known to industry. 
It was introduced in this country in 1909, 


just about the time when the first generation / = 


of Gilmans started manufacturing bags. 
As pioneers, we have spanned tae years. 


with practical knowledge, technical skills, é 


packaging experience and our modern, 
completely integrated facilities area 
notable example of kraft paper 5 
production and conversion. 


Now in our 8rd generation of speriiaauon: 
we are expert in pulp and paper 

making, in bag manufacturing, 

in bag printing, in bag designing. 


asa Source 
as a Service. 


2170 6 PLY— PRINTED OR 


Sewn Valve 

® Sewn Open Mouth 

Pasted Vaive 
Pasted Open Mouth 
Flat Sewn Valve 

Fiat Sewn Open Mouth 
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GILMAN PAPER COMPANY SUBSID 
630 Fifth Avenue, New York 20, N.Y. 
; © St. Marys Kraft Corp. 
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‘Must’ for You the Feed Show 


Big Trade Exposition at Buffalo June 8-10 


@ The third National Feed Industry 
Show is just around the corner. It 
will be held June 8-10 at the spacious 
Buffalo Memorial Auditorium in con- 
junction with the annual convention 
of the Eastern Federation of Feed 
Merchants. The Statler Hotel will be 
the scene of the business meetings of 
the Eastern Federation. It is located 
only a few blocks from the Memorial 
Auditorium. 

Austin W. Carpenter, executive di- 
rector of the Federation, has indicated 
that he has never had as much advance 
interest in any Federation event, and 
forecasts an attendance exceeding all 
expectations. 

At National Feed Industry Show 
headquarters in Milwaukee, the at- 
mosphere is the same. Approximately 
80 firms will occupy the 136 exhibit 
spaces available in the 32,000-square- 
foot main arena floor of the Buffalo 
Auditorium. 

Eastern Federation meetings will be 
held in the morning on June 8 and 9 
and the Feed Show will open from 
noon to 7 p.m. both of these days. No 
Federation meeting will be held June 
10, but the Feed Show will be open 
that day from 10 a.m. to 1 p.m., per- 
mitting last-minute inspection of fea- 
tures which have been missed on the 
previous days. 

Eldon H. Roesler, co-manager of the 
Feed Show, has announced that June 
9 has been designated as International 
Day, when special emphasis will be 
placed on foreign visitors. It is expect- 
ed that there will be a large attendance 
from Canada and pledges of coopera- 
tion have been given by feed organiza- 
tions across the border. 

H. J. Willcock, secretary-treasurer 
of the Canadian Feed Manufacturers 
association, and Murray McPhail, sec- 
retary of the Ontario Retail Feed 
Dealers association, have pledged their 
support and are publicizing the event 
among their memberships. 

Those who attend will be able to 
inspect and gain information on al- 
most every type of machine or product 
used in the industry. Actual machines 
will be on display at the show and 
many of them will be operating. It is 


impossible to describe all the features 
at the show, but here in brief are 
some of the things which will be seen: 

1. A bulk materials buggy which has a 
built-in scale. 

2. A product which will clean and sani- 
tize dairy utensils all in one operation. 

3. A lightweight portable conveyor which 
can be moved from place to place and will 
handle many types of bulk material. 

4. All types of corn shellers. 

5. A complete feed plant mounted on a 
truck. 

6. A bag closing machine which is com- 
pletely portable. 

7. A permanent grate magnet which can 
be easily installed in hoppers, floor open- 
ings, and vertical closed chutes. 

8. A bulk feed truck which can also be 
used for hauling bagged material. 

9. A material which gives a greater bind- 
ing quality to pelleted feeds. 

10. A system which immediately detects 
hot spots in stored grain. 

11. The latest types of hammer mills. 

12. Electric fogging and spraying ma- 
chines. 

13. Complete details on the feed and grain 
elevator training program of Michigan 
State College, showing actual photos and 
students studying at the course. It is de- 
signed as an educational foundation for 
men who want to make the feed business a 
career. 

14. A hanging poultry feeder with a capa- 
city of 50 pounds of feed. 

15. Machines to crimp, hull, and roll 
every type of grain. 

16. Special growth stimulant and health 
products. 

17. Pneumatic unloading equipment. 

18. A centrifugal mixer in which the 
amount of mixing or dispersion can be 
varied by changing rotor speeds and dia- 
meters. 

19. Displays of every type of machinery 
and equipment, various kinds of bags, feed 
tags, specialty items such as peat moss, 
many kinds of branded feeds, information 
on vitamins, minerals, and all types of feed 
nutrients; in fact, anything and everything 
in which a feed and grain operator has an 
interest. 

20. An automatic bag-tagging machine. 


The following is a detailed summary of 
the type of exhibits, names of exhibitors, 
personnel who will be on hand, and other 
special features. It is not necessarily com- 
plete, since last-minute changes may be 
made, but is designed to give those who 
plan to attend a cross section of what they 
will see: 


ALLIED INDUSTRIES, INC., Milwau- 
kee. Nickle two-roll ear corn crusher-feeder 
and cob cutting machine; Weight-O-Bulk 
buggy which has its own built-in scale. 
Frank Nickle, Carl W. Elting, and Madelyn 


W. Elting. 

ALLIED MILLS, INC., Fort Wayne, Ind. 
Display showing the “Giant Power” in 
Allied Mills’ feeds. F. J. Kelty, C. C. Bowers, 
L. J. Smith, and P. L. Sanford. 

AMBURGO CO., INC., Philadelphia. 
Display of essential ingredients for feed 
manufacturers and information on compiling 
formulas. Amburgo staff headed by Samuel 
M. Golden. 

AMERICAN CORN MILLERS FEDE- 
RATION, Chicago. Information on the 
value of hominy feed as a feed ingredient. 

AMERICAN FEED MANUFACTUR- 
ERS ASSOCIATION, Chicago. Informa- 
tion on the service and educational features 
offered by the association. W. E. Glennon, 
W. T. Diamond, and R. L. Kathe. 

AMES-BURNS CO., Jamestown, N. Y. 
Brew-Molass display, also Cream of Corn 
gluten feed, meal, and corn oil meal. James 
F. Ditzler and George F. Kessler. 

ARCHER-DANIELS-MIDLAND CO., 
Minneapolis, also including W. J. Small 
division. Linseed oil meal, soybean oil meal, 
and dehydrated alfalfa meal information. 
George W. Smith, John P. Broshard, Loyd 
Faris, George Kaiser, Ludwig Lantz, J. W. 
Gorman, and Fred Carr. 

BARKER, MOORE, & MEIN CO., 
Philadelphia. Minerals, vitamins, antibio- 
tics, and disease control products. Goodrich 
T. Lynch and V. A. Santivasi. 

C. O. BARTLETT & SNOW CO., 
Cleveland. Triumph No. 100 and No. 300 
Zip cob blowing corn shellers; Triumph No. 
1200 corn sheller and No. 1200 Zip cob 
blower. The No. 1200 blower is a com- 
bined sheller-separator-cob blower to handle 
30 to 40 tons of ear corn per hour. Edward 
P. McCreery, Joseph F. Tomms, and Milo 
Arms. 

BORDEN CO., New York City. Com- 
plete information on Borden feed supple- 
ments. E. C. Holcombe, H. L. Woehling, 
E. J. Brubaker, and Dr. A. C. Groschke. 

BOWMAN FEED PRODUCTS, INC., 
Holland, Mich. Clorofolen, dog food deo- 
dorant; Xantrophyll broiler pigmentation 
product; Bo-A stabilized vitamin A; Bo-D 
high potency mineral stable vitamin Ds, 
vitamins D, and D; in liquid and dry forms. 
K. M. Walters and H. H. Hill. 

BREWERS YEAST COUNCIL, Chica- 
go. Complete information on the use of 
brewers dried yeast in feeds. Pamphlets 
and formulas available for various types of 
rations. Elsie Singruen. 

BRYANT ENGINEERING CO., Port 
Huron, Mich. Bryant two-fan hammer mill, 
Bryant Super cob blowing sheller, Bryant 
corn cutter and grader. Featuring new Bry- 
ant Simplex screen changer. James G. Bry- 
ant, John W. Miller, Merle Prentice, and 
C. A. Brown. 

BURROWS EQUIPMENT CO., Evans- 
ton, Ill. Universal moisture tester, Burrows 
aluminum bag conveyor, Burrows light- 
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Costs Go Down — Profits Go Up 


FORDS HAMMERMILLS 


6 Heavy-Duty models with a full range of capacities 
to choose from. Boilerplate steel construction, no cast- 
ings to break. Dynamically balanced to lower operating 
costs. Write for catalog. 


higher-grade corn right 


FORDS PNEUMATIC GRAINVAYOR 


Powerful, ole and portable; averages up to 800 bu. 
per hour. The only practical solution to grain handling 
problems where other equipment is inadequate. Gas engine 
or electric motor drives double fan to gulp in the grain, 
wherever it is, and ‘‘float’” it to wherever you want it. 
Write for literature. 


1442 S. ILLINOIS STREET ¢ STREATOR, ILLINOIS 


Available in 3 capacity sizes. Special agitating arms pre- 
vent bridging and assure quick, clean emptying of mix— 
* fast loading, rapid, thorough mixing, convenient, positive 


FORDS VERTICAL MIXERS 


bagging. Easy to install—requires small hopper pit. Quiet 
in operation. Write for literature. 


FORDS ‘‘CORN MASTER’’ SHELLER 


For Heavy-Duty, Mecsas shelling. Produces cleaner, 
rom sheller, with a minimum of 
grain loss. Electrical or gas engine drive. Write for literature. 


MOLASSES BLENDER 


4 FORDS “THORO-MIX” 


Easily installed to operate with your present equipment. 
Can be fed from holding bin, hopper, or batch mixer. Will 
mix up to 50% molasses, at a rate of 3 to 6 tons per hour, 
without ‘‘balling”’ or ‘‘lumping.”’ Write for literature. 


NATIONWIDE SALES AND SERVICE 
Write for Name of Nearest Distributor 


change to... 


With Gorton's Al-Fish Blend you slash mixing Costs—yet 
produce superior feeds. 


Gorton's Al-Fish Blend is the complete multi-vitamin 
ingredient which eliminates the high labor costs of re- 
peated handling, mixing, and weighing feeds—adds every 
essential vitamin and protein factor used as recommended 
—and cuts storage and inventory costs to a minimum. 


Gorton's Al-Fish Blend is the one blended, multi-vitamin 
ingredient which costs less—saves more—and enriches 
the most. 
Change now. Order Gorton’s 
AL-Fish Blend, today! 


Cooperating members of the National Fisheries Institute. 


NEW ENGLAND BY-PRODUCTS CORP. 


Distributors For Gorton-Pew Fisheries Company, Ltd. By-Products D 


177 MILK STREET BOSTON, MASS. 
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weight aluminum elevator, Apex bagging 
scale, industrial vacuum cleaner, bag trucks, 
EZ-E Move bulk scale, sewing machines, 
cob crusher, bag trucks, and warfarin 
products. W. Dean Sweet and C. J. Polstra. 

CARO-GREEN CO., Kansas City. New 
dust-free, free flowing alfalfa, CarO-Green 
°56 granules. Bruce Varney, Arnett R. Mc- 
Fadden, and Jerry O'Keefe. 

CONSOLIDATED PRODUCTS CO., 
Danville, Ill. Hidrolex (hydrolized whey), 
dried buttermilk, dried whey, and Semi- 
Solid products. R. F. Cook and O. P. 
Gossett. 

DAFFIN MEG. CO., Lancaster, Pa. Daf- 
fin Feed-U-Unit, a complete feed plant 
mounted on a truck. P. J. Zimmerman, 
Arthur R. Shoff, G. E. Sprackling, Glen 
Recklein, and B. L. Davidson. 

DISTILLATION PRODUCTS INDUS- 
TRIES, Rochester, N. Y. Myvamix vitamin 
E supplement featuring photographs in color 
showing poultry suffering vitamin E de- 
ficiency. Lynn H. Farmen, John Hanrahan, 
Phillip L. Harris, and Robert W. Lehman. 

DISTILLERS FEED RESEARCH 
COUNCIL, Cincinnati. Information on dis- 
tillers dried grains, dried grain with solubles, 
and dried solubles. Dr. Lawrence E. Car- 
penter. 

EASTERN FEDERATION OF FEED 
MERCHANTS, Sherburne, N. Y. Complete 
information on Federation activities, politi- 
cal action, and legislative service. Austin 
W. Carpenter and Howard J. Benson. 

EASTERN FEED MERCHANT, Sea 
Isle City, N. J. Information on Eastern Feed 
Merchant magazine. William Haffert, Hor- 
ace Haffert, Austin W. Carpenter, and 
Howard J. Benson. 

ELMORE EGG GRADERS, INC., One- 
onta, N. Y. Egg grading and egg washing 
machines. E. P. Elmore. 

ERIEZ MFG. CO., Erie, Pa. Complete 
line of permanent, non-electric magnetic 
separators designed for the milling industry. 
Grate and hopper magnets adaptable for 
instant installation to be shown for the 
first time. R. A. Roosevelt, B. C. Klingen- 
smith, and Ned Hirt. 

THE FEED BAG, Milwaukee. Informa- 
tion on special features and coverage of 
THE FEED BAG and THE FEED BAG 
RED BOOK. David K. Steenbergh, Bruce 
W. Smith, Lawrence Delany, and Eldon H. 
Roesler. 

FEEDS ILLUSTRATED, Chicago. Lenn 
Redman, a caricaturist, will be on hand to 
sketch personalities. Walter H. Koch, Rich- 
ard E. Miller, Frank J. Slepicka, and John 
L. Koch. 

DAVE FISCHBEIN CO., Minneapolis. 
Fischbein portable bag-closing machine will 
be at work. Dave Fischbein and Harold 
Fischbein. 

FLAVOR CORPORATION OF AMER- 
ICA, Chicago. Full information on use of 
natural flavoring to improve palatability of 
feeds. Comparative cost data on various 
palatability control methods to assist in 
reducing production costs. Talmadge B. 
Tribble, Paul Q. Card, and Clinton Tom- 
linson. 

FOX .CO., Newfield, N. J. Feed ingre- 
dient display including Foxco Flavitein and 
specialty products. Rex S. Fox, Ralph T. 
Fox Jr., Eugene M. Rich, F. L. Gaines, and 
V. T. Currier. 
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GENERAL MILLS, INC., Detroit. Larro 
Sure feeds. Larro Sure-Shot basketball shoot- 
ing rabbit and Henny Penny, the trained 
chicken, will be on display. Ernest A. Peder- 
son Jr., C. W. McFadden, J. F. Geary, and 
M. L. Wilson. 

GRUENDLER CRUSHER & PULVER- 
IZER CO., St. Louis. Model 48-22 Whirl- 
beater grinder, ear corn crusher and grain 
feeder, Gruendler free grain feeder—elec- 
tronically controlled. W. R. Kummer, Wil- 
liam S. Gruendler, William Stoer, and Wil- 
liam P. Gruendler. 

HAMER MACHINE CO., Minneapolis. 
Hamer automatic bag closing machine de- 
signed for high-speed production. E. E. 
Ranta, A. H. Michals, and A. W. Mans- 
field. 

HATCHERY & FEED, Mount Morris, 
Ill. Display of magazines published by 
Watt Publishing Co. Hugh W. Thompson, 
Ray Bates, and E. J. Hable. 

DR. HESS & CLARK, INC., Ashland, 
Ohio. NFZ-MIX for coccidiosis control in 
chickens, NFZ-MIX for pullorum control 
in chickens, NFZ-MIX for necro in swine. 
R. H. Eshelman, C. T. Ater, C. F. Willard, 
and W. M. Bostwick. 

HIGHWAY EQUIPMENT CO., INC., 
Cedar Rapids, Iowa. New Leader Bulk- 
master self-unloading bulk feed and grain 
truck. Roy C. Gaddis and C. E. Anderson. 

HOT SPOT DETECTOR, INC., Des 
Moines. Hot Spot Detector system, which 
shows in a minute areas in stored grain 
which are heating. Hot Spot reports grain 
temperatures at every six-foot level. It will 
be in operation. D. R. Cottrell. 

R. R. HOWELL CO., Minneapolis. In- 
formation on the complete line of machinery 
manufactured and distributed by Howell. 
Harold Olson and members of his staff. 

S. HOWES CoO., INC., Silver Creek, N. 
Y. Information on §. Howes machinery and 
equipment. Complete details on the Eureka 
line. 

INTERNATIONAL MINERALS & 
CHEMICAL CORP., Chicago. Display of 
20/FOS brand deflourinated phosphate and 
International sodium bentonite, used for 
binding material in pellets. Pellets made 
with and without sodium bentonite will be 
shown to demonstrate the binding strength. 
Henry W. Wilder, Dred DeGraw, Dr. My- 
ron W. Pasvogel, and Gladwin A. Read. 


JACOBSON MACHINE WORKS, Min- 
neapolis. Jacobson Master hammer mill and 
Jacobson Universal hammer mill, Jacobson 
Recirculating dust collector. Forrest D. Lar- 
son, Ralph M. Jacobson, and Robert P. 
Olson. 

J-M TRADING CORP., Chicago. Dis- 
play of J-M moss peat and Superior binder 
and baler twine plus many other specialty 
feed ingredients. John Mecking and George 
Adams. 

LEDERLE LABORATORIES, New 
York City. Aureomycin feed supplements, 
Fortafeed vitamin supplements, Megasul ni- 
trophenide medicated feed supplement, and 
Enheptin medicated feed supplement. Frank 
Noel, Robert Claussen, Ralph Weed, and 
Albert Gustaveson. 

LIMESTONE PRODUCTS CORP., 
Newton, N. J. Lime Crest calcite crystals, 
Delamix, Mico, Mico-Fos, Mico-Con, non- 
skid barn calcite, and other Lime Crest 
products for the feed trade. Howard N. 


Stark, Harvey C. Wood, Laurens Hardin, 
Kenneth McFall, George Schroeder, and 
William La Fava. 

MERCK & CO., INC., Rahway, N. J. 
Information on Merck products for the 
feed trade. F. C. Cosby, C. M. Gibbs, and 
L. T. Spence. 

MICHIGAN STATE COLLEGE, East 
Lansing. Exhibit showing features of eleva- 
tor and farm supply training course at 
Michigan State College sponsored by Michi- 
gan Feed & Grain association. It will ex- 
plain training program for young men in- 
terested in educational foundation for coun- 
try elevator or feed retailing career. Prof. 
Alvin E. Oliver, John Krusoe, and Charles 
McCalla. 

MIDLAND LABORATORIES, INC., 
Dubuque, Iowa. Food insecticides, grain fu- 
migants, grain insecticides, electric sprayers, 
and electric fog machine. Miller P. Miller, 
C. F. Hillyard, and M. H. Kreps. 

MILL ENGINEERING CO., Fort 
Wayne, Ind. Shown for the first time an 
automatic bag-tagging machine which leaves 
operators’ hands entirely free for adjusting 
the bag. Paul Berg and William C. Daven- 
port. 

MONSANTO CHEMICAL CO., Boston. 
Display of animal feed supplements featur- 
ing methionine hydroxy analogue. J. D. 
Mahoney, R. L. Johnson, C. L. Jones, and 
W. L. Campbell. 

MYERS-SHERMAN CO., Streator, Il. 
Fords hammer mill, Fords molasses blender, 
Fords corn sheller. C. Roberts Myers, Dan 
Keller, and Paul V. Shirey. 

NATIONAL IDEAL CO., Toledo. Pre- 
mier hanging feeder will be displayed, a 
popular item for feed manufacturers because 
they can be imprinted by the silk-screen 
process. Full line of poultry and stock farm 
feeding equipment. L. E. Frautschi, R. E. 
Maxfield, B. L. Debolt, and T. C. Bales. 

NEW ENGLAND BY-PRODUCTS 
CORP., Boston. Gorton’s Al-Fish blend, 
Southern Sunshine poultry litter. William 
M. Andersen, David A. Trayhan, and L. E. 
Robertson. 

PARK & POLLARD CO., Buffalo. In- 
formation on Park & Pollard feeds and feed 
franchise. 

CHAS. PFIZER & CO., Brooklyn. Ter- 
ramycin, penicillin, and vitamin feed supple- 
ments. Al Wilson, A. Calhiss, and R. Breids- 
ter. 

POULTRY & EGG NATIONAL 
BOARD, Chicago. Details of PENB con- 
sumer information materials. Charles D. 
Hawks. 

PRATER PULVERIZER CO., Chicago. 
Blue Streak advance custom mill with auto- 
matic screen change, twin spiral mixer, cer- 
tified heavy duty magnets, rotary airlock, 
and cob crusher. Dick Lasher, Bob Fitz- 
simmons, Harold Attlebery, Frank Miller, 
and Bill Earl. 

PREMIER PEAT MOSS CORP., New 
York City. Premier Certified peat moss 
(organic soil conditioner), Premier-Nure 
fertilizer, Premier peat litter; red, yellow, 
blue Premier line of bags and packages. 
Abraham J. Zemel, Ed Mendi, and T. H. 
Avery. 

RICHMOND MFG. CO., Lockport, N. 
Y., with WALLACE & TIERNAN, INC., 
Newark, N. J. Merchen scale feeder, Rich- 


(Concluded on page 90) 
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& Exhaust Fan Elevator 
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with direct connected moto for any size plant 


The Duplex Mill & Manufacturing Check Herel : 
Company Springfield, Ohio | 
Yes, I'm interested in the KELLY DUPLEX machinery checked (1 Vertical Feed Mixer ; 
at the right. Please send me full information on these ma- () Model “'S"" Hammermill 
chines without any obligation. J Model “M” Hammermill -. 
[_] Vertical Screw Elevator 
( Cob Crusher 
NAME ] Corn Cutter and Grader 
: (_] Electric Truck Hoist 
We will gladly ship you any Kelly _ FIRM Cl Corn Sheller with Blowers 
Duplex machine on approval. If it is (] Regular Corn Sheller 


Pitless Corn Sheller 
not completely satisfactory, you are 


free to return it within 30 days after CITY C1 Forced Air Carloader 
arrival at destination, by prepaid (J Corn Scalper 
freight, for refund of full purchase ase Drag 
Attrition Mill Blower 
price, In addition, each Kelly Duplex M “|. hi ; 
Corn Crusher-Regulato: 
is guaranteed against defects in ma- ail t IS sat Specie are 


Grain Feeder 
terial and workmanship for 90 days. | ar Grain Blower 


Grain Feeder 


EPEN ‘ncreased Pro 
al 


*q 


requires 


less 


waterproof . . 


Feed mill and elevator men all over the country have 
found that the Kelly Duplex Vertical Screw Elevator is 
the modern, money-saving solution for every material 
handling problem. They know that it’s dustproof and 
. that it reduces accident and fire hazard 

. and that it requires less space, is easy to install. They 
like it because it’s smooth and noiseless in operation . . . 
because it assures efficient, uniform delivery of grain and 
other types of free-flowing bulk materials. Best of all, 
they like it for its rugged, all welded steel construction 

. its ability to give top performance year in and year 
out without costly breakdowns and repairs. S 

We're sure that you'll like it, too. Check coupon on * 
reverse side of this sheet for full details. ‘ 


Built to your specifications 


All models furnished in choice of 6”, 9” or 12” 
conveying tubes. Hoppers are available in any 
capacity —spouts in any length. For other de- 
tails, see illustrations at right. 


FIRST CLASS 


PERMIT No. 72 
(Sec. 34.9 P. L. & R.) 


SPRINGFIELD, OHIO 


BUSINESS 


REPLY CARD 


No postage necessary if mailed in the United States 


7c—Postage Will Be Paid By— 
THE DUPLEX MILL & MANUFACTURING CO. 


SPRINGFIELD, OHIO 


MAIL 


Furnished 
in any 
installation 
any 


Choice of 
EY direct motor 
or belt drive 


The BUPLEX MILL & MANUFACTURING 
‘© Company + Springfield, Ohio, U.S. A. 


1 
7 
Of 
on per 
ired 
maintenance > 
/ 
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with or without motor 


Eastern Program 


Federation Offers Top Speakers 


©@ What is expected to be the biggest 
grain and feed meeting ever held in 
the East will open in Buffalo June 8 
when the Eastern Federation of Feed 
Merchants holds its annual convention 
in conjunction with the third Nation- 
al Feed Industry Show. Record at- 
tendance is expected at the double 
event, according to Austin W. Carpen- 
ter, Sherburne, N. Y., executive direc- 
tor of the Federation, and Howard 
Benson, his assistant. 

The eastern meeting will be unique 
in several respects, Mr. Carpenter 
claimed. It will mark the first time that 
EFFM has held a convention in Buf- 
falo and it will mark the first appear- 
ance of the National Feed Industry 
Show in the eastern United States. On 
two previous occasions, in 1949 and 
1951, the trade exposition was held 
in Milwaukee in conjunction with an- 
nual conventions of the Central Re- 
tail Feed association. 

Schedules have been arranged so as 
to eliminate conflicts between the two 
major events. Federation meetings will 
be held at Hotel Statler, convention 
headquarters, on the mornings of June 
8 and 9. The Feed Show will be housed 
in the nearby Buffalo Memorial Audi- 
torium. It will be open from noon to 
seven p. m. on June 8 and 9 and from 
10 a. m. to one p. m. on June 10. 

A top-flight convention program has 
been planned by the federation’s pro- 
gram committee, Mr. Carpenter report- 
ed. Outstanding speeches on feed top- 
ics will be presented by leaders in 
state college work and by experts in 
the industry itself. 

First order of business when the 
convention opens on the morning of 
June 8 will be an economic symposium. 
General business outlook will be ex- 
plained by Dr. Raymond Rodgers, pro- 
fessor of banking at New York Uni- 
versity’s graduate school of business 
administration. “Our Agricultural Out- 
look” will be the subject of a speech 
by the well known agricultural eco- 
nomics authority, Dr. L. C. Cunning- 
ham, Cornell University. Fred Clifton, 
grain analyst of Merrill Lynch, Pierce, 
Fenner & Beane will discuss the grain 
and feed price outlook. 
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A salesmanship clinic will follow 
the economic program. “How to Make 
Money With Words” will be the topic 
treated by E. M. Johnston, sales con- 
sultant and teacher. Following Mr. 
Johnston’s talk, Federation sessions 
will close for the day. At one p. m. 
that afternoon, the National Feed In- 
dustry Show will open its doors for 
the three-day exhibition. 


DR. L. C. CUNNINGHAM 


The federation will open its second 
day of sessions on the morning of June 
9 with a business meeting, which will 
feature reports of officers, election of 
directors, and the drawing up of reso- 
lutions. 

Nutrition talks will follow. Poultry 
matters will receive full attention from 
Prof. Gerald F. Combs, Universiy of 


ARTHUR STOVER 


AUSTIN W. CARPENTER 


Maryland. Dr. Hamilton D. Eaton of 
the Connecticut agricultural experi- 
ment station, New Haven, will discuss 
current problems in the feeding of 
dairy cattle. Dr. Eaton is a 1952 AF- 
MA $1,000 award winner. 

Both nutrition and salesmanship will 
be treated in a talk to be delivered by 
Prof. Dale F. King, head of the poultry 
department at Alabama Polytechnic 
Institute. Prof. King’s subject will be 
“Show Them to Sell Them.” Follow- 
ing his talk, business sessions of the 
convention will end for the day. 

The afternoon of the second day 
will furnish those who took their first 
look at the Feed Show exhibits on June 
8 with an opportunity to return for 
more leisurely inspection. Convention 
latecomers will be able to look around 


DR. HAMILTON D. EATON 
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No. 93—Vitamin Mixture Merck 


A convenient, economical, and effective way 
to add a nutritionally balanced ratv 


of essential vitamins 


CHOLINE CHLORIDE 


| 
NIACIN 


CALCIUM 
PANTOTHENATE 


RIBOFLAVIN 


OTHER IMPORTANT MERCK PRODUCTS 


No. 93—Vitamin Mixture Merck is designed espe- 
a FOR THE FEED INDUSTRY: 


cially for fortification of swine rations. Each pound 


; a contains 4 Gm. Riboflavin; 4 Gm. Calcium Panto- 
Biz thenate Dextrorotatory, Feed Grade; 24Gm. Niacin; 
and 104 Gm. Choline Chloride. These quantities 


Ne, 52S—Celctess Pantothoenate Mixtere and ratios conform with recent recommendations of 
Niacin swine nutritionists. 
Sulfaquinoxaline This easy-to-use Mixture also finds application in 


*PRO-PEN is the trade-mark of Merck & Co., Inc. certain poultry formulations 
for its brand of procaine penicillin feed supplements. i 


Research and Production for ME INC. 
Better Poultry and Animal Nutrition \\ lanyfacturing Chemists 


RAHWAY, NEW JERSEY 
In Canada: MERCK & CO. Limited - Montreal 


© 360 THE FEED BAG — May, 1953 


= 
a 
| 
| 


PROF. DALE KING 


for a full six hours on the afternoon of June 
9, from 10 to 1 on June 10. 


The Eastern Federation will hold its an- 
nual banquet in the grand ballroom of the 
Statler on the evening of the second day. 
It will be the closing event of the meeting. 
Following the banquet, an “all-star” stage 
show will be presented. 

Those who have not yet made their 
reservations to attend the federation meet- 
ing should contact Mr. Carpenter in care 


of EFFM headquarters in Sherburne, N. Y. 


HOWARD BENSON 


Hotel reservations should be made separately 
by writing to the Statler or other Buffalo 
hotels. 

Mr. Carpenter is in charge of all details 
relating to the federation convention. In 
charge of the National Feed Industry Show 
plans is Eldon H. Roesler, business manager 
of THE FEED BAG. Exhibitors still desir- 
ing space at the Buffalo auditorium should 
contact Mr. Roesler immediately. A few 
booths remain. 


See This Exhibit at Buffalo 


Featured in booths 815 and 816 at the 
National Feed Industry Show June 8-10 
will be two new Dixie hammer mills, one 
of which is shown above. John J. Woods & 
Sons, Kansas City, distributes the popular 


miils. 

Staffing the Woods exhibit at Buffalo 
will be Walter J. Clement, John J. Woods, 
and James N. Woods. 


Nootbaar New President 


Of California Dealers 


Heading the California Hay, Grain & 
Feed Dealers association in 1953-54 is H. V. 
Nootbaar, H. V. Nootbaar & Co., Pasadena. 
He was named at the organization’s 29th 
annual convention, held April 16-18 at 
San Francisco. 
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New vice president of the group is R. A. 
Harelson of Northern Star Mills, Chico. 
Samuel S. Nisson, Pacific Guano Co., Peta- 
luma, was elected to a one-year term as 
director. 

The following were elected to the board 
for two years: C. A. Pilegard, Jensen & 
Pilegard, Fresno; V. P. Finigan, * Warren 
Grain Co., San Francisco; Bruce Bell, Bell 
Grain & Milling, Pomona; and Frank Viault 
Jr., California Milling Corp., Los Angeles. 


Its popular Steinlite moisture tester, wide- 
ly used by feed and grain firms all over the 
country, will be displayed at the National 
Feed Industry Show by Seedburo Equip- 
ment Co., Chicago. Seedburo will occupy 
booths 602, 603, 604, and 605. 

In addition to the Steinlite tester, Seed- 
buro also will display five models of the 
Hytrol conveyor, which it also distributes. 

On hand at the Seedburo booths June 
8-10 will be Rex Yocum and Tom Loberg. 


On display at the National Feed Industry 
Show June 8-10 will be this steel cut corn 
cutter manufactured by Bryant Engineering 


Co., Port Huron, Mich. The cutter is 
claimed to provide a high quality cracked 
corn at a substantial hourly volume. 

Bryant also will show in booths 501 and 
601 its two-fan hammer mill and super cob- 
blowing corn sheller. 

On hand to represent Bryant will be 
James G. Bryant, John W. Miller, Merle 
Prentice, and C. A. Brown. 

@ ATWATER CO., Locke, N. Y., has 
added a Blue Streak cob crusher to its mill- 
ing department. 


Still with one year of their two-year terms 
to serve are: M. R. Morgan, Los Angeles; 
W. O. Manwaring, Santa Cruz; W. R. 
Arends, Oakland; and Terry Coonan, San 
Francisco. 
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w cost you sell your 


FORTIFIED FEEDS 


In FIDY Irradiated Dry Yeast, Standard Brands supplies 
you with an effective, economical source of vitamin D, for 
fortifying feeds, minerals and concentrates. But we don’t 
stop there! 


FIDY sales helps and advertising are constantly at work 
to help you sell your vitamin D, fortified feeds. Your 
customers want to know why vitamin D feed fortification is 
so important—why your FIDY fortified feeds are better. 


Standard Brands has continually made available to you 
sales tools in the form of booklets, folders, reprints, nutri- 
tional reviews and a motion picture — factual material 
based upon sound research. You will find these sales helps 
invaluable in your contacts with agricultural authorities, 
feeders and farmers. , 


All FIDY sales helps are free; all are excellent tools to 
aid in selling good feeding practices, as well as your vita- 
min D, fortified feeds. 


Of particular interest is the 15-minute motion picture, 
RICKETS IN CALVES, based on research done at 
Pennsylvania State College. 


Why not arrange a showing of this film soon, for your own 
field men and dealers? You'll find it well-suited also for 
FFA, 4-H Club and farm group meetings. 


Details concerning the 16 mm. film, RICKETS IN 
CALVES, any information about FIDY, or a list of FIDY 
Sales Helps and Educational Literature will be sent 
promptly upon request. Address Desk FB-5. STANDARD 
BRANDS INCORPORATED, Agricultural Department, 
595 Madison Avenue, New York 22, N. Y. 


AD 
Dry YEAst 


AN /MaLs 
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Feed Retailing ‘Round the World-XXil 


Feed Vital Japan 


@ Postwar Japan, still in the process 
of rebuilding, needs high quality feed 
to help supply the meat and egg needs 
of its people. Washitaro Habe’s family 
has lived in the small town of Yagi in 
Kyoto prefecture for 400 years. In 
1923, his father founded a retail feed 
business, which Mr. Habe has inherit- 
ed and is carrying on with ever-in- 
creasing success. 

Mr. Habe is president of his firm, 
Habe Sangyo Kabushiki Kaisha Co., 
which is located 10 minutes away from 
from the spur railroad line that con- 
nects Yagi with bustling Kyoto, an 
hour away. 

Before the war, feed manufacturing 
was an unknown trade in Japan. Some 


JAPANESE feed man Washi- 
taro Habe is shown in a solo 
pose and in front of his store. 
Other photo is of Mr. Habe's 
family. The Habe feed op- 
eration was started’ in 1923 
by Mr. Habe's father. It is 
located in the town of Yagi, 


Kyoto province. 


feeds were imported from Siam and 
New Zealand, and so few laying hens 
were kept that vast quantities of eggs 
had to be imported from Shanghai. In 
recent years, the Japanese poultry in- 
dustry has boomed, which makes the 
future of the Nipponese feed industry 
bright. 

Yagi, where Mr. Habe operates his 
business, is a combination of four 
villages and has a total population of 
some 10,000. Mr. Habe’s store is large 
by Japanese standards, occupying 300 
tsubo or about 10,000 square feet. Ten 
employes make up the feed store staff. 
With the exception of the bookkeeper, 
members of Mr. Habe’s staff are sales 
personnel, who work an eight-hour 
day, six-day week. 

Most of the feeds which Mr. Habe 
merchandises are manufactured by 
Nihon Haigo Shiryo Co., Ltd., which 
has branches in Yokohama, Nagoya, 
and Moji. 

The Yagi feed retailer’s trading area 
includes the Kansai area, in which are 
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located Shiga, Tottori, Aichi, Nagono, 
Niigata, Shizuoka, and Kyoto. Be- 
sides extensive poultry flocks, the area 
also has numerous dairy cows. Thus, 
Mr. Habe’s volume includes both poul- 
try and dairy rations. Morning milk 
deliveries, much the same as in the 
United States, are made in the metro- 
politan areas of Osaka and Kyoto, 
served from Mr. Habe’s trading area. 

Deliveries of feed are made either 
by bicycle or three-wheel truck. While 
some sales are made for cash, Washi- 
taro Habe extends 30-day credit to 


By MARGARET HARRISON 
Tokyo, Japan 


many farmers. 

“I do try to advertise my business 
in the best manner possible,” Mr. Habe 
commented. “Sometimes, I use bill- 
boards, but I have found personal let- 
ters to achieve much better results.” 

In the autumn, during the mush- 
room season, Mr. Habe holds a party 


at his home for his customers. A fea- 
ture of this annual event is a mush- 
room hunt in the nearby mountains. 
During World War II, Japanese 
war. lords forced Mr. Habe to stop 
feed processing in order to produce 
food for the nation’s armed forces. But 
with the coming of peace in 1945, the 
Japanese merchant was able to return 
to his chosen field. Snce then, he has 
added modern milling equipment, plus 
a corn cracker and seed cleaner. 
The American-made antibiotics, 
aureomycin and terramycin, both are 
incorporated into products which 
Washitaro Habe retails. The Japanese 
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dealer also does a substantial volume of 
business in U. S. insecticides. 

Mr. Habe’s annual feed output averages 
some 3,000 tons and his monetary income 
about 60 million yen. (At the current rate 
of exchange, 360 yen equal $1 in American 
money.) 

“While we do quite a volume in dairy 
feed and also in rations for oxen, our main 
business is accounted for by poultry feeds,” 
Mr. Habe noted. “There are 80 million 
hungry mouths to feed in our country and 
we are trying to help farmers do a better 
job of producing the food those millions 
need.” 

The future of Washitaro Habe’s 30-year- 
old feed business appears secure. His oldest 
son is a student at the Imperial University 
of Tokyo and later plans to do postgraduate 
work in agriculture in the United States. 
The other four Habe children are still 
youngsters. They, with their charming moth- 
er, represent the finest traditions of cul- 
tured Japanese life. Mr. Habe’s sister, who 
makes her home with his family, is a noted 
teacher of flower arranging. . 

Adding additional color to the home are 
the kindly Okasan (grandmother) and the 
children’s huge yellow cat. 

As many of the family as could squeeze 
into the town’s one tiny taxicab accompanied 
the writer to the station and bowed their 
warm farewell. The entire Habe family is 
beloved in Yagi, a real credit to feed re- 
tailer Habe. 

It is encouraging to Americans who are 
interested in seeing Japan rebuilt as a strong 
democracy to. note that Washitaro Habe 
is constantly aiding the farmers, many of 
them novices, in his nation to produce 
more in an effort to make his fellow coun- 
trymen healthier and happier. 

“Japan must produce or starve!” he em- 
phasized in farewell. 


Therapeutic Antibiotics 
Soon May Be Fed Orally 


Antibiotic medicines in feed and water 
may replace expensive injection methods in 
the not-too-distant future, according to sci- 
entists of Chas. Pfizer & Co., Inc., Brooklyn. 
Dr. Gail E. Hawley explained: progress to 
date as follows: 

“We have found the water and feed 
treatment to be effective in such complica- 
tions and diseases as shipping fever, scours, 
infectious scours of suckling calves, over- 
eating disease of sheep, swine enteritis, 
vibrionic dysentery in swine, and mucoid 
enteritis.” 

But Dr. Hawley cautioned that “some of 
this work is in a research stage, and we are 
not making categorical statements as to effi- 
cacy.” He added, “Recently, however, the 
high level feeding of antibiotics in the ration 
of animals has proved to be a convenient 
and effective means of medication.” . 


CREEP-FED BEEF 
Creep-feeding of beef calves has been 
recommended by U. D. Thompson, animal 
husbandman at the Texas A & M experi- 
ment station. He said that beef producers 
could fatten their calves faster and more 
efficiently through creep-feeding. 


See These Exhibits at Buffalo 


New England By-Products Corp., Boston, 
will utilize booths 405 and 406 at the Na- 
tional Feed Industry Show to display its 
Al-Fish blend and Southern Sunshine poul- 
try litter. This photo was taken at a recent 


Its line of feed ingredients and poultry 
specialty products will be displayed at the 
National Feed Industry Show by the Fox 
Co., Newfield, N. J. The firm’s exhibit will 
occupy booths 708 and 709. 


The widely-used Hot Spot Detector sys- 
tem will be displayed at the National Feed 
Industry Show June 8-10 by Hot Spot 
Detector, Inc., Des Moines. The firm will 
occupy booth 116. 


ENGLAND BY-PROD 
Distributor 
is 
GORTON - Pew FisuERies Co. 
ons Vitamin Pg 


trade meeting. Shown are L. E. Robertson, 
Raymond Allen, and David A. Trayhan. 

On hand at Buffalo June 8-10 will be 
Messrs. Robertson and Trayhan and Wil- 
liam M. Andersen. 


On hand to talk with feed men who 
attend the big Buffalo exposition June 8-10 
will be Rex S. Fox, Ralph T. Fox Jr., 
Eugene M. Rich, F. L. Gaines, and V. T. 


Currier. 


The Hot Spot equipment is designed for 
quick probing of hot spots in grain bins. 
On hand at Buffalo to talk with feed and 
grain men will be D. R. Cottrell. 
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“We grind 1800 tons of alfalfa with one set of 


PACAL 
HARD FACED HAMMERS” 


says Jerry Strootman, 
Manager, Rural Dehydrators, 
Bird Island, Minnesota 


‘‘WE RUN 24 HOURS A DAY, 


6 days a week, and steady production 
is mighty important to us,” says Mr. 
Strootman. 

“With our old hammers, we had to 
stop and turn corners every three days. 
With Pacal Hard Faced Hammers, it’s 
only once a month. . . the best hammers 
we have ever used!” 


Pacal Hard Faced Hammers and Hammer Clusters* will outperform 
all others in your hammermill. Let us quote you—send your mill 
specifications to Dept. HG-53 


*U. S. Patent No. 2607538 


PAPER CALMENSON & CO. 


COUNTY ROAD B AND WALNUT ST., ADJOINING HIGHWAY 36 
ST. PAUL 8, MINNESOTA, PHONE NE. 9456 
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The word a man uses when he starts ws nodding yes 
and ends by saying no. 


The word on a Multiwall buyer's tongue just after he’s 
said, “Well, as long as we order by specification, I guess 
one brand’s as good as another . . .” 


Executives who purchase more than 85 per cent of all 
Multiwalls have a big BUT there. 


They testify* that there are many other considerations. 
Among the most important, the reputation of the manu- 


The toughest three-letter word in business 


facturer. They judge him by his record of reliability, his — 
effort to meet delivery dates, his willingness to give a full 
measure of service. 


We welcome the challenge of the toughest three-letter 
word in business. We believe the attention big buyers of 
Multiwalls pay to the extra factors—dependability, for 
instance—has a lot to do with their giving Union a greater 
proportion of their Multiwall business. 


More so every day... 


IT’S UNION FOR MULTIWALLS 


*August, 1951 1 h study. 


UNION BAG & PAPER CORPORATION * NEW YORK: WOOLWORTH BUILDING * CHICAGO: DAILY NEWS BUILDING 
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Keep With Changing Conditions 


That’s the Way to Build Sales, They Say 


@ Businesses must accept change if 
they are to master new conditions and 
match competition, believe the three 
Swisher brothers, who operate the 60- 
year-old firm of Charles Swisher & 
Sons, Danville, Ill. Their firm has 
changed steadily through the years 
and has grown from a small flour and 
feed store to a concern which operates 
a warehouse and mixing plant with 
many thousand square feet of floor 
space. 

Lewis, Karl, and Paul Swisher be- 
lieve in sound and proven sales meth- 
ods in retailing their products but they 

realize that methods, as well as prod- 
ucts, are subject to change. And just 
as important as methods and products, 
they believe, are the employes who 
deal with the public. It is a standing 
rule at the firm that employes must be 
trained not only in business methods 
but also in scientific animal nutrition. 

There are other basic rules which 
never change, the Swishers have dis- 
covered. A reliable company must have 
the product that the customer needs 
and is obligated to inform the custom- 
er about its quality and price. 

The changes wrought in the feed 
business by time never fail to impress 
the three sons of the company’s found- 
er. When the company started opera- 
tions in 1893, horse feed was the larg- 
est sales item. With the gasoline age, 
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the horse went into eclipse and today 
scarcely any horse feeds are sold. 
Largest volume of sales is in hog feeds 
and supplements. Second largest vol- 
ume is in poultry feeds, grit, and 
litter. Cattle feeds and supplements 
are third, with dog food fourth and 
rabbit food in fifth position on the 
sales chart. 


Swisher’s mixes its own formula 
feeds in the major lines. But to meet 
the varied demand from customers, 
large stocks of other commercial lines 
are carried. Among the company’s 
types are Swisher’s Hog Pasture 40, 
Swisher’s pig Creep-Lets, and a poul- 
try feed with a ManAmar base. 

The company carries dairy and beef 
cattle feeds manufactured by Hales & 
Hunter and Schreiber Mills. Popular 
sellers are Albers Calf Manna and rab- 
bit feeds. Dog food supplies are fur- 
nished by Ryde and some other firms. 
Pfizer’s Terralac is stocked, plus such 
specialized items as Kraft Kray-lets and 
Dari-Dri milk products. 


PROGRESS-minded Lewis, 
Karl, and Paul Swisher are 
shown in photo at left below. 
Their busy feed headquarters 
at Danville, Ill., appears in 
the companion photo. Time- 
liness is a fetish with the 
Swishers. 


The firm features a complete line 
of Consolidated semi-sold buttermilk 
products. Consolidated is located in 
Danville and has a well-equipped ex- 
perimental farm for pig feeding located 
near the city. It has recently estab- 
lished a large experimental farm, where 
scientists are doing fundamental and 
applied research in cattle feeding. Re- 
sults obtained from these two farms 
are translated into feeding value and 
price savings for dealers and customers. 

Swisher’s also carries many impor- 
tant and popular sidelines. These in- 
clude Stonemo grit and Pilot brand 
oyster shell. In meat and bone prod- 
ucts, the Swift and Armour lines are 
carried. 

Many varieties of poultry litter are 
handled, including Premier peat moss. 
Stockmen can obtain. Morton’s and 
Carey's block salt there. 

Another of the Danville concern’s 
sidelines is commercial fertilizer of 
various types for farm crops, garden 
and truck crops, lawns, golf courses, 
and other uses. Fertilizer sales are 
heavy because the firm operates in a 
prosperous large grain and livestock 
producing area of Illinois and Indiana. 

The busy concern operates a fleet of 
large and small trucks which haul to 
and from the firm’s property. All quo- 
tations on stock are delivered prices, 
down to the one-item order from a 
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smal] farm. Wholesale buyers are granted 
a discount of three per cent on merchandise 
picked up at the warehouse. Deliveries are 
made on any working day. Each customer 
gets the best delivery service possible, usu- 
ally one to two days after receipt of the 
order. 

Business policy is strict and credit ac- 
counts are not encouraged. Most customers 
pay cash on sale or delivery. All terms are 
net cash in 30 days. 

Lewis, Karl, and Paul, now in charge of 
the business, represent the second genera- 
tion. Their father, Charles Swisher, started 
a flour business on the site of their present 
plant in 1893 and naturally took on the 
sale of feeds. 

Now, members of the third generation, 
Charles and John Swisher, are working into 
the business and are already able to relieve 
the older men of many responsibilities. Both 
young men are recent college graduates and 
their university training was mainly in agri- 
culture and animal nutrition. It is expected 
by the older Swishers that these younger 
men will contribute much to the business 
in future years. 

Stocking as they do a wide variety of 
items and with a heavy inventory in many 
lines, the Swishers depend a good deal on 
intensive advertising to keep their business 
and products in the public eye. Advertising 
includes newspapers, ads, pamphlets, road 
signs, and also lettering on the trucks which 
deliver their products. 

The firm’s newspaper advertising scores 
because it utilizes ample space, is clearly 
stated, and has decided educational value. 
The ads are 10 inches deep and two columns 
wide and are placed on the agricultural 
page of the Sunday edition of the Danville 
Commercial-News. 

The Swisher ads follow seasonal trends 
in farm feeding operations. At the start 
of the pasture season, the ads point out 
that good pasture saves the feeder 30 to 40 
per cent of the hog supplement used by 
those with poor pastures. It is stated that 
a good supplement, such as Swisher’s Hog 
Pasture 40 is ideal in saving supplement 
cost and produces pork quickly and eco- 
nomically. The general message is that a 
good pasture program and use of Swisher’s 
hog supplement is an unbeatable combi- 
nation. 

During the farrowing season for young 
pigs, the ads are directed to convincing 
feeders that Swisher’s Creep-Lets are the 
ideal food for young porkers that need 
plenty of nourishment. The feed is designed 
as a starter feed and is used with the feeding 
of sow’s milk.Therefore natural pig feeding 
is recommended with the added use of 
Creep-Lets for a growth boost. An ad of 
this type, the brothers believe, is extremely 
effective, judging from customers’ response. 

The firm has created some impressive and 
informative pamphlets which are passed 
out to feeders who might benefit from thera. 
One pamphlet, describing Creep-Lets, is a 
five-page mimeographed leaflet. The ma- 
terial is broken down into very short para- 
graphs with all headings in capital letters. 
Easy to read, its contents are decidedly 
educational. 

In this pamphlet, such technical terms as 
antibiotics, protein quality, vitamin forti- 
fication, trace elements, and mineral balance 
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are discussed along with instructions on how 
to use the feed. Since lettering is restricted 
to one side of each page, the entire pam- 
phlet can be tacked up in the feeding shed 
and referred to by the farmer as needed. 

The firm also has produced an attractive 
poultry guide in the form of a folder print- 
ed on slick paper. This too is designed for 
an educational purpose, proper use of their 
ManAmar-fortified poultry feeds. It is at- 
tractively printed in large type and is in 
color. In it are a number of photographs 
illustrating various operations in poultry 
production. 

Display advertising at strategic points is 
used. The firm uses many metal enamel 
signs, each 18 by 36 inches in size, with 
red letters on a white background. These 
are placed on many roadsides and on farm 
buildings. They serve to keep the Swisher 
name and business before the public. 

Charles Swisher & Sons is making a sub- 
stantial profit at the present time but expan- 
sion is blocked by a lack of space. In recent 
years, business volume has increased so 
much that the company’s once-adequate 
business premises cannot handle it. The 
situation has affected operating costs and 
something will have to be done about it. 

Right now, freight cars and trucks cannot 
be loaded and unloaded with the usual dis- 
patch and movement of feeds and other 
materials is delayed. Batch mixing opera- 
tions are frequently slowed down and some- 
times halted completely because of con- 
gestion. 

Highly-paid labor is frequently idled or 
has to be shifted from one job to another 
because of the crowding in mill and ware- 
house. Too much bulky material has to be 
handled manually when it should be carried 
about by machines. It all adds to overhead 
costs. 

The Swishers have been planning recent- 
ly to eliminate this bottleneck. Now blue- 
prints are ready for the erection of entirely 
new quarters. Construction and moving 
will take place soon. When the move is 
completed, Swisher’s will once more be 
able to render first class service to its many 
customers. 


Gorton-Pew’s Bundy New 
Fisheries Group Head 


New president of the National Fisheries 
Institute is Frederick Bundy of Gloucester, 
Mass. He was elected at the group’s annual 
convention held recently in Washington, 
D. C. Others named to offices were Secre- 
tary J. W. Willis, San Diego, Calif., and 
Treasurer Frank W. Wilkisson, New York 
City. 

The new president, Mr. Bundy, is head of 
Gorton-Pew Fisheries Co., Ltd., which pro- 
duces feed industry products sold through 
New England By-Products Corp., Boston. 

GOLFERS COMPETE 

Links minded members of the St. Louis 
Milling & Grain Club convened at Crystal 
Lake Country Club April 14 for their 1953 
spring golf outing. More than 150 mem- 
bers and guests attended. Presiding was 
Club President S. J. Schuster of Nellis 
Feed Co. 


Brewbaker Traffic Chief 
For Shea Chemical Firm 


Percy T. Brewbaker has been named to 
fill the newly-created post of director of 
traffic of Shea Chemical Corp., Baltimore, 
it has been revealed by Executive Vice 
President Walter C. Berger. Mr. Brewbaker 
will headquarter at Baltimore to supervise 
traffic at Shea’s two manufacturing plants, 
at Adams, Mass., and Columbia, Tenn. 


The transportation field has been Mr. 
Brewbaker’s concern since he joined the 
Norfolk & Western Railway Co. at Roan- 
oke, Va., 26 years ago. He later was asso- 
ciated with Southern States Cooperative as 
traffic manager of its feed manufacturing 
plant in Roanoke and became general traffic 
manager for the concern in 1947. He is a 
member of numerous traffic and transporta- 
tion groups and has lectured on the subject 
at the University of Richmond. 


Elect Wascher President 
Of Corn Research Group 


Howard G. Wascher has been elected 
president of Corn Industries Research Foun- 
dation, New York City, the organization has 
announced. Mr. Wascher, executive com- 
mittee chairman of Corn Products Refining 
Co., New York City, succeeds the late Mor- 
ris Sayre. 

Mr. Wascher has been active in the corn 
products field for more than 45 years. He 
has headed his firm’s executive committee 
since 1951. 


World Dairy Production on 
Increase at End of 1952 


A general rise in dairy production in the 
world during the fourth quarter of 1952 
has been reported by USDA, on the basis 
of figures recently compiled. Generally fa- 
vorable weather conditions and prices stim- 
ulated production in the two American 
continents while there was a slight decrease 
in Europe, due to a recent reduction in 
dairy cattle numbers and poor weather 
conditions. 

In all important product categories, but- 
ter, cheese, canned and dried milk, produc- 
tion in the last quarter of 1952 was over 
1951 levels for the same period. Butter 
production in the world’s factories was 
estimated at six per cent more than a year 
earlier. Cheese output rose substantially in 
the world. In this category, European pro- 
duction was heavy, defying the general 
dairy trend. 

In canned milk output, all reporting coun- 
tries showed gains with the exception of 
Canada. Dried milk production increased 
more than that of any other dairy product 
in all countries. 


Exceptionally good dairy seasons in 1953 
are expected for all South American coun- 
tries, Australia, and New Zealand. Milk 
supplies, USDA said, probably would con- 
tinue above domestic requirements in most 
countries. 
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Nutri-Pabsts 


The Ideal B-Complex Mixtures for the Feed Manufacturer 


Interested in Lower Inventories, Simplification of Mill 


Operations and Assurance of Unchanging Quality. 


NUTRI-PABSTS are available in a number 
of combinations including a formula containing the 
recommended allowances of the National Research 
Council Sub-Committee on Poultry Nutrition for Ribo- 
flavin, Calcium Pantothenate and Niacin. 


NUTRI-PABSTS combine natural fermen- 
tation Riboflavin, Calcium Pantothenate, Niacin and 
Choline Chloride—plus high protein value and uniden- 
tified growth factors. Vitamin potencies are guaranteed. 


‘NUTRI-PABSTS save you money. They are 
easy to use —less time and labor go into your mixing 
operation. They insure better control of the vitamin 
content of your feeds. Inventory problems are reduced. 


NUTRI-PABSTS have superior physical 
properties. They are stable, dustless, non-caking, free- 
flowing and SWEET-SMELLING. This pleasant odor—ex- 
clusive with all Pabst Feed Supplements, is especially 
appreciated by mill workers. 


IMPORTANT: 


Pabst manufactures a variety of feed supplements 
—vitamin, antibiotic or antibiotic-vitamin com- 
binations, which are superior, sweet-smelling feed 
supplements. Information, samples and prices are 
available FREE to feed manufacturers upon re- 
quest. Phone, wire, write: 
Pabst Brewing Company, Dept. F-4, 
Animal Feed Department, Milwaukee, Wis. 


TYPICAL NUTRI-PABST COMBINATIONS 


Guaranteed Vitamin Potencies 


(Milligrams per Pound) 


Supplement Riboflavin 
NUTRI-PABST 2.000 
NUTRI-PABST A 2,000 
NUTRI-PABST B 2.000 


Calcium Choline 

Pantothenate Niacin. Chloride 
5,000 12.500 50,000 
4,000 9.000 10.000 
4,000 6,000 20.000 


Consult today the Pabst Animal Feed Department on any problems you have involv- 
ing B-Complex Vitamin Mixtures. Pabst is prepared to make up B-Complex Mixtures, 
including Vitamin B,, and Antibiotics to meet feed. manufacturer specifications. 


109 Years Experience in Natural Fermentation Products 


PUT YOUR FAITH IN Pabst FOR THE FINEST 


IN FEED SUPPLEMENTS 


PABST BREWING COMPANY - ANIMAL FEED DEPARTMENT - MILWAUKEE, WISCONSIN 
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Sell better feed conversion by selling 


MORTON'S TRACE MINERALIZED SALT 


E ACH year, more and more livestock raisers are 
finding the answer to better feed conversion in 
Morton Trace Mineralized Salt. 

That’s because Morton T. M. Salt helps control 
the enzyme, vitamin and hormone functions that 
convert feed into nutrients, and, in turn, build the 
nutrients into bone, meat, milk and wool. 

For these functions to react properly, livestock 
need a daily ration of the trace minerals — the 
amount determined by their own unerring instincts. 

This is true even on lush spring and summer 
pasture, because erosion long ago robbed our soils 
of adequate trace mineral supplies. Thus the crops we 
grow no longer contain them in sufficient amounts 
to promote good growth, repair and reproduction. 
All too often when they are present in sufficient 
quantity, they are unavailable to the plants — and 
to the animal — because of a peculiar condition 
of the soil or other factors. 

With Morton T. M. Salt replacing this deficiency, 
or compensating for the lack of availability, live- 


stock gain faster . .. maintain themselves better . . . 
cost less to feed, fatten and finish, They convert 
more of the nutrients in their feed into profitable 
weight. 

Suggest Morton Trace Mineralized Salt to your 
farmer-customers — for better feed conversion, 
lower cost gains, a more efficient feeding job. At 
the same time, you'll be putting your salt sales on 
the same profit basis as your feed. The Morton 
Salt Co., Chicago 3, Illinois, 


f 


MORTON 
Free Choice 


ibe 
Morran 
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Agencies to Cooperate on 
Grain Sanitation Control 


Joint action in applying new standards of 
grain sanitation has been agreed upon by 
the Department of Agriculture and the 
federal security agency, USDA has an- 
nounced. In a new memorandum, the two 
federal groups established a program to 
insure greater sanitation in the storage, 
warehousing, transportation, and milling of 
food grains. 

Another agency of the government, the 
food and drug administration will apply new 
rules in judging grain sanitation, commenc- 
ing on July 1 of this year. Wheat will be 
judged unfit for human consumption if it 
contains 20 or more surface insects of the 
internal feeding variety per 1,000 grams of 
wheat, either alive or dead, or if it contains 
two per cent or more of weevil-damaged 
kernels as provided by USDA grain stan- 
dards. 

Presence of live weevils in wheat means 
increasing infestation. USDA pointed out 
that this will be taken into consideration in 
judging fitness. However, legal action won't 
be taken if the grain is fumigated as soon 
as practicable and infestation is below dan- 
ger levels. Nor will action be taken against 
CCC-owned wheat which falls within the 
standards. Such wheat will be diverted from 
domestic food channels after fumigation. 

Both USDA and FDA will seek the co- 
operation of farmers and grain handlers 
in the acceptance of the program. Confer- 
ences to that end are now being planned. 

The federal security agency figures in the 
government's plans because the agency is 
responsible for enforcing the federal food, 
drug, and cosmetics act to protect consum- 
ers. It will take any legal action needed 
during the coming months. USDA's task 
will be the progressive improvement of 
grain quality and the dissemination of in- 
formation on the new U. S. standards. FDA 
will specify the terms of the inspections. 


Cornell Manages Plant at 
Red Wing for Pittsburgh 


Appointment of Reuben W. Cornell as 
factory manager of its linseed oil division 
at Red Wing, Minn., has been announced 
by Pittsburgh Plate Glass Co., Pittsburgh. 
Mr. Cornell has been associated with the 
division for 31 years. 


He succeeeds Ernest F. Seebach, who re- 
tired recently after more than 30 years with 
Pittsburgh. Mr. Seebach had been factory 


manager for 21 years. 


Milk Fever Hits Top Cows, 
Is Warning to Dairymen 


Dairymen should take note that milk 
fever in dairy cows is a select disease; it 
shuns the average or poor cows and concen- 
trates its attacks on profitable high pro- 
ducers. That's a recent observation by vet- 
erinarians of the University of Illinois. 
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Best producers in a herd are more sus- 
ceptible to the disease, they said, because 
milk fever strikes when a cow uses too much 
calcium from its blood to produce milk. 
High producers, therefore, are most sus- 
ceptible. Facts about the disease are well 
known; it usually appears one to three days 
after calving, seldom appears during the 
first calving, is not cured without treat- 
ment, and treatment is remarkably effective. 

Though untreated cows usually die, vet- 
erinary treatment results in rapid recovery; 
sometimes the cow is on its feet before the 
veterinarian is finshed. 


New Governing Rules Are 
Adopted at Minneapolis 


A new constitution and by-laws were 
approved by members of the Northwest 
Feed Manufacturers association at a regular 
meeting of the group at the Hotel Radis- 
son, Minneapolis, in early April. Under the 
new constitution, the Northwest association 
will enlarge its board of directors to 12 
members, is authorized to divide the post 
of secretary-treasurer into separate offices, 
and has modernized a number of pro- 
visions in its rules. 

The changes were made on the recom- 
mendations of a revision committee, headed 
by L. O. Hauskins, Nutrena Mills, Inc., 
Minneapolis. Other members of the advisory 
group were George W. Smith of Archer- 
Daniels-Midland Co. and R. A. Blomfield, 


a partner in Blomfield-Swanson Brokerage. 


Speed Cattle Pest Work, 
Urging From Floridian 


An early start on pest control work with 
cattle has been recommended by Dr. Leon- 
ard Swanson, parasitologist of the Univer- 
sity of Florida’s agricultural experiment 
stations. The wise stockman, he said, will 
begin pest control measures in his range 
herd in spring and will repeat them, if 
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“They voted me the boy most likely 
to go to seed!" 


CARTOON BY TOWNSEND 


necessary, on into the fall months. 


End results of a thorough pest control 
program, Mr. Swanson said, would be great- 
er comfort for the animals and higher beef 
production. He pointed out that many 
dangerous parasites, such as hornflies, lice, 
and others bother cattle during the warm 
months of the year and have an adverse 
affect on their condition. 


Most of the parasites common in the 
cattle country can be controlled through 
effective sprays, Mr. Swanson noted. A 
few, such as horseflies and deerflies, are so 
far immune to insecticides. He recommended 
that cattlemen inspect their herds frequently 
and if insects are detected on any animal, 
the whole herd should be treated. The 
animal must be completely covered with any 
spray or dip solution used. 


Quaker Oats Sets Up New 
Indiana Feed Division 


Creation of a new feed sales division and 
appointment of new men in feed sales work 
have been announced by Quaker Oats Co., 
Chicago, through I. S. Riggs, feed depart- 
ment manager. The new division will be 
served by the Lawrenceburg, Ind., sales 
office and will be known by that name. 

R. B. Bennett has been named manager 
of the new division. He entered feed sales 
work in 1942 with Ballard & Ballard and 
later was associated with Schultz, Baujan & 
Co. The division will include the state of 
Michigan and parts of Indiana, Kentucky, 
and Ohio. It was formerly a part of the 
Central feed division which has its head- 
quarters in Cedar Rapids, Iowa. 


A new addition to the Chicago head- 
quarters staff in feed sales work is A. J. Mc- 
Loughlin, former general. sales manager of 
Arcady Farms Milling Co., Chicago. Mr. 
McLoughlin started in the feed business 
with American Milling Co. in 1918 and 
later was associated with the Ohio Farm 
Bureau. J. C. C. Frost, Mr. Riggs has an- 
nounced, has been transferred from Law- 
renceburg to Cedar Rapids to assist the 
manager of the Central division. 


Suggest Aids to Prevent 
Deadly Lamb Pneumonia 


Pointing out that pneumonia is the No. 1 
killer of young lambs, Ralph Grimshaw, ex- 
tension specialist of Ohio State University, 
recommended extra warmth from heat lamps 
and extra help in regular nursing as pre- 
ventives. In case prevention fails, penicillin 
is the best remedy, he said. 

Other diseases of young lambs require 
attention, too, he added. If prenatal dis- 
ease or danger of disease is suspected, 
iodine should be swabbed on the lamb’s 
navel at birth. Scours can be prevented by 
swabbing the ewe’s udder with chlorine 
water. 

Other safeguards against scours are sulfa 
drugs and vaccination. Penicillin should be 
used for mastitis in ewes and Lysol or creo- 
lin used on any instruments employed in 
lamb surgery, Mr. Grimshow cautioned. 
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Molasses: Processing in Feeds 


Critical Moisture Levels Are Explained 


@ There is no heating in a feed ingredient 
or mixed feed below a certain critical mois- 
ture level. The critical moisture level varies 
with different ingredients and may vary 
slightly for different lots of the same in- 
gredient. Heating becomes more rapid and 
more intense as the moisture level increases 
from the critical level to that where maxi- 
mum heating occurs. 


Ground grains heated faster and to a 


By L. R. RICHARDSON 


Texas Agricultural Experiment Station 


higher temperature than unground grains 
containing the same amount of moisture. 
Whole ground oats containing 14.8 per 
cent moisture heated from 90° F. to a 
maximum of 117° F. in six days. Whole 
unground oats containing the same amount 
of moisture heated from 90° to only 97° F. 


Borden Introduces Mobile Display 


Something new in feeder education has 
been inaugurated by the feed supplements 
department of the Borden Co., New York 
City. The innovation is Exhibitour, a mobile 
display housed in a luxury trailer which 
will visit the entire nation. Attractively 
painted and lettered, the trailer is towed 
by a special company automobile. 

Farmers can walk through the mobile 
display and examine the scores of photos, 
charts, and other visual aids which are fea- 
tured. First feeders to see the Exhibitour 
were Ohio farmers. The trailer unit will be 
on the road until late next fall. 

Full-time operator of Exhibitour is Paul 
Le Brecht of the Borden public relations 
department. Dr. H. H. Havner of the feed 
department is on hand to answer farmers’ 
questions. 


The novel mobile display was planned by 
E. C. (Gene) Holcombe, advertising man- 
ager of Borden’s special products division. 

Exterior and interior views of the popu- 
lar Exhibitour are shown above. Feed men 


e@ 48 e 


who would like to learn more about the 
exhibit’s tour schedule should address Mr. 
Holcombe at the Borden Co., 350 Madison 
av., New York City 17. 


Gold Watches Awarded to 
Veteran Nopco Employes 


Eleven quarter-century employes of Nop- 
co Chemical Co., Harrison, N. J., were 
honored recently by the firm in special cere- 
monies held at Nopco headquarters. Each 
received a solid gold watch. 

Now in their 26th year of service with 
the eastern concern are Mrs. Helen Mc- 
Donald, Alfred Krob, Walter Kastner, Sam 
Warwick, Harold Turner, John Watts, 
Francis Fisher, John Smith, C. A. Larry, 
Leo Mosch, and Calvin Rumble. 

The awards were presented by Board 
Chairman Charles P. Gulick, who also pre- 
sented gold service emblems to 14 new 
members of Nopco’s 15-year club. 


in 10 days. Similar differences were found 
for ground and unground wheat and cern. 

The number of molds in feeds which did 
not heat ranged from 10,000 to 30,000 per 
gram and from three million to over 66 
million per gram in feeds which heated. 
When 15 and 20 per cent molasses con- 
taining 25.5 per cent moisture was added 
to corn meal that contained 8.5 per cent 
moisture, none of the mixtures heated in 
over 40 days. 

A feed mixed with a low moisture mo- 
lasses did not heat as rapidly as one mixed 
with a high moisture molasses. When corn 


This is the essence of an address which 
this Texas scientist presented April 20 be- 
fore the Texas Feed Manufacturers associa- 
tion convention at Ft. Worth. 


meal containing 13.5 per cent moisture was 
mixed with molasses containing 27.4 or 21.0 
per cent moisture, all mixtures eventually 
heated to about the same degree. The mix- 
tures containing the 21.0 per cent moisture 
molasses started to heat on the 13th day as 
compared with the seventh day for those 
containing the 27.4 per cent moisture mo- 
lasses. These data show that the use of a 
low moisture molasses alone will not elimi- 
nate heating in molasses feeds. The mois- 
ture content of the other ingredients will 
have to be such that the total moisture in 
the mixed feed is below the critical level. 

Heating in corn meal containing 17.2 per 
cent moisture was completely inhibited for 
42 days by the addition of 0.3 per cent of 
calcium propionate. The same meal without 
the inhibitor heated very rapidly to a high 
temperature. Heating was delayed by the 
addition of 0.1, 0.15, and 0.20 calcium 
propionate, but mixtures containing these 
amounts of the propionate eventually heated. 


Importance of Cobalt in 
Cattle Rations Stressed 


Minute amounts of cobalt in cattle rations 
will enable animals to produce their own 
daily dose of vitamin By, it was claimed 
recently by Orville G. Bentley of the Ohio 
agricultural experiment station. Cobalt is a 
necessary agent, he said, in assisting rumen 
microorganisms to manufacture vitamins. 

Mr. Bentley recently conducted an ex- 
periment in cobalt feeding, assisted by T. 
V. Hershberger and A. L. Moxon, also of 
the station staff. Beef steers were obtained 
for the study and put on a purified type of 
fattening ration supplemented with cobalt. 
The steers, Mr. Bentley claimed, produced 
seven times as much vitamin By» material 
in excreta as did steers on the control ration 
without cobalt. In addition, they gained 
weight faster, had better appetites, and 
utilized feed more efficiently. 

Usually, the scientist said, cattle receive 
sufficient cobalt if they are fed a good 
quality roughage in the form of hay or 
pasture grass. However, if the roughage is 
of poor quality, cobalt intake may be low. 
Cattle fed on poor quality hay or pasture 
then will need a supplementary ration con- 
taining extra cobalt. 
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NEW unit cha 
screen seco 


.. Without 
sacrificing 
capacity 


the NEW Sprout-Waldron 


Makes custom grinding really profitable ...holds 
old customers, attracts new ones. 


Now Sprout-Waldron has developed a __ of the screen cannot be fouled up—not 
completely new, different quick-screen- even by foreign materials ripping the 
change hammer mill that maintains. screen, or roughage accumulating 
maximum capacity and requires only behind it. And the screen, when po- 
minimum floor space. No sacrifices at _sitioned for grinding, covers the com- 
all have been made in the mill to ac- plete bottom half of the grinding 
commodate the quick-change feature. cylinder—the most efficient grinding 


a. A fool f locking devi és 


, ‘ vents screen vibration. An adjustable 
PAYMASTER, you switch screens in choke feed accurately controls the flow 
seconds while machine is running. Con- _ of both bulk and free-flowing materials 
trols are located either near the mill 


ae into the mill without slugging or over- 
or away from it in another room or  oading. And other outstanding fea- 
on another floor. Delays between grinds tures contribute to flexible operation, 
are completely eliminated. You increase high capacity, and low power con- 
custom-grinding volume and profits. 


sumption. 
Your faster service becomes a magnet ee 
that attracts new customers and multi- Get full facts about the great new ee 
plies traffic, stimulating sales of sup- Sprout-Waldron PAYMASTER! Com- ; 


plements, feedstuffs, and all other items. Pare it with all other quick-change 
mills! You’ll see right away why it 


The PAYMASTER isunbelievably is the best mill for custom grinding. Waldner” °*tionay 5 
simple and gadget-free, amazingly Write to Sprout-Waldron & Co., Inc., OUt the cc Prout. 
compact, ruggedly built. The changing 22 Logan St., Muncy, Pa. feature, je ct ree ‘4 With. 

com Sting for 
Beat we [Milling Equiement Since (866 
MUNCYe PENNSYLVANIA 


PELLET MILLS + HAMMER, ROLLER ATTRITION AND BURR STONE MILLS + MIXERS + SCREW, BELT AND PNEUMATIC CONVEYORS 
BUCKET ELEVATORS + CUTTERS CRUSHERS AND FEEDERS + REELS. SEPARATORS AND ASPIRATORS 278 
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If youre 


not yet Using 


in your 


Feeds... 


@ Perhaps you’ve heard about it, read about it, or wondered about it. 


If so, you may already know how only three ounces of Pro-Gen 
(Arsanilic Acid, Abbott) in a ton of feed can register remarkable 

weight gains in broilers and turkeys. Or how it noticeably improves 
feathering and helps insure good skin pigmentation. Or even how 
Pro-GEn actually pays for itself in reduced mortality—by keeping more 
birds disease-free, sending them to market sooner, at less cost 

for feed and more profit to the poultryman. 


All of this you may know. But still you hesitate. Is Pro-Gen toxic 
to growing chickens, you ask? Here’s your answer: 


We purposely fed Pro-Gen to White Leghorn broilers at a level of 

30 ounces (0.1%) per ton—10 times the recommended feeding level. 
During this 12-week test, none of the birds. showed evidence of 
intoxication. None showed muscular incoordination, nervous excitement 
or any other undesirable reaction. And all gained weight. 


Such is your safety when you use Pro-Gen. Add to this the fact that 
Pro-GEN content in feeds may be controlled by a direct chemical 
assay. Won’t you write—today—for your copy of this ana- 

lytical procedure? Chemical Sales Division, 


Abbott Laboratories, North Chicago, Illinois. 


other ABBOTT products for the feed industry: 


CALCIUM dl-PANTOTHENATE and 


PROCAINE PENICILLIN 
1-137A 
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Dairy Cattle Nutrition Progress 


A Concise Summary of Recent Experiments 


@ Meany people feel that we are now 
entering a period of time when the 
greatest problem in the dairy industry 
will arise from the presence of large 
surpluses of dairy products and reced- 
ing prices for these products. Any re- 
cession means lower profits for dairy- 
men and for feed manufacturers who 
are serving the dairy industry. Es- 
pecially during periods of unfavorable 
prices, it is important to do everything 
possible to maintain maximum efficien- 
cy in growing out dairy replacements 
and in producing milk. Feed costs re- 
present one-half to two-thirds of the 
total cost of milk production. Some 
three-fourths of the cost of raising 
dairy heifers is attributed to the cost 
of the feed. These facts leave no doubt 
that the question of feeding and nutri- 
tion represents one of the more im- 
portant factors in making or breaking 
the dairy farmer. 


There are almost as many systems 
of feeding dairy calves as there are 
dairymen feeding them. Extreme vari- 
ations are seen among various systems 
commonly recommended by experi- 
ment stations and feed companies 
throughout the country. Since all of 
these are being used with some degree 
of success, one can only conclude that 
the dairy calf is a highly adaptable 
animal that can be grown under ex- 
tremely wide variations in environ- 
mental and feeding conditions. Some 
of the more commonly recommended 
or widely used systems may be sum- 
marized as follows: 

1. 300-400 Ibs. milk, grain mixture; 
good hay. 


2. 100-175 Ibs. milk, grain mixture; 


good hay. 


3. 300-400 Ibs. milk, grain mixture 
one; hay two parts. 

4. 300-400 Ibs. milk, grain mixture; 
no hay to eight weeks. 

Milk substitutes can replace most 
of the milk with any of these methods. 
Many people feel that it does not make 
very much difference which of these 
four systems are used as long as the 
heifer calves do not die and providing 


they are not too much below normal . 


weight for the breed at six months of 
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By DR. J. K. LOOSLI 
Cornell University 


age or as yearlings. This conclusion 
is probably right, but there may be 
rather large differences in the cost of 
growing out dairy replacements by 
these different systems. Before anyone 
can make a final appraisal in compar- 
ing one of these systems with another, 
it will be necessary to have much more 
data than are available at the present 
time, involving complete feed intakes 
during the growing period and per- 
formance tests of the animals during 
lactation. Such studies have not been 
carried out because of the cost and 
time involved. 


When only 175 pounds of milk 
were fed, calves grew less rapidly dur- 
ing the first seven weeks than when 
they recieved 350 pounds of milk. 
Much larger amounts of milk fed dur- 
ing the entire 16 weeks increased still 
further the rate of gain, but under 
ordinary conditions this system of 
feeding would be extremely expensive. 
Earlier experiments have amply dem- 
onstrated that it is not necessary to 
feed milk as long as four to six months 
in order to get dairy heifers which are 
normal in size as yearlings or at first 
calving. This is true because the dairy 
heifer has the ability to recover from 
a short or temporary retardation of 
growth and reach about the same ulti- 
mate mature size. 

The ability of dairy heifers to re- 
cover in size from temporary stunting 
is amply illustrated by the data pre- 
sented in the table. 


These previously unpublished data 


Feeding Dairy Cows 


. is becoming increasingly more 
scientific, this article by Dr. Loosli 
indicates. It is based on a talk he 
delivered last month at the University 
of Kentucky's animal nutrition con- 
ference. 


Be sure to see the important table 
which is published on the next page. 


from the Cornell station show that 
rather severe underfeeding continued 
until the time of first calving does not 
result in permanent stunting of Hol- 
stein heifers. The under-fed heifers, 
which were only 80 per cent as large 
as the normal controls at first calving, 
were approximately the same size after 
they had been well-fed during the 
first lactation period. The total amount 
of feed consumed until second calving 
and the cost of the feed was lower for 
the heifers that were under-fed during 
the growing period than for those 
that were well-fed. Furthermore, the 
amount of milk produced during the 
first lactation period was approximately 
the same for the two groups of heifers. 
This is surprising, but it suggests the 
possibility that temporary underfeed- 
ing of the dairy heifer might actually 
prove to be an advantage in terms of 
economy of production. 

These data were obtained with only 
about a dozen pairs of animals, and 
obviously it is necessary to have much 
more information before a final con- 
clusion can be drawn. The results illus- 
trate the need for more extensive long 
time research, giving complete data in 
order to permit a final judgment as to 
the most efficient way of growing 
dairy replacements. 

The value of the dairy cow in the 
American economy depends upon her 
ability to consume coarse, rough feeds 
that have no value in the human diet 
and to convert those feeds into foods 
that make important contributions to 
human nutrition. Hibbs and Pounden 
at Ohio have recommended limiting 
the amount of grain fed to dairy calves 
and forcing the intake of roughage 
with the view of obtaining an earlier 
and greater development in rumen 
capacity and function. Although it 
has been shown that the type of diet 
does influence the kind of rumen bac- 
teria found in cattle, it remains to be 
demonstrated that high roughage in- 
take by calves during the first few 
months results in healthier and more 
efficient animals than liberal grain 
feeding, or even the complete omission 
of hay during the first eight weeks, as 
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Feed Intakes and Growth of Holstein Heifers 


Birth to 1st calving 


Birth to 2nd calving 


Under-fed before Well-fed before 


but well-fed and after 
Feeds Under-fed Well-fed after Ist calving Ist calving 
Milk (Ibs.) 183 362 183 362 
Concentrates (Ibs.) O77 2139 6705 7841 
Hay (lbs.) 5872 7737 7327 10355 
Silage (lbs.) 0 0 8164 7636 
Est. T.D.N. intakes (lbs.) 3640 5919 10165 12971 
Body weight (Ibs.) 852 1090 1250 1278 
Feed cost $412 $498 


recommended by the Ralston Purina system. 
These systems have not been adequately 
studied to permit the final answer which is 
needed. On the other hand, it seems very 
likely that the Ohio system would usually 
result in a financial saving to most dairymen 
in growing out herd replacements. Recent 
studies by Eaton and associates at Connecti- 
cut (Journal of Dairy Science, 35:424, 
1952) have clearly demonstrated that dairy 
calves have the ability to consume and di- 
gest very large amounts of roughage during 
the first four months of life. They found 
that greatest efficiency of feed utilization 
occurred when they replaced 50 per cent of 
the usual type of calf starter with ground, 
pelleted dehydrated alfalfa. Replacing 25 
per cent of the starter actually resulted in a 
significant increase in the average daily 
gain during the first 15 weeks of age. 
Very recently, Warner at the Cornell 
station has shown that the type of feed 
allowed to dairy calves has a marked effect 
upon the rate of rumen development. 
When calves were fed only hay after two 
months of age, the total rumen capacity at 
four months was six gallons, compared with 
only 244 gallons for calves receiving either 
a milk or a grain mixture alone. Forcing 
the calves on hay resulted in a 250 per cent 
increase in rumen volume per unit of body 
weight, but the calves were underweight 
and had a “pot-bellied’” appearance. The 
calves fed entirely on grain after they were 


Brooks, Colby Are Guests 
Of Amburgo at Conference 


Feed men from several eastern states 
attended the regional nutritional school held 
recently at Buffalo by Amburgo Co. of 
Philadelphia, President Samuel M. Golden 
has reported. Special guests at the session 
were Dr. James W. Brooks, Pabst Brewing 
Co., Milwaukee, and Dr. R. W. Colby, Dow 
Chemical Co., Midland, Mich. 

Speakers included President Golden; N. 
F. Richards, Richards Milling Co., Cortland, 
Ohio; and Dr. G. F. Combs of the Univer- 
sity of Maryland. 


DAWE ABROAD 

Departure of Charles C. Dawe, president 
of Dawe’s Laboratories, Inc., Chicago, on 
a three-month trip to Europe has been an- 
nounced by the firm. Mr. Dawe sailed 
April 24 on the S. S. United States. While 
abroad, he will check on work done by the 
company’s European distributors. He last 
visited Europe in 1951. 


two months of age had a lower total rumen 
capacity, but the dry weight of the rumen 
tissue was even greater per unit of body 
weight than for the calves fed only on hay. 
This was true because the grain-fed calves 
had rumens with a more heavily developed 
wall than calves fed either hay or milk 
alone. Restricting calves to milk retarded 
rumen development. It remains to be shown 
which of these types of rumen development 
are most desirable from the standpoint of 
the health, capacity, and efficiency of the 
mature cow. 

A sound roughage program is the foun- 
dation of the dairy industry. Cows need 
abundant good quality roughage for high 
production of milk. No commercial dairy 
grain mixture can do the complete job of 
adequately feeding a high producing dairy 
cow during the entire year. If the pasture 
and hay or silage is of high quality, even 
an average grain mixture will result in high 
milk yields. On the other hand, the best 
possible roughages will not sustain maxi- 
mum milk yields unless some grain is also 
fed. 

Urea and ammoniated products are being 
used to supplement the scarce and expen- 
sive high protein feeds. This trend will 
probably increase. When these forms of 
nitrogen are used by rumen bacteria to 
synthesize protein an extra source of sulfur 
is needed. Garrigus and associates at Illi- 
nois have shown that elemental (yellow) 


HEADS DIVISION 

Appointment of Carl J. Hasbrouck as 
director of the new animal nutrition divi- 
sion of Hoffman-LaRoche, Inc., Nutley, 
N. J., has been announced by the firm. Mr. 
Hasbrouck was formerly with the University 
of Wisconsin Alumni Research Foundation 
and E. I. du Pont de Nemours & Co., 
Wilmington, Del. Hoffman-LaRoche deals 


in pharmaceuticals and vitamins. 


Fertilizer Manufacturers 
Plan Convention for June 


Members of the National Fertilizer asso- 
ciation will hold their 1953 convention at 
White Sulphur Springs, W. Va., June 15- 
17, President Russell Coleman has an- 
nounced. Meeting site will be the Greenbrier 
Hotel. 

Speakers scheduled to address the 28th 
annual convention include Undersecretary 
of Agriculture True D. Morse and Presi- 
dent Louis Ware of International Minerals 
© Chemical Corp., Chicago. 


sulfur can be used in protein formation. 
This suggests that the old practice of add- 
ing sulfur to salt blocks may be advanta- 
geous at times. All roughages contain extra 
sulfur in addition to the amount in the 
protein. It is not known whether this sulfur 
is fully available for bacterial use. 

Is nutrition important in sterility prob- 
lems found on dairy farms? It is known that 
many nutritional deficiencies, if they be- 
come severe, will cause failure of reproduc- 
tion. These include deficiencies of phos- 
phorus, cobalt, copper, vitamin A, and 
others. The problem is to determine wheth- 
er these deficiencies account for sterility 
problems in dairy herds. 

This question has been studied for three 
years in New York state by scientists of the 
veterinary college and animal husbandry 
department at Cornell, who are using a 
special mobile laboratory. The results have 
so far failed to discover a single dairy herd 
in which nutritional deficiency was the 
cause of sterility. The problem herds studied 
were bothered by diseases, such as brucell- 
osis or vibriosis, or suffering from improper 
management. In most herds nutritional sta- 
tus can be improved with increased profits. 

Feed manufacturers can do themselves a 
favor as well as the dairyman by selling a 
good dairy program, including roughage 
production and proper management. Greater 
success and profit are reflected to the sup- 
plier of dairy feeds. 


Overcrowding Said Cause 
Of Coccidiosis in Lambs 


Overcrowding of lambs and ewes in the 
same lot can lead to coccidiosis trouble, 
according to Dr. N. D. Levine of the Uni- 
versity of Illinois. Lambs, he explained, 
usually contract the disease from ewes which 
carry the parasite. 

Steps which Dr. Levine suggests for coc- 
cidiosis loss prevention include rotating lots 
and pastures, the avoidance of overstocking, 
and feed and water containers which are 
resistant to contamination. 


ASSOCIATE DIRECTOR 

Appointment of Dr. John W. White as 
associate director of the University of Ar- 
kansas agricultural experiment station at 
Fayetteville has been announced by the 
institution. Dr. White, head of the rural 
economics department since 1947, will take 
office on July 1, succeeding Prof. Dwight 
Isely, who will transfer to emeritus status 
on that date. 


THE FEED BAG — May, 1953 


* 
Ns 
ti 
; 


Poultry 


When your feeds start delivering 13 percent better a — 


growth in broilers and laying flock chicks, you 2 
have a definite edge over competition. You have ey 
something to talk about that wins customers... ue 
and, your feeds have the nutritional soundness < 


that gets and holds the business! 


Borden’s NEW Flaydry is ready to help put eee ee ee s 
your poultry feeds in front! It is the regular Flay- 
dry — for years an efficient and low-cost supplier 
of essential milk fractions and B-complex vitamins 
— now stepped up with Betaine, 4,000 milligrams 
per pound. Borden’s Betaine, you know, supplies 


FEED 
10 times the methylating action of choline. It’s Aone 
new magic for growth and meat-building — avail- chick wt.) 
able now—tested and proved . . . further evidence + 10.3% |. 
that you can build a bigger business with Borden! 
The growth chart will quickly tell you what can 
be done with this new growth-power in your poul- oid or as 
try feeds. And, using Borden’s NEW Flaydry may tit 
add little or nothing to the cost of your finished s ae pain 
feeds. In some cases, it may even lower the cost. 1 (2 3 
BASAL BASAL PLUS BASAL PLUS FISH MEAL 
Bor Wy RATION FISH MEAL and BORDEN’S NEW FLAYDRY 


And Here is the Proof <i. 


Three lots of good, standard broiler chicks were ‘ed as 
follows: (1) Basal ration—a standard corn-soybean meal 
diet fortified with B vitamins and procaine penicillin; (2) 


The same basal ration plus fish meal; (3) The same basal 
ration plus fish meal, plus Flaydry. 


WEW 


Send the coupon. Find out now how you can 
get the edge on competition in your trade area! 
Pett ese ees eee see eee eee ese eeeeeeeeR 
THE BORDEN COMPANY 
Feed Supplements Department 
350 Madison Avenue, New York, N. Y. 
C) Send full details immediately on Borden's NEW Flaydry. 


(J Have the Borden man call on me as soon as possible. 


man of the month 


Introducing Dr. Raymond ~ 
J. F. Kunz, Director of 
Production and Engineer- 
ing for Borden’s Special 
Products Division. Dr. 
Kunz, with a wide back- 
ground in plant construc- , 
tion, operation and production, supervises 
the manufacture of all Borden Feed Sup- 
plements. It is he who helps safeguard 
the quality of your feeds through Borden s 
rigid controls in manufacturing and 
packaging. 


DR. RAYMOND J. F. KUNZ 
Cooper Union, B.S.; Ch. E.; Univ. of Mich., 
M.S.; Columbia Univ., Ph.D. Member: 
Chemists Club; Amer. Inst. of Chem. Eng.; 
Amer. Chem. Soc.; Sigma Xi; Phi Lambda 
Upsilon. 


* * Name 


Addr 


City State 


BORDEN IS BASIC IN FOOD AND FEED RESEARCH 
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DEMAND 
CONTINUES TO 


GROW AND 
GROW AND 


for the Prevention and 
Treatment of 


COCCIDIOSIS 


(CECAL AND INTESTINAL) 


Introduced in January 1950 to feed manufacturers NFZ- 
MIX has grown in acceptance until today it is one of 
the most popular feed medicants for the prevention of 
coccidiosis. 


This outstanding growth in usage has been attained 
because: 


| NFZ-MIX does the job that it is supposed to do 
—help reduce death losses from coccidiosis 
and help eliminate many runts and culls. 


y) NFZ-MIX is non-toxic and is compatible with 
arsonic growth stimulants, sulfa and all other 
known drugs for drinking water and feed 
medication. 


3 NFZ-MIX is effective at the same level in broiler 
or farm flock feeds, .0055%, regardless of 
climatic conditions. 


4 NFZ-MIX will help your feeds yield more 
pounds of meat per pound of feed — more 
evenly developed and healthier pullet flocks. 


5 NFZ-MIX will stop deaths from pullorum in 
baby chicks. A higher level (.0165) of nitro- 
furazone is required until the chicks are two 
weeks of age. 


NFZ-MIX is a superior coccidiostat and will help your 
feed sales to grow and grow by establishing many 
satisfied customers. 


FOR... HESS & CLARK, INC. 
COMPLETE DATA AND 


WRITE cientific Farm-aceuticals since 1893 


See us at the National Feed Industry Show in Buffalo June 8-9-10. Booth Nos. 208 and 209. 
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Early Bird Prepared Deworm 


Owner’s Son Is on Road Early in Tennessee 


@ Early every morning, right after 
breakfast-bell time, Jack Morrow 
jumps into his car or pick-up truck 
and heads for Maury county’s open 
spaces. Jack is the field seller for the 
Tennessee State Hatchery at Colum- 
bia, Tenn., and his job is to strew good 
will over Maury’s countryside. 

The hatchery and feed store are 
operated by his dad, C. C. Morrow, 
and his mother. The elder Mr. Mor- 
row took charge of the business about 
10 years ago when the store was sell- 
ing 50 to 100 bags a month. 

From this start, volume has doubled 
and redoubled until today this family 
enterprise is selling 1,200 bags of com- 
mercial feed a week (not a month), 
plus lots of corn, remedies, and the 
hatchery’s output of chicks. This great 
increase didn’t just happen. Mr. Mor- 
row has never been one to sit around 
and wait for business to spill into his 
lap. His success is due to shrewd plan- 
ning, attention-getting promotions, and 
lots of leg work. The latter is now 
largely supplied by Jack. 

In the main, Jack Morrow follows 


WHILE field service is a spe- 
cialty of Tennessee State 
Hatchery, Columbia, Tenn., 
many farmers prefer to call 
in person at the firm's head- 
quarters, shown here. 
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Cc. C. MORROW 
"Volume doubled and redoubled." 


six regular routes that radiate out of 
Columbia in all directions. He takes 
one route at a time, visits each farm 
home in turn, and sells, if he can, an 
order of feed. A day or two later the 
truck follows up on the same route to 
deliver the feed Jack sold previously. 

Jack precedes the truck on each of 
the six routes and each route is covered 
by both the salesman and truck once 
every two weeks. In taking his feed 
orders, Jack Morrow has all his cus- 
tomers trained to stock ahead at least 


% 


se 
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enough feed to last until the next bi- 
weekly delivery. He now has a large 
nucleus of regular customers who look 
forward to his bi-weekly visits. 

However, this steady flow of busi- 
ness isn’t quite as easy as it sounds. 
There’s a lot more to selling than sales. 
Jack is an agricultural graduate of 
Purdue University and when he first 
began field-selling his dad’s feed, he 
broke down a lot of sales resistance 
by pitching in at each farm home 
that had a problem and helping find a 
solution. 

For example, he stopped at one 
home with a large number of hens 
but too few eggs. Jack expressed a 
keen interest in the lady's birds and 
asked her to show him out for a look. 

“I don’t know why I am getting so 
few eggs,” she complained, “they are 
getting plenty of feed, water, and good 
shelter.” 

“Maybe they need a more rigid cull- 
ing,” Jack suggested. “How about let- 
ting me go through them and taking 
out the non-layers?” 

She agreed. Jack rolled up his sleeves 
and worked like a field hand for two 
hours, giving each hen the pelvic-bone 
test and other once-overs. The lady 
sold the culled-out birds. She later 
got as many eggs from fewer hens 
with much less feeding expense, and 
Tennessee State Hatchery won an- 
other permanent repeat customer, who 
gave orders for more feed as the field 
seller continued calling. 

Such favors on his route are, of 
course, free will services to customers 
and prospects. 

Another housewife on his route 
complained of getting too few eggs. 
Jack looked over the flock and found 
they needed deworming. So, taking 
his deworming remedies and aids out 
of his truck, he went to work and did 
another good turn. It was hot, tedious 
work but it won another friend and 
permanent feed buyer. 

The younger Mr. Morrow does vac- 
cinating jobs, helps check poultry epi- 
demics and with these services gives 
flock owners a Morrow complex. 

By the same token, he helps farm- 
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ers deworm or delouse hogs and check 
dairy herds with many valuable suggestions 
about feeding and management methods 
that result in greater weight gains and in- 
creased milk production. 

By this constant friendly service in be- 
half of all kinds of farm livestock, Tennes- 
see State Hatchery has built an average 
weekly feed volume of 400 bags each of 
dairy, poultry, and hog feeds. To most of 
these feeders, Jack Morrow is a lot more 
than just a salesman trying to separate a 
livestock owner from his feed dollar. 

He is a genial personality whose visits 
are just as eagerly anticipated as those of 
one friendly neighbor to another. He shows 
a keen interest not only in solving poultry 
and livestock problems but in the children, 
the boy away at college, the family church 
ties, the family’s hobbies, and everything 
else that makes for congenial fellowship. 

Naturally, the news of such good will 
service gets around and feed prospects 
gravitate to the feed store where they not 
only buy, but also visit and make it their 
headquarters while in town. 

In addition to his regular visits, Jack 
Morrow pursues another practice to win 
friends and influence customers. In making 
his rounds he arranges free demonstrations 
and service lectures in different communities. 
He lectures on some special phase of live- 


stock or poultry production, shows educa- 
tional films provided by the state college 
or the feed manufacturer, or deals with 
some disease epidemic or other problem 
in which the community may be involved. 
At these meetings he gets a chance to ren- 
der service to several farmers enmasse. 

He holds, on the average, one meeting 
a week, though some weeks there are two 
or three. Some of the meetings are arranged 
in cooperation with the county agent, home 
demonstration agent, vocational agricultural 
teacher, or a local farmer. Frequently he 
ties a lecture or film in with a meeting that 
has been called by the county agent for 
another purpose. 

Sometimes he gets permission to do his 
act at one of the women’s community club 
meets. They are always glad to add him 
to the program for they all know him, like 
him, and know he will give them something 
helpful and interesting. 

Frequently a film on feeding or manage- 
ment is shown in a farm home where he 
visits. He has a projector and screen he 
carries around for all film showings. When 
putting on a home show the family usually 
invites in a few neighbors to share it. 

He secures films on any phase of feeding 
or management that fits the need. To one 
group of women at a club meeting, for 
example, he showed a film entitled “Making 


Swinging on the Barnyard Gate 


EEDS 


CARTOON BY BURTEEN 


"Tell me, Mr. Brown, who manufactures this feed? It's really out of this world!" 
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an Egg Factory.” It went the whole gamut 
of poultry production — purchasing the 
chick, brooding, feeding, growing on range, 
housing, sanitation, eradication of parasites, 
egg production, marketing, etc. 

Since he agrees that a picture can tell 
more than thousands of words, Jack Mor- 
row has been of tremendous help in guid- 
ing his customers and prospects to better 
methods. These continuous farm-to-farm 
contacts, meetings, handshakes, and social 
minglings have built a countywide good 
will that can’t be measured by any dollars- 
and-cents yardstick. The senior Morrow, 
who guides the destiny of the whole opera- 
tion, says that one of his objectives in all 
this social fellowship is to get the Tennessee 
State Hatchery talked about by as many 
people as possible. He uses numerous pro- 
motional schemes to keep its name on their 
tongues. He carries on many educational 
feeding projects in his store. 

When the elder Mr. Morrow took over 
a lifeless feed business 10 years ago, he had 
been a school teacher who operated a farm 
on the side. Since a large flock of poultry 
was the main enterprise of his farm, he 
had to buy a lot of feed and it was through 
this activity that someone induced him to 
buy out the feed store and hatchery that he 
now operates. 

For many years, his main sideline at the 
store was the sale of dressed broilers and 
turkeys. He hatched and grew them him- 
self. One year he sold 1,400 dressed tur- 
keys at a net profit of $4,500. For some 
years he sold 500 broilers a week to the 
local family and restaurant trade at a profit 
of 15 to 25 cents each. He had a dressing 
plant behind his store. 

However, after his boys, with the excep- 
tion of Jack, grew up and left him, and 
trained hired help became too hard to 
obtain, he gave up his dressed poultry trade 
and expanded his feed operations. 

One of Mr. Morrow's happy reminis- 
cences is the people he has helped get 
started in some profitable line of livestock 
or poultry production. He likes especially 
to tell of one man whom he influenced to 
try out a few turkeys as a profitable side- 
line. He sold him the poults, feed, equip- 
ment, and advised him in the early stages 
of his venture on management. 

The turkey producer began making mon- 
ey from the start and increased his flock 
each year. He now markets around 7,000 
grown birds a year. 

Mr. Morrow has four grown sons who, 
in addition to Mrs. Morrow, helped to 
build the family business. Jack is the only 
boy who made the feed store his permanent 
career. All the sons are college-educated 
and the other three are well established in 
other professions. 


@ LEW MORSE, Albany, Ore., recently 
held an open house program at the Morse 
Feed Store. 


BELOW PAST AVERAGE 


While Colorado had 182,000 dairy cows 
in 1952, an increase of 2,000 from 1951, 
the figure is still well below the 1942-51 
average, the Department of Agriculture has 
reported. The 10-year figure was 223,000 
head. 
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High-Volume Features .. . 


Automatic Crusher Feeder . . . Streamline Flow 
of Material . . . High-Capacity Blower Fan... 
Prater Permanent Magnet to catch tramp 
iron... On-the-run Screen Change — or the 
special PRATERMATIC device for 5-second screen 
changes from the work floor. : 


Che 


with a PRATER 


ADVANCE CUSTOM MILL 


Give your customers a faster, better, low cost grinding 
service. You can do it with a Prater Blue Streak 
Advance Custom Mill! It’s engineered to meet your 
needs—designed for unattended efficiency, it eliminates 
the need of constant operator attention . . . and the even 
flow of material through the mill keeps traffic moving, 
cuts power costs, reduces upkeep and overhead costs, 
and economically produces the superior GRANULAR 
GRIND. Make sure your mill has the speed and 
capacity to handle all peak loads. Ask your Prater 
sales engineer or write for full details. 


PRATER 


PRATER PULVERIZER CO. 
MEMBER 1539 S. 55th Court 


GRAIN PROCESSING 


MACHINERY MANUFACTURERS Chicago 50, ul. 


ASSOCIATION 


Visit Our Booth Nos. 513-613 at the Feed Industry Show, Buffalo, June 8-9-10 
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Ready Answers Feed Problems 


Minnesotan Draws on County Agent Background 


F. T. BRADY 


They ask questions, he answers them. 


@ Quiz shows like “Information, Please” 
and “What's My Line?” are becoming in- 
creasingly popular on television these days. 
Feed dealers have reason to feel like par- 
ticipants on those shows as farmers keep 
asking question about feeding, fertilizer, 
and seeding problems. 

Consequently, when F. T. Brady pur- 
chased the feed and elevator business at 
Caledonia, Minn., several years ago, he 
quickly found it necessary to keep abreast 
of new developments in nutrition and fer- 
tilization. He had served eight years as 
Houston county agent with headquarters 
in Caledonia. But, like most county agents, 
he dreamed of the day when he would be 
operating his own business. After eight 
years, he knew practically every part of 
Houston county and had become acquainted 
with the leaders in every farming com- 
munity. 

There’s no question in Mr. Brady’s mind 
that his background as a county agent 
helped him establish his feed business on a 
sound basis. 

“In the first place,” he noted, “most 
farmers either knew me personally or had 
heard of me. In the second place, the ma- 
jority of dairymen and hog producers are 
eager to keep posted on new trends in feed- 
ing and management. I quickly found that 
some farmers who never visited me when 
I was their county agent were beginning to 
come up to the elevator and inquire about 
different matters.” 

Mr. Brady points out that farming today 
is far different from what it was 25 or 30 
years ago. In those days it was relatively 
simple and uncomplicated. Today, however, 
farmers must know how to operate and 
maintain expensive farming equipment, feed 


their cattle and hogs properly, and keep 
their farm records properly posted. It’s a 
small wonder, therefore, that farmers are 
forced to seek advice on problems that 
vary all the way from proper deduction on 
their machinery when making out their 
income tax reports to the recommended 
kind of small grain fertilizer, the Gopher 
state dealer reasons. 


For example, four years ago when farm- 
ers were becoming excited about corn bor- 
ers that were appearing for the first time, 
they would produce several sample leaves 
of corn plants and inquire about the blotch- 
es. Mr. Brady would check, then inform 
them that they actually were clusters of 
corn borer eggs. 


“That killed two birds with one stone as 
far as that farmer was concerned,” Mr. 
Brady commented. “He brought his grain 
to the elevator and he got the information 
he needed. It saved him from walking into 
the county agent's office and waiting until 
the agent finished with other callers or 
attended to business at hand.” 


Mr. Brady emphasized that he has no 
intention of taking the place of the county 
agent. He explained he couldn't possibly 
attend to his own flourishing business and 
serve as a stand-in for the agent. However, 
since it’s often easier for the farmer to ask 
questions of a feed dealer than the county 
agent, he is more than glad to answer 
problems to the best of his ability. 

There’s nothing flossy about the appear- 


FARMERS bring their ques- 
tions to F. T. Brady's Caledo- 
nia, Minn., elevator, shown 
here, because they feel sure 
the former county agent 
knows the answers —or can 
get them. 


ance of Mr. Brady's office and feed plant. 
Its only mission is to render good service 
with no attention paid to frills and furbe- 
lows. Consequently, this emphasis on serv- 
ice has enabled Mr. Brady to become a 
leading retailer of feed, seed, and fertilizer. 

In addition, he offers farmers a complete 
seed cleaning and treating service. These 
he promotes in advertisements inserted in 
two weekly newspapers. 


Mr. Brady sells Armour and Minnesota 
Farm Bureau complete fertilizer. He handles 
the Doughboy and Archer brands of com- 
mercial feed but he also grinds and mixes 
a complete line of feeds for dairy, poultry, 
and hogs. He estimates about 80 per cent 
of the feed sold is his own line with about 
20 per cent Archer and Doughboy. 


Four years ago, when spraying for weeds 
was beginning to get much attention, he 
set up a weed-spraying contract system. He 
worked this in cooperation with farmers 
who were operating on small acreages and 
who were happy to get part time work. 


Mr. Brady observed these farmers really 
went after business and often could get a 
spraying contract from men who would 
have turned down one of his regular em- 
ployees. 

“It’s difficult for a farmer to refuse a 
neighbor when approached on a spraying 
deal,” he stated. “That's especially true 
when he’s being offered a first class service. 
I sold the sprayer to the farmers who were 
doing the custom work and they in turn 
referred farmers to me when in need of 
spray material. It worked out very well.” 


For many years while serving as a county 
agent, Mr. Brady had urged farmers to use 
more fertilizer, not only on their corn and 
small grains but on pastures as well. He 
had recommended pasture renovation, point- 
ing out that a pasture that produces grazing 
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WITH THE 


FEED INDUSTRY 


[=e spirin consumption was booming in the 
early 1940’s. Especially among feed men. For day 
in and day out SHORTAGES of vital ingredients 
were a series of headaches that never let up. 

Among the foremost was PHOSPHORUS... 
all-important in your formulas, but then mighty 
hard to come by. Its quality was as variable as its 
sources were erratic...and supply situations de- 
teriorated almost daily under pressures of war- 
time conditions. 

But feed manufacturers made the grade...made 
it with prime quality feeds that each year topped 
the previous year’s production. They made it 
despite many handicaps...war-controlled ship- 


ping space, production, sources, prices...and 


many more that feed men remember well. 
They made the grade, too, because of certain 
helpful developments. Men and organizations 
working ceaselessly to keep the vital feed indus- 
try producing for the national good...determined 
explorations of new, richer avenues of supply. 
The bright part of the phosphorus picture was 
DICALCIUM PHOSPHATE, on which original 
work is believed to have been done at New 
Mexico about 1925. Through the years, this effi- 
cient product became more and more a part of 
the feed-formulator’s thinking as the most readily 


available source of needed phosphorus. 

But expanding Dicalcium Phosphate produc- 
tion to the proportions required to meet the needs 
of the feed industry required time. Months are 
needed to convert critical materials to intricate 
furnaces and delicate apparatus, and to recruit 
skilled chemical technicians. 

So...increase in Dicalcium Phosphate produc- 
tion was slow. Too, heavy use of vegetable pro- 
tein supplements in manufactured feeds...plus 
new all-time tonnage records for four consecutive 
years...was putting still further strain on the 
phosphorus situation. 

Then, a little more than a year ago...a long- 
time supplier to the feed trade from Adams, Mass. 
—Shea Chemical Corporation—broke ground for 
a $3,500,000 plant at Columbia, Tennessee. 

Substantially backed by private capital, the 
Shea Columbia plant was designed for and by 


feed maker’s needs. With that step, Shea pledged | 


to the feed industry “a dependable, safe, domestic 
source of a feeding grade of Dicalcium Phos- 
phate of the highest possible quality, purity, 
availability with the lowest possible inert matter 
and fluorine content?’ 

These pages tell how Shea is fulfilling that 


2 


pledge. 


MINERAL-RICH 


CHEMICAL 


Now brings You a 
NEW HIGHLY EFFICIENT SOURCE OF DEPENDABLE 


DICALCIUM 


PHOSPHATE 
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(1) General offices and laboratory, 
where a six man chemical staff con- 
tinuously checks 650 to 700 tons raw 
rock phosphate, 65 tons coke, 60 tons 
silica needed each day to produce 45 
tons elemental phosphorus for daily 
output of 250 tons of Shea Dicalcium 
Phosphate. (2) First production step 
with “matrix” which is raw phosphate 
from nearby rich deposits combined 
with material “washed” of impurities 
in high vats, broken up by hydraulic 
water guns, passed through “scrub- 
bers” and screened. (3) Matrix into 
pre-dryer kiln. Moisture brought 
down to 12% from 33%. (4) Conveyor 
system to (5) Continually rotating 
“nodulizer” kiln—2450° E—where ag- 
glomeration process converts matrix 
into balls or nodules, which facili- 
tates release of unwanted materials. 


(6) Cooling chamber where nodules 
are cooled and graded to meet furnace 
specifications. 

Undersized material is returned to 
pre-dryer for re-processing. (7) Nod- 
ules go up conveyor belt to (8) “Bur- 
den” plant, where they are mixed in 
laboratory-checked proportions with 
coke and silica coming in via (°) 
Separate conveyor feeder system for 
coke and silica. In the “burden plant” 
nodules, coke, and silica—are combined 
by means of equipment much like per- 
centage feeders in a modern feed mill. 
(10) Conveyor belt, up which the fur- 
nace charge passes to 122-foot high 
bins above the electric furnace, heated 
by 3 huge electrodes, built to take a 
34,000 volt charge from (11) Power 
station through 8l-ton transformer. 
Furnace has 42” carbon inner-lining. 
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OF COLUMBIA PLANT 


OPERATIONS 


Water flows constantly over outer 
shell to keep furnace crucible at best 
operating temperature. (12) Housing 
for electric furnace, in which nodule- 
coke-silica “charge” is broken down 
by 2700° F. temperature into a gas 
vapor composed of phosphorus and 
carbon monoxide. (The residue, slag 
and ferrophos—iron-phosphide is later 
tapped off and removed for use in 
other industries.) It is here that the 
“knockout” is administered to fluorine. 
(See panel at right.) From the electric 
furnace, the phosphorus and carbon 
monoxide gas is piped into electro- 
static precipitators for dust removal— 
then through insulated pipes into a 
vertical condenser. Water is sprayed 
into the gas, condensing and separat- 
ing into liquid Elemental Phosphorus 
state and carbon monoxide gas. The 


AN OPTIMUM LEVEL OF QUALITY DICALCIUM. 


_...for proper bone-building action...for proper Calcium-Phosphorus balance 


| 


volatile carbon monoxide is piped 
back to kilns for use as fuel, and the 
elemental phosphorus flows from bot- 
tom of condenser to collection tanks 
below. It is kept under water, of 
course, for it would burst into searing 
flame if exposed to air. Still heated to 
liquid temperatures, the phosphorus 
flows to (13) Metering tanks and 
thence to the (14) Phosphoric acid 
combustion chamber, a_ silo-shaped 
structure with water constantly flow- 
ing down the outer surface. Here air 
is injected, the phosphorus liquid 
bursts into flame and phosphorus pent- 
oxide gas is formed. Thence, to (15) 
Hydrator, where water is sprayed into 
it in measured amounts. This produces 
phosphoric acid, which is collected in 
stainless-steel tanks and piped to (16) 
Food Grade rubber-lined acid storage 


tanks. Entering the final stage in the 
manufacture of Shea Dicalcium Phos- 
phate, the phosphoric acid is reacted 
in the (17) Mixing Plant with a pure 
fluorine-free limestone by a low tem- 
perature neutralization process. In the 
resulting chemical reaction the carbon 
dioxide gases evaporate, leaving the 
very pure, practically fluorine-free 
SHEA DICALCIUM PHOSPHATE in 
its easily assimilated orthophosphate 
form. Then—a final journey through 
special drying cylinders—a final grind- 
ing and screening—to turn out a fin- 
ished product of granulation and uni- 
formity to meet your most exacting 
requirements. It is a feeding grade 
product comparing very closely with 
food grade standards. Shipment is by 
freight car and/or truck—both in bulk 
and 100# paper bags. 


The PLANT 
Built Jor 


. THE FEED INDUSTRY 


~ 


WHAT EVERY CHEMIST 
KNOWS ABOUT FLUORINE... 


Under the high-temperature and 
chemical environment in the 
electric furnace (as explained in 
step 12 at left) fluorine com- 
bines with slag and ferrophos, 
which are tapped off at the bot- 
tom of the furnace as by-prod- 
ucts. The phosphorus and carbon 
monoxide gas vapor, which rises 
to the top of the furnace, is 
essentially 100% fluorine-free. 


PHOSPHATE IS FUNDAMENTAL IN QUALITY FEEDS — 
...for proper metabolic effect...for results that build repeat business — 


d 


Tenn. plant teams with Adams, Mass. plant to assure a dependable nation-wide service to feed manufacturers. 


emember —in Shea Dicalcium Phosphate you 

have a highly efficient, essentially 100% available IN- 
ORGANIC Phosphorous of uniform quality and safety. 
It has the ideal pH (degree of neutrality) and is easily 
handled and blended in any feed mixture. 

As shown by chart below, you do not need to use high 
levels to get the phosphorus levels you wish in good, 
top-producing feeds. 


Percent of Pounds of 
Phosphorus Level Shea Dicalcium 
Desired in Feed Phosphate N 
Per Ton of Feed 
32.4 
86.4 


PRICES AND INFORMATION GLADLY SENT ON REQUEST 


Suttch to 


These economical levels are possible because virtually 
ALL of the Phosphorus in Shea Dicalcium Phosphate is 
readily available. Full biological value is obtained. Your 
nutritionist can tell you how much this means in build- 
ing top-quality feeds at low cost. 


"GREY" AND “STANDARD WHITE” 
Many nutritionists and quality control men tell us they 
prefer a light grey phosphate supplement. Light grey 
material tends to darken the finished feed in a pleasing 
way. If a small piece of grey material does come to the 
top of the finished feed, it blends well with the feed 
ingredients. 

To meet this feed need, Shea offers “grey” Dicalcium 
Phosphate from select deposits in Tennessee...at no in- 
crease in price. Same high quality—same freedom from 
impurities—only grey in color. 

Shea “grey” Dicalcium Phosphate is available only 
from our Columbia plant and orders from this area will 
be so filled unless otherwise specified. 

We invite your inquiry today for Shea Dicalcium 
Phosphate—available mow in the right quantity in the 


right quality at the right price. 


UM PHO 


SHEA CHEMICAL CORPORATI 


jaltimore 2, Maryland Plant Locations: Adams, Mass.: Columbia, Tenn. 
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only through the first six weeks of June 
and July is not a good one. 

“They're only exercise lots for cattle,” 
he stated. “A good pasture mixture will 
more than pay for itself providing the stock- 
man follows the recommendations of Uni- 
versity farm experts. He'll have to kill the 
old June grass sod by shallow plowing or 
cultivating it to death with a digger. Then 
he must apply fertilizer, plant a recom- 
mended pasture mixture so he can get 
-several grasses and legumes growing, and 
next year the cows will thank him by pro- 
ducing more butterfat.” 

Mr. Brady makes a strong attempt to 
sell not only feed but -fertilizer to farmers 
in his trade area. He makes a farm-to-farm 
canvass booking orders for spring deliveries 
of feed and fertilizer. He usually details one 
of his employes to do this job and finds 
that it pays dividends. 

“Up until recent years,” Mr. Brady com- 
mented, “nobody paid much attention to 
fertilizer. It used to get what amounted to 
stepchild treatment. Then when the univer- 
sity farm started publicizing the excellent 
results due to applying fertilizer, the more 
progressive farmers in different communities 
began trying it. There certainly was a big 
demand for plant foods after other farmers 
found out that it was possible to increase 
corn yields to as high as 80 or 90 bushels 
by using plenty of fertilizer.” 

Houston county is noted for the wide 
diversity of its farming operations. Few 
farmers specialize in one phase of farming 
such as dairying or hog production. The 
average farmer usually has a good-sized 
herd of milk cows and also several sows 
which he breeds once or twice yearly. Then, 
too, he has a flock of anywhere from 200 to 
1,000 hens, which his wife usually manages. 


“There also are a large number of big 
turkey flocks in this county,” Mr. Brady 
pointed out. “These, of course, consume 
large quantities of feed and we make a 
direct drive to secure the feed contract with 
them.” 

Turkey farming today is a far cry from 
the hit-or-miss operation of 15 or 20 years 
ago. In those days, turkeys were a distinct 
gamble because of the high mortality rate. 
Even experts did not know too much about 
the diseases which afflicted them and caused 
such heavy losses. Then scientists began 
studying them more closely and found 
methods of feeding and managing, together 
with better feeds, which enabled the pro- 
ducers to cut their death rate. 

F. T. Brady is in full agreement with one 
nutrition expert who commented that it 
takes intelligent men and women to run a 
modern farm and that a dealer must also 
be on his toes to keep pace with them. 
That's why he reads trade publications and 
farm magazines to learn what's new in the 
farm field. 

“There's a new generation of farm people 
coming,” he said. “By that I mean they 
are better informed and more inclined to 
accept new findings by science and indus- 
try in farm management practices. When 
you think of the many 4-H and FFA groups 
—not only in Houston county but all over 
the country—you can see what a tremen- 


dous force they're going to exert in coming - 


years. As they become older and take over 
the farms operated by their parents, it will 
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be up to me to keep abreast of new develop- 
ments and trends so I can properly serve 
them. 


Insect Battle Plans Drawn 
By USDA for Siege of 1953 


Battle plans for this year’s war against 
crop-damaging insects have been announced 
by the Department of Agriculture. Previous 
programs, which were largely aimed at 
the control of the European corn borer and 
the corn earworm, will be expanded to cover 
all major corn pests. Stations for studying 
the corn pests will be located in seven states. 

The carefullymapped government cam- 
paign is based on a four month’s review of 
corn insect problems, conducted by USDA 
officials and experiment station personnel 
from 30 corn-growing states. Headquarters 
for study of the major pests will be as fol- 
lows: Ankeny, Iowa, European corn borer; 
Urbana, Ill., corn earworm; Stillwater, Okla., 
southwestern corn borer and certain soil 
insects. The corn earworms’ effect on sweet 
corn and popcorn will be studied at Lafay- 
ette, Ind., and general insect problems of 
southern states will be the concern of the 
station at State College, Miss. A number of 
subsidiary stations will assist in the work. 

General headquarters for corn insect re- 
search will be established at Ankeny, with 
J. S. Ingram of USDA in charge. In re- 
viewing the general problem, he called for 
diligent cooperation from state agencies in 
the complicated task of controlling the 
insects nationally. The various state stations 
have suggested a number of control meth- 
ods to meet the corn insect menace. They 
will be tested for effectiveness during the 
coming year. 


Tidelands Transfer Won't 
Affect Fishing: McKay 


The contemplated transfer of oil-rich 
tidelands to state control should not affect 
present regulations dealing with fishery op- 
erations in those waters, Secretary of the In- 
terior Douglas McKay told convention-goers 
of the National Fisheries Institute in Wash- 
ington last month. Some 1,000 representa- 
tives of the fishing industry attended the 
gathering, which was held April 13-15 at 
the Shoreham Hotel. 

He felt, Mr. McKay said, that assignment 
of tidelands to coastal states should be made 
without affecting the traditional position of 
the United States with respect to the extent 
of territorial waters. He pointed out that 
if U. S. coastal waters were closed to non- 
state or non-American fishermen, neighbor- 
ing countries might take punitive action 
against U. S. fishermen. 

The interests of fisheries will be protected 
as much as possible by the Interior depart- 
ment in the present competition for the 
use of water, he said. As an example, he 
said, there is a possibility that new hydro- 
electric plants planned for the Pacific North- 
west and Alaska may threaten salmon runs. 
His department, he revealed, is doing all 
it can to eliminate this danger. 

Fishing industry conditions affect the 
feed industry because large quantities of 
fishery byproducts are used in feeds. 


Re-Elected Head 


ROY G. LEISTIKOW 


Roy G. Leistikow, Stratton Grain Co., 
was re-elected president of the Milwaukee 
Grain Exchange at the annual election of 
officers in April, it has been announced by 
Secretary James G. O'Brien. Mr. O'Brien 
also was re-elected. 


New vice president of the group is Rob- 
ert H. Lamb of the Ladish Malting Co., 
Milwaukee. Two new directors were named 
at the meeting. They are W. G. Hottensen, 
W. M. Bell Co., and A. H. Hurley, Pabst 
Brewing Co. 


Three appointments apiece were made to 
the boards of arbitration and appeals. Serv- 
ing in arbitration work are George D. La 
Budde, La Budde Feed & Grain Co.; Herb- 
ert A. Pagel, Riebs Co.; and Benjamin J. 
Krieg, Deutsch & Sickert Co. 


Appeal matters during the coming year 
will be handled by the following men: C. A. 
Houlton, also of the La Budde firm: L. E. 
McClellan, Cargill, Inc.; and H. M. Strat- 


ton of the Stratton company. 


Further Work Reported on 
Aureomycin Fed to Calves 


Evidence indicates that aureomycin may 
be fed to dairy calves after rumination starts, 
according to Dr. Ralph F. Elliott of Lederle 
Laboratories, New York City. He quoted a 
research report by Dr. N. L. Jacobson of 
Iowa State College, which noted that gains 
in body weight and chest and barrel cir- 
cumference increases were greater for calves 
which got aureomycin from birth to 200 
days than for calves which did not receive 
the antibiotic. 

Discussing another series of tests, Dr. 
Elliott commented, “In addition, cheese 
starting activity was not depressed in milk 
from cows fed 500 mg. aureomycin daily 
for a six-week period. It is evident that 
aureomycin in the amounts found in com- 
mercial feeds is not harmful to dairy cows.” 
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Burke on Business: 


Sell Service, 


@ We have asked the editor of THE FEED 
BAG to reprint this editorial written by 
David K. Steenbergh, publisher, because in 
our opinion it is the best advice feed deal- 
ers could get for the days ahead. 

When you come right down to it, what 
you have to sell is practically the same thing 
every other feed dealer sells. The ingredients 
that go into a bag of feed cannot vary too 
much. There must be some other ingre- 
dient present to make your product more 
desirable to the farmer. We believe Mr. 
Steenbergh clearly identified this ingredient, 
service. 

Service is a simple word. 

Exactly what is it? 

There are many definitions. 

Here are a few: 

1. The act of serving, labor performed 
in the interest and under the direction of 
others; the work of a servant. 

2. Any work performed for the benefit of 
another; a benefit or advantage conferred, 
or use and advantage in general. 

3. A professed willingness to serve; a 
formal assurance of respect. 

4. An agency for the accomplishment of 
some generally or constantly needed work; 
as a good telephone service. 

There are many more definitions but we 
believe these four best apply. 

Let us consider No. 1 above. Perhaps 
very few feed dealers think of service in 
this light. Yes, we all like to think we 
have the best interest of our customers at 
heart but how about working under his 
direction in a humble manner, like a ser- 
vant? We are working under his direction 
only when we know his problems and come 
up with the answers. Not in the spirit of, 
“Here's what we are doing for you,” but 
“how can we serve you better?” 

That leads us up to No. 2. 

We render a service when the service 
performed benefits another. If it makes 
his work easier, saves him time or money, 
or gives him a better understanding of his 
own problems, then it is a real service. The 
emphasis must be placed on what the service 
will do for him (the farmer), not what 
it will do for you (the feed dealer). 

No. 3 above then follows naturally. There 
can be no sham about the service you pro- 
fess to offer. If you merely talk service and 
do nothing about it or if you give service 
but do not give it willingly the word itself 
will have a different meaning in the minds 
of your customers. Many customers who get 
service with a smile can understand why 
the merchant smiles but resent the fact that 
they cannot participate. When service is 
given willingly and with the thought of 
helping your customer achieve some goal 
that will better his position, it can’t fail to 
gain greater respect for you. 

Perhaps, you have never thought of 
your business as an agency for the accom- 
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By GERALD BURKE 


The Feed Bag's Business Counselor 


plishment of some generally or constantly 
needed work. You might say it’s an easy 
matter for utility companies (telephone, 
gas, electric, etc.) to give service because 
they have no competition. They make big 
money so they can afford to spend a lot 
on service. Sometimes we forget that with 
these so-called advantages we confer (on 
the utility companies, for example), we 
also tack on a lot of extra responsibilities. 
Very few feed dealers would trade the ad- 
vantages enjoyed by certain government 
regulated businesses if it meant giving up 
the right to conduct their business with a 
minimum of governmental interference—but 
let’s not wander from the point. The mod- 
ern feed mill can accomplish for the farmer 
many services that he is in constant need 
of. Where service enters into the picture is 
offering this assistance at a time and place 
most convenient from the farmers’ point of 
view. It may mean revising your schedules 
of doing custom grinding and mixing or it 
may mean opening a branch plant more 
convenient to your trade. If it makes it 
easier for your customer to do_ business 
with you he’s going to pick the easy way. 
The big grocery chains recognized this 
years ago and all supermarkets now have 
plenty of parking facilities. 

Mr. Steenbergh concluded his editorial 
with this important statement, “Don’t cut 
the price to hold or increase business, check 
your service (equipment, construction, and 


SERVICE VS. Just a tew days ago we listened to « group of farmers dis- 
PRICE cussing markets, feed prices, and grinding and mixing. A 
large retail feed manufacturing plant in the locality had been gutted by fire 


The owners did everything they could to continue to supply the needs of their 


customers. They installed temporary grinding and mixing equipment in one of their 
other buildings. 
But the service was slow because the facilites were inadequate to handle the 


approximately million dollar per year business which the firm had enjoyed. As a 
result about one-third of the volume shifted to competitors in the same and neigh- 


boring towns. 


Now, after a year, a new mill has been erected and equipped with the most 
modern machinery for feed manufacturing including pelleting, automatic scratch 
grain feeders, molasses units, bulk and bagging facilities and custom grinding 


and mixing 


One of the tarmers said. “I have taken my business back to the old (new) mill”. 
Others said: “So have I”. 


Comments, briefly, were these — it costs more but it’s worth it — we don't 
have to wait — service is more important than price 
These tarmers didn't know this writer except as a casual patron of the same 


tavern. They had no knowledge that we were interested in the feed business. Their 


discussion, however, caused us to think — 


Good and fast service 1s essential — more important than price. Modern equip- 
ment and streamlined construction are necessary to provide the type of service 


which our customers now require 


Don’t cut the price to hold or increase business. Check your service (equipment, 


construction and personnel) and get it up to date. 


GERALD BURKE 


personnel) and get it up to date.” 

There is a great temptation to make 
hasty changes when you want to maintain 
or build up a greater volume of business. 
You might be tempted to lower the quality 
of your product to pass on a few cents 
savings to your customer. You might appear 
to gain a temporary advantage and enjoy 
a little larger volume. It will be temporary. 
If your competition thinks as you do and 
acts as you have he will also be tempted to 
lower the quality of -his product and his 
price as well. This practice, if extensively 
carried out in a community, can cause the 
farmer to take his business elsewhere be- 
cause he knows inferior feeds can jeopardize 
his investment. Price cutting will inevitably 
intensify the trouble. Service is the only 
solution to your problems. 

Feed dealers are constantly asking, “How 
much should I spend?” 

“Don’t you think $2,500 is a lot of money 
to spend on advertising?” 

“I spent $3,500 last year on promotion: 
doesn’t this seem out of line?” 

The amount spent is large or little only 
in relation to the dollar volume of business 
you enjoy. If you spent, for example, $1,000 
for advertising when your volume of sales 
last year was approximately $400,000 (4 
of 1 per cent) then you won't be going 
out too far on a limb if you spend $1,250 
this year in anticipation of a $500,000 
volume. This is safe only if you do not 
sacrifice the fair margin of profit you are 
entitled to in getting the additional business. 
Applying this percentage method on in- 
come and expenses each year will keep you 
from going tco far overboard on new meth- 
ods of operation. 

The feed business is a rugged business 
and many of the most successful businesses 
in operation today were pioneered by de- 
termined and hard working individuals. 
They worked hard and were never ashamed 
of it. Their children after them worked hard 
and many of the changes that have taken 
place in government during the past 15 or 
20 years have not been easy for them to 
digest—social security, workmen's compen- 
sation, disability insurance, and more and 
more government regulations. At times, the 


65 e 


‘ 
4 
¥ 
f 
4 
$ 


pressure of business and government ap- 
peared more than the average dealer could 
handle. It is not hard to understand why 
many dealers (burdened with their own 
problems) have had so little time to give 
much thought to the farmer's problems. 
These very same feed dealers remember 
how much they were helped by their trade 
magazines, trade associations, and suppliers. 
Many of their best friends today were the 
people who offered these services to them 
at a time when they sadly needed this 
assistance. 

And so it is with the farmer. 

As a matter of fact, so it is with all of us. 

We all dream of the day when our plans 
and efforts will be crowned with success. 
The people who go out of their way to help 
us realize our ambitions are the people we 


want to favor most whenever we are in a 
position to do so. 


Service does not mean patting a man on 
the back to inflate his ego when you feel 
in your heart he’s wrong. Service is the 
courage to help him determine for himself 
what is right and what is wrong and to 
help him do what appears to be right. Serv- 
ice is the willingness on your part to call 
in a delinquent account or (better still) go 
to see him and talk like a Dutch uncle to 
him; to point out you are interested in 
helping him get his house in order so you 
will both be happier. Service is willingness 
on your part to say “no” to more business 
when you feel in your heart it is not to 
the best of interest of your customer to 
saddle him with more debt. Service is the 
patience you must exercise with the imma- 


SELL 


CANE BLACKSTRAP 


MOLASSES 


Processed and Dried 


Farmers know the value of molasses for preserving ensilage 
. . . but they don’t like to mess with sticky liquid molasses. 


That’s why Omalass is so popular for putting up silage. It 
is easy to handle; can be sprinkled or blown into the silo. 
Omalass not only helps prevent spoilage but makes silage more 


nutritious and more palatable. 


Cash in on this big market. Order now—and sell Omalass 


for preserving silage. 


SPECIAL SILAGE LITERATURE IS AVAILABLE 
FOR YOUR USE 


INC. 


901 


East Euclid Avenue 
Des Moines 13, lowa 


ture and the inexperienced who need your 
guidance. It is the ability to say no with a 
smile while at the same time creating faith 
and confidence without destroying incentive. 
Service is tolerance, understanding, and 
just being regular. 

To be able to say, “It is my mistake. 
Thank you far calling it to my attention. 
What can I do to rectify it?” 

You don’t have to be a superman to 
render service. You know best your limita- 
tions. 

Dr. Fred Albee was one of the biggest 
and most successful bone surgeons that ever 
lived. He had ability, background, experi- 
ence, and a reputation that seemed to indi- 
cate he was infallible. He made arrange- 
ments one day to operate on a patient who 
had been unsuccessfully treated by many 
excellent doctors. The patient came to him 
as a last resort. 

He asked Dr. Albee this question point 
blank: “Do you think this operation will 
be successful, Doctor?” 

Dr. Albee could have answered with justi- 
fiable pride, “If any surgeon can succeed, 
can.” 


But he didn’t. 


Perhaps he realized man’s limitations and 
he felt he must be honest with the patient. 

He turned to the patient with a warm 
reassuring smile and said, “I can’t guarantee 
anything but Ill do the very best I can. 
Don’t worry.” 

The patient, who had witnessed nothing 
but disappointment for months, looked up 
at Dr. Albee and smiled. He grasped the 
doctor’s hand and said “I know you'll do 
your best and I’m not worried.” 

That, in our opinion, was service—real 
service. 

The end. 

P. S. Many readers are provoked at a 
suspense ending. They naturally wonder— 
was the operation a success or wasn't it? 
We feel we can render these readers a real 
service by telling them, “The operation 
was successful and the patient made a com- 
plete recovery.” 


Indiana County Poultrymen 
Contribute $500 to PENB 


A check for $500 to promote the con- 
sumer-education efforts of the Poultry & 
Egg National board was presented last 
month by the Elkhart County Poultry asso- 
ciation, Inc., at Goshen, Ind. Association 
President Merl Whitehead presented the 
check to PENB’s general manager, Don W. 
Lyon. 

In thanking the county group for its con- 
tribution to industry promotion efforts, Mr. 
Lyon described current board efforts to in- 
crease the consumption of chicken through- 
out the United States. Highlights were the 
“Coronation” chicken dinner, held in New 
York City in mid-April, the promotion of 
chicken and cranberries as the official dish 
for Father's Day in June, and the continu- 
ing assistance given by PENB to food edit- 
ors of consumer magazines in preparing food 
articles on chicken. 


THE FEED BAG — May, 1953 


i . . 
| 
i 
| 
66 


Bemis makes ’em 
where you want ’em 


PL 


Look at the map. There’s a Bemis 
plant convenient to you, making quality 
bags of whatever types you want. And 
there are Bemis representatives—pack- 
aging specialists—ready at your call to 
help you with any packaging problem 
from plant layout to car-loading. You'll 
profit by depending on Bemis. 
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P Packaging Service 
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Plan Seasonal Promotions Well 


Good Timing Sales Essential 


@ No secrets are involved in building 
up a flourishing feed business as long 
as the dealer knows that a market 
exists for his stocks, it is claimed by 
John L. Davis Jr., operator of a busy 
feed store in Norristown, Pa. Norris- 
town, a flourishing city of 40,000, is 
in southeastern Pennsylvania, not far 
from Philadelphia. 

“Timing is one important factor,” 
Mr. Davis asserted. “You must know 
the best times of the year to push 
each stock item. When you have a 
schedule laid out, then you must fol- 
low it and push merchandise hard. All 
stocks should be kept before the pub- 
lic eye throughout the year but it is 
a waste of time and energy to push a 
line at a time when it’s not needed.” 

Feed is one item that is not subject 
to the time factor and the firm has 
standing orders for delivery every 
working day of the week. Mr. Davis 
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CAREFUL timing of merchan- 
dising campaigns is. highly 
important, according to Mr. 
and Mrs. John L. Davis Jr., 
feed retailers at Norristown, 
Pa., near Philadelphia. Their 
brick store building is shown 
here. The Davises plan their 
sales drives well in advance 
of the periods when farmers 
will require the items pushed. 
Results have been extremely 
satisfactory. 


makes sure that he is acquainted with 
customers’ marketing schedules and 
the periods when they rebuild flocks 
and herds. Feed sales are slow between 
marketing and rebuilding periods and 
he employs the time to push his side- 
line items. 

“During this slack period,” he said, 
“stockmen and poultry raisers in my 
area turn their attention to farm im- 


provements, including new poultry 
equipment, the cleaning and refurnish- 
ing of barns, bedding, and other house- 
keeping matters. It is then that they 
show the greatest interest in the side- 
lines I carry.” 

A driver employed by the firm 
makes the routine calls on customers 
during a delivery day but Mr. Davis 
follows him up with many personal 
visits of his own. During the farm re- 
conditioning period, Mr. Davis empha- 
sizes such sideline items as poultry 
equipment, hay, straw, seed, and other 
stock items. Business, as a result, con- 
tinues good during periods which 
many other dealers claim are poor. 

When the time arrives for the cus- 
tomer to rebuild his livestock and 
poultry, Mr. Davis or his driver are 
on hand again. This time, conversation 
is keyed to increased feed purchases, 
specialized feeds, and husbandry ad- 
vice. 

The Norristown dealer has built his 
schedule of sales promotion carefully 
but he does not rely on it completely. 
Many customers are erratic in their 
marketing and rebuilding operations. 
The dealer keeps a close eye on cur- 
rent orders and takes immediate action 
when he finds that even one customer 
has reduced his regular delivery order. 

“We immediately assume,” Mr. 
Davis stated, “that if one customer is 
cutting down, we can expect others 
to do the same. We make an immediate 
investigation to find out why and 
switch our sales emphasis to suit new 
demands.” 

This policy not only reduces the 
possibility of loss but serves to keep 
Mr. Davis and his employes on their 
toes businesswise. 


In the case of a considerable drop 
in orders, the Pennsylvania business- 
man opens a direct mail campaign, 
aimed at all customers. It is general 
in scope. Customers receive literature 
on sideline items, feeds, and pamphlets 
giving raising and breeding instruc- 
tions. Purpose of the campaign, es- 
pecially during rebuilding periods, is 
to persuade the patron to raise larger 
flocks and herds. A mailing to each 
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and 
vitamin- antibiotic-trace mineral feed supplement : 


triple guaranteed! 


That's one of the reasons it is first choice of 
more and more top quality money-making 
feed manufacturers and dealer mixers. 


Guaranteed not only when made... not only 
when mixed ... but actually when fed! That’s 
NOPCOSOL, the new concept in feed fortifiers, 
product of years of NOPCO research. Now you 
can assure your customers of just the right 
vitamin potencies, just the right amounts of 
antibiotic and trace minerals—without costly 
overfortification, without danger of underforti- 
fication. When you include one batch-size bag 
of NOPCOSOL in each ton of feed, your forti- 
fication worries are over. 


And here are three more reasons why 
NOPCOSOL is the finest poultry and swine 
feed supplement available today: 


NOPCOSOL contains dependable MICRATIZED* 
Vitamins A & D—guaranteed stable ... guaran- 
teed nutritionally available. 


NOPCOSOL is easy to use—it is packaged in 10 Ib. 
“batch-size” bags that exactly fortify a one ton 
batch of feed. 


NOPCOSOL costs you less to use—less in inventory, 
less in labor, less in amounts used. 


CHEMICAL COMPANY 
HARRISON 2, N. J. RICHMOND, CALIF. 
Pioneer Producers of MICRATIZED* Vitamin Products 
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NOPCOSOL is shipped in 10 Ib. “batch-size” 
bags, 4 bags to a carton. It is available in 8 
formulations for poultry, turkey and swine 
feeds, with or without trace minerals. Each 
bag contains guaranteed levels of: 


VITAMINS: Micratized* Vitamin A, Micra- 
tized* Vitamin D, Riboflavin, Pantothenic Acid, 
Choline, Niacin, Vitamin Bj 2. 


ANTIBIOTIC: Procaine penicillin (for poultry), 
Aureomycin (for swine). 


TRACE MINERALS: Iron, lodine, Manganese, 
Copper and (in swine feeds) Cobalt. 


©1953 NOPCO Chemical Company 
*T.M. NOPCO Chemical Company 


rol Department 
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NoPCO 


F R E E: First & Essex Streets 


Write today “4 Harrison 2, 
Horizons ‘ R 
pi Sales’ with Please send me F 


n abou 
NOPCOSOL complete informatio 


NOPCOSOL 
the 


RELY ON THESE 
quality NOPCO products 
for your feeds: 


NOPCOSOL 
Complete vitamin - anti- 
biotic - trace mineral feed 
supplement. 


NOPCO 

A & D VITAMINS 

A complete line of 
Micratized* dry Vitamin 
A & Vitamin D products, 
conventional dry Vitamin 
A & Vitamin D products, 
Vitamin A & D oils. 


NOPCO 
B VITAMINS 
Riboflavin, calcium pan- 
tothenate, niacin, choline 
chloride (liquid & dry), 
vitamin Bi2 feed supple- 
ment. 


NOPCAINE 
Antibiotic feed supple- 
ment (Procaine peni- 
cillin). 

NOPCOM 
Vitamin Bi2 and Pro- 


caine penicillin supple- 
ment. 


brochure, prices and 


NoPCOsOL 
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customer ‘goes out weekly until sales return 
to a healthy level. 

The Norristown businessman believes that 
there is no point in sending out direct mail 
material when business hits a desirable peak. 
In addition, he said, his small staff is gener- 
ally too busy to attend to the mailings ex- 
cept during slack periods. Because most of 
the material used is supplied in quantity by 
suppliers, the staff can easily handle the 
duties of stuffing and addressing envelopes 
during a slow week. 

The personal calls mentioned earlier are 
not frequent enough to antagonize custom- 
ers. When the first cut in an order is noted, 
Mr. Davis gathers what information he has 
on the customer and makes deductions on 
the reason for the drop by himself. Only if 
business is cut further, does he travel out 
to see the patron. He realizes that varying 
conditions may account for one cut but 
further cuts receive his personal attention. 

Marketing conditions are a constant con- 
cern with Mr. Davis and he keeps informed 
through personal observation and talks with 
customers when they visit his combination 
store, mill, and warehouse. 

Many of the dealer’s customers are of the 
small-order type who pick up their own 
orders. They like to come in to the store 
and browse around, checking on items they 
may need. The dealer, of course, encourages 
this. And he loses no opportunity to engage 
them in conversation about business—busi- 
ness from the standpoint of more profit for 
them. 

Milling operations are a good source of 
revenue. Large numbers of Davis customers 
bring in their corn for grinding. It is 
usually brought in already sacked in the 
customers’ own 100-pound bags. Mr. Davis 
charges a fixed rate for grinding, plus the 
cost of supplements or any other ingredients 
added. The charges are modest and profits 
are limited but Mr. Davis credits his milling 
policy with bringing in a lot of new cus- 
tomers. Many of the patrons who ask for 
grinding service are owners of backyard 
flocks and have favorite feed formulas. 

“Although we still have a good many 
large farms in this area,” the dealer said, 
“we don’t have as many as formerly be- 
cause of increased city development. But 
even the farmers who have reduced the 
size of their holdings maintain small flocks 
and herds and have their favorite formulas. 
So we keep them coming to the store by 
offering fast service and low prices, regard- 
less of the amount of feed to be mixed.” 


Formula feeds are preferred by many cus- 
tomers. Mr. Davis is the exclusive retailer 
for Park & Pollard feeds in his commuunity. 
It is the only line handled and the dealer 
feels that this is an advantage for several 
reasons. A single line assures better contact 
with the source of supply, makes reordering 
easier, and simplifies sales promotion. The 
only exception to the single-line feed rule 
is in dog food. Here, the firm handles pack- 
aged Gaines products, and some canned 
food, as well as the Park & Pollard brand. 

The feed supplier’s representative helps 
Mr. Davis and his driver in contacting cus- 
tomers in the area. This adds to the com- 
pany’s sales volume. The Park & Pollard 
agent is also a qualified serviceman. He 
helps farmers to vaccinate herds and flocks, 


diagnoses disease, and recommends reme- 
dies. Occasionally Mr. Davis teams up with 
the agent on his calls. This builds up cus- 
tomer good will for the firm. 

Two delivery trucks are operated and 
cover separate routes each day. Bookkeep- 
ing and record work is handled by the 
dealer's wife who is as keenly interested 
in the business as her husband. Employes 
include four truck drivers and a mill hand. 
A Sprout-Waldron grinder is the center 
unit in mill operations. 

The home of the Davis business is a 
four-story building, which provides the busy 
dealer with all the space he needs to con- 
duct business. His feeds and sidelines are 
stocked on the ground and second floors. 
Stock on the second floor is brought to 
ground level by a freight elevator frequent- 
ly. Seasonal merchandise is stocked on the 
upper floors and this material is moved in 
bulk to the ground floor as needed. 

As an additional sideline, Mr. Davis deals 
in coal. He finds that this contributes to 
business stability at a time of the year when 
his feed business is slow. He is always alert 
to the needs of his customers and tries to 
anticipate demand well in advance of actual 
need. 

“I purchased this feed business a year 
and a half ago,” Mr. Davis recalled. “The 
previous owner had found that sales were 
slipping and had decided to sell what he 
considered a losing proposition. His sales 
had slipped from a peak gross of $150,000 
to $40,000.” 

No stranger to the feed business from 
the user's standpoint, Mr. Davis believed 
he could reverse the downward trend. He 
put into operation his program of carefully- 
controlled and highly-publicized merchan- 
dising. In his first year of business, he built 
gross sales up to the $100,000 mark. He 
expects to do better than that during the 
current year and eventually match or im- 
prove the business of yesteryear. 

“T always hear other feed dealers com- 
plaining that business isn’t what is used to 
be because of urbanization, reduced live- 
tock and poultry operations, and market 
trends,” he said. “Yet my business is in- 
creasing. That’s because of my outlook. 

“Rather than spend my time worrying 
about business going down, I go out to 
find out where and why its dropping. Then 
I go over the situation with my wife and 
see what I can do to reverse the trend. 
Generally, the reasons don’t vary much be- 
tween customers. After studying a dozen 
cases, I have developed an understanding 
of local problems which aids in a quick 
solution. Now I am confident that I can 
rebuild this business to a high level.” 

Mr. Davis has made a good start in 
that direction and plans to keep up the 
pressure in hopes of greater profits for him- 
self and his customers. 


ST. REGIS ELECTS 

Election of Kenneth D. Lozier as a vice 
president of St. Regis Paper Co., New York 
City, has been announced by the firm's 
board of directors. Mr. Lozier, who joined 
St. Regis 13 years ago, will be in charge of 
advertising and sales promotion for all divi- 
sions. The board also named B. W. Reck- 
nagel to the post of assistant secretary. 


Vylactos Staffer 


GILBERT E. JOHNSON 


Gilbert E. Johnson has been named west- 
ern sales supervisor for VyLactos Labora- 
tories, Inc., Des Moines, Sales Manager 
Dean Foster has announced. Mr. Johnson’s 
territory will include Nebraska, North and 
South Dakota, and the Rocky mountain 
states. 

The new sales supervisor is a native of 
Denver and a veteran of air force service. 


Recently, he was associated with Bemis Bro. 
Bag Co., St. Louis. 


Borden Supplements Sales 
Increase, Brubaker Notes 


Sales volume of feed supplements is up 
again, the directing board of the soy and 
feed supplements department of the Borden 
Co., New York City, was told in April by 
General Manager Ear! J. Brubaker. He said 
that the brief temporary recession experi- 
enced by the feed industry was over and 
further improvement could be expected. 

He credited the rise in supplement sales 
to introduction of a new Borden product, 
Krepro, a pig pre-starter supplement and 
strengthening of the department's sales and 
advertising staffs. Others who addressed the 
board during its regular quarterly meeting 
were Dr. H. W. Howard, director of re- 
search; Dr. A. C. Groschke, technical serv- 
ice director; Dr. R. F. Kunz, production 
director; and Vice President C. F. Kieser, 
who is in charge of Borden's special prod- 
ucts division. 


ALLISON'S NEW POST 

Anthony G. Allison has resigned as direc- 
tor of public relations for the Chicago 
Board of Trade, the exchange has an- 
nounced. Mr. Allison’s new position is as- 
sitant to the president of the Mississippi 
Valley association, which has headquarters 
in Chicago. 
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Barnyard animals are born with a “sweet tooth”, but merely 
sweetening the ration with sugar doesn’t necessarily promote 
sustained maximum feed consumption. To produce the greatest 
dietary efficiency> carbohydrates must be fed scientifically on the 
basis of the animals’ daily requirements. Too much sugar in the 
ration produces @ tiring effect on their appetites, and the animals 
may g° “off their feed”. Moreover, the excess of sugar require 

to satisfy their craving for sweets can add a prohibitive cost of 


$10 to $15 per ton of feed! 


sTOC-JOY “A.M” FLAVOR imparts a spicy sweetness to feeds 
that fully satisfies the animals’ desire for something sweet. At the 
same time, it stimulates the flow of salivary juices to make them 
want to eat more of the feed with daily regularity. sTOC-JOY 
eA stimulates the appetite at every feeding. It provides 
means of scientifically controlled feeding of animals and birds . - - 
extremely effective as 4 sweet flavoring adjunct to pig starters 
and calf starters. 


The “sweet flavor” strength of STOC-JOY is estimated to 
be 400 times greater than sugar. It is so powerful that as little as 
6 ounces provide more flavor and aroma per ton of feed than the 
combined use of 7 lbs. Star Anise Seed, 8 lbs. Licorice Root and 
20 lbs. Fenugreek Seed, which represents the average amount of 
flavorings used in | ton of feed. Thus, for as little as 75 cents, 
sTOC-JOY eM” more than replaces the flavor and aroma values 
of these spices at 4 saving, of over $7 per ton of feed at current 


prices! 


A FREE SAM 
PLE of 
100 of STOC-JOY ‘‘A-M’ 
lb. price schedule will “ote <i ’, or a 5 Ib. trial orde h 
request. Get the fu dosbann 
ll story on 


this exclusi 
usive method 
of flavor, sweetness and palatabil 
ability control 


VOR CORPORA 
TION OF 
AMERICA, FARM FEED SALES D 
IVISION 


Over 1500 Dept. FB-5 
Feed 3, 3037 NO 
Manufacturers use STO RTH CLARK STREET, CHICA 
— May, 1953 C-JOY “A-M” Flavori GO 14, ILLINOIS 
oring and Pala 
tability Cont 
rol 
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@ Smooth routine has been the secret 
of success for the husband-and-wife 
team of Mr. and Mrs. Harry O. Miller, 
Magnolia, Ark., owners and operators 
of Farmers Seed & Feed Store. Mrs. 
Miller runs the store while Mr. Miller 
makes personal contacts in the field. 
This teamwork has enabled the firm 


kansas dealer has qualified as a gradu- 
ate feeding advisor. The course re- 
quired 15 months an attendance at 
field councils in farm management. 
Future-minded Mr. Miller practiced 


CLEAN and trim, the exterior 
of Farmers Seed & Feed 
Store, Magnolia, Ark., is an 
attractive invitation to farm- 
ers. Enterprising retailer Har- 
ry O. Miller is shown with a 
topflight calf raised on the 
feed he sells. 


work in breeding, management, sanita- 
tion, and feeding through carrying 
out farm projects and keeping com- 
plete records of each one. 


Fine herds of Black Angus and 
whitefaced cattle are increasing in the 
county and Mr. Miller, an expert, goes 
out and works with the cattlemen and 
their problems. As county seat, Mag- 
nolia is a natural focus for the atten- 
tion of stockmen and farmers who are 
concerned about progressive methods 
and proceedures in handling crops and 
livestock. Mr. and Mrs. Miller easily 
make contacts with the farmers and 
ranchers from different parts of the 
county and offer their services. This 
includes booklets on proper feeding, 
advice, and a complete free follow-up 
program on the part of Mr. Miller, 
who works with the customer to make 
certain he shows a profit on his trans- 


TERY 


“FARMERS SEED «FEED STORE | 


grade cattle, which makes for a bal- 
anced agricultural economy in Magno- 
lia and surrounding towns, is offset 
only by the tremendous development 
of the broiler industry. This is largely 
due to the personal efforts of Mr. and 
Mrs. Miller. 


They book broilers from the Corn 
Belt Hatchery at Hope, Ark., and the 
Bentonville, Ark., Hatchery for de- 
liveries direct to the customer when he 
orders 3,000 or more at a time. 


This is the first year broilers have 
been handled by these progressive 
merchants but they have already made 
it a big item in their sales. One custom- 
er bought more than 20,000 in 1952. 
Indian River and a Delaware- Hamp- 
shire cross are their largest sellers, 
with barred rocks and white rocks 
right next to these breeds in volume. 


Baby chicks are bought at Stillwat- 
er, Okla., for handlers to raise for 


King Cotton’s Throne Shakes 


Alert Dealer Capitalizes on Changes 


to double its business each year of its 
four years of existence. 

Mrs. Miller handles sales and ac- 
counting at the store with a smooth- 
ness and efficiency acquired with years 
of practice. Her husband offers a fol- 
low-up service of inspections, check- 
ups, diagnosis, and recommendations 
for proper feeding. He ranges over all 
of Columbia county, of which Magno- 
lia is the county seat. 

“Columbia county is going to live- 
stock and poultry and away from cot- 
ton,” Mr. Miller said. “We are push- 
ing poultry and working right with 
the stockmen.” 


To carry out this program the Ar- 


actions with Farmers Seed & Feed 
Store. 


This store in southwestern Arkan- 
sas has another incentive for building 
up business throughout the county. 
Magnolia is the home of Southern 
State College and many youngsters 
who spend their college days there 
later go into agriculture and stock for 
a livelihood. Both the college and the 
oil fields in the area make for pros- 
perity and the records of this team of 
dealers reflect the good business con- 
ditions. In 1951, sales were $105,000 
and for 1952 will go well over $125,- 
000. 


The increasing interest in good 


layers. In 1951 the Arkansas feed 
couple bought 28,000 of these baby 
chicks and to create interest in them 
put six pullets in the store and con- 
ducted a guessing contest. Guesses 
were made by customers as to which 
pullet would lay first and at what age. 

The six White Leghorns were fed 
chicken chow to start them off and 
then were switched to laying feed. 
Prizes offered were an electric clock, 
first; a four-quart aluminum broiler, 
second; an aluminum condiment set, 


third. 


The first prize winner named the 
exact day on which the hen would 
lay. Floor traffic and sales on chicken 
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A Report From Du Pont 


To Feed Manufacturers on 


FOR STARTER AND 
BROILER FEEL 


Proper amounts of methionine in formula feeds deliver greater 
feed efficiency. Results of large-scale use show consistent gain in 
weight and better feathering at a significant saving in feed. 


Methionine is an essential amino acid 
and one of the building blocks of protein. 
It is found in varying amounts in the 
natural feedstuffs used to supply pro- 
tein. But the practical combinations of 
these feed ingredients in a poultry ration 
seldom supply enough available methi- 
onine to enable fast-growing birds to 
make the greatest gain per pound of 
feed. The development of a commercial 
process for making methionine now 
opens the way for another major ad- 
vance in efficient poultry feeding. 


Just how ‘“‘free’”? methionine does so 
much is a complex story. The results 
are even greater than normally would 
be expected from added methionine 
alone. Du Pont found that methionine 
acted as a nutritional stimulant so that 
birds required less feed per pound of 
gain. This indicates that the added 
methionine helps chickens make better 
use of protein and other nutritive ele- 
ments in their ration. The benefits of 
methionine hold true even with rations 
containing all known nutrients, includ- 
ing fish meal, antibiotics and vitamin 
By. 


After early experiments indicated the 
consistent value of adding “‘free’’ methi- 
onine to starter and broiler rations, two 
major lines of research developed. One 
was chemical research . . . to evolve 
commercial processes to produce methi- 
onine at a cost low enough to warrant 
its use in poultry feeds. The other in- 
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volved nutritional studies in coopera- 
tion with feed manufacturers, agricul- 
tural experiment stations and commer- 
cial broiler growers. This was necessary 
todetermine theamountof ‘‘free’’ methi- 
onine to be included in starter and broiler 
rations for the greatest returns. 


RETURN OVER FEED COST PER 1000 BIRDS 


| 


This chart shows results of 6 controlled feeding tests. In 
each test, half of the birds were fed a complete broiler 
ration and half were fed exactly the same ration with 
methionine added. The solid bars represent the return over 
f eed cost with methionine fortified rations and the dotted 
bars show return over feed cost of the same rations without 
methionine. The increase in profit over feed costs, due to 
methionine, amounted to an average of $31.50 per 1000 
birds. A total of 968 birds was used in these tests. All work 
was done on the floor. Most of the tests were conducted in 
northeastern states. 


REG. U.S. Pat. OFF 
BETTER THINGS FOR BETTER LIVING 


The practical advantages of methi- 
onine are now made available to poul- 
trymen through feeds scientifically for- 
mulated by feed manufacturers always 
alert to opportunities to increase the 
feed efficiency of poultry rations. How- 
ever, since the production of methionine 
is still so new, the product is not yet 
available in great enough quantity to 
be used in the entire tonnage of starter 
and broiler rations. But its beneficial 
effects are so certain that feed manu- 
facturers are using all they can get to 
make feeds that are more efficient than 
ever before. 


E. |. du Pont de Nemours & Co. (Inc.) 
Grasselli Chemicals Dept. 
Wilmington, Del. 
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feed were highly pleasing to Mr. and Mrs. 
Miller during this contest. And they have 
profited from this promotion in the inquiries 
and purchases of poultry feeds and supplies 
that have followed. 

These aggressive Arkansans give their 
customers authentic material on proper feed- 
ing and sanitation and then Mr. Miller 
works with the customers’ flocks from their 
first purchase of the birds until they are 
marketed. His counseling and free super- 
vision have built up: a dependable trade 
with poultry fanciers. 

All the disinfectants and medicines need- 
ed for the care of chickens are handled by 
the firm. 

“Climate conditions for the poultry in- 
dustry in this area are average,” Mr. Miller 
stated, “and we look for a continued growth 
in this activity.” 

Brooders are kept in the store for mixed 
broiler chicks, and other supplies include 
baby chick feeders and similar items. 

This popular couple in the business life 
of Magnolia found it could get large, top- 
grade eggs by buying from customers who 
use top quality rations only. They now sell 
more than 400 dozen eggs a week to cus- 
tomers and to merchants in Magnolia. 

When Mr. and Mrs. Miller went into 
business in 1949, they had their present 
building erected just off U. S. highway 
82, near the center of the business district. 
The building is 32 feet wide and 84 feet 
long, set conveniently back from the road, 
and affords plenty of space for customers’ 
cars. 

The concrete platform in front is handy 
for floor traffic because of the long steps 
in front of it. The left section of the plat- 
form is without steps so that trucks can 
load and unload conveniently and customers 
receive their feed supplies in a minimum 
of time. A railroad siding on the right of 
the building has proven invaluable in con- 
nection with a movable loading platform 
that connects the loading dock with the 
freight car door. Grain and supplies are 
handled in short order through use of this 
big loading dock. 

A basement made of tile blocks affords 
storage space for fertilizers and cotton poi- 
sons. The store building itself is constructed 
of cement blocks and is a welcome gather- 
ing place for farmers and stockmen. The 
store is staffed by four employes and two 
part-time helpers, the 13 and 16-year-old 
daughters of Mr. and Mrs. Miller, who 
help with deliveries after school and in 
securing supplies. 

A stake bed truck, a one and three- 
fourth-ton GMC truck, and a bobtail truck 
are used to cover a 50 mile radius delivery 
area. A route is covered every week to 
Calhoun, Ark., and every other week to 
Taylor and Village, Ark. 

The Purina line of feeds is handled by 
the store and advertising consists of rain 
gauges and pencils given to customers, news- 
paper ads, picture shows, Christmas letters 
to customers, and the wearing of a red- 
checked shirt by Mr. Miller to boost the 
brand of feed he sells. 

The store’s largest seller in feeds is 
poultry feed for broiler houses. In the win- 
ter, cattle feed is the biggest item and 
averages 300,000 pounds a year. Cattle 
cubes are a popular product with livestock 


e74e 


customers. Rabbit chows, dog food, and 
farm equipment, including Calf-Teria pails, 
are profitable items to help round the sales 
volume during the year. 

The Magnolia merchants plan to stock 
veterinary supplies, wholesale and retail, in 
the near future as part of their program to 
take care of all their customers’ needs. 

They gladly work with 4-H and FFA boys 
and give them a discount on their feeds. 
Several of the boys are buying their feed 
from these dealers and later become regular 
customers when they go on their own. 

Another busy and profitable department 
for the firm is the grinding and mixing of 
corn for customers according to their favor- 
ite formulas. Magnolia and the surrounding 
territory abounds in fine saddle horses and 
this store does a large business in mixed 
feed for this livestock. 

Mr. and Mrs. Miller are careful to have 
one or more live displays in the store at 
all times. They feed a beef calf on fat calf 
chow for 120 days, keeping a record of its 
weight gain each month. 

“This creates a lot of interest in calf feed 
sales,” Mr. Miller said, “‘and the average 
gain in this type of display is 2 pounds 
a day.” 

A dairy-type calf display has been found 
just as successful. After each display has 
run its allotted number of days, the animals 
are sold on the market and the books show 
an appreciable gain not only in the animals’ 
weight but in sales, too. 

The very fact of a husband-wife com- 
bination makes for a continually increasing 
volume for this Arkansas feed firm. When 
Mr. Miller is out in the field his wife takes 
care of the phone calls, waits on trade, 
supervises the loading and unloading of 
grain and is thoroughly at home in all 
phases of the business. She can, and does. 
recommend the type of feed to use and 
when to change it in the case of flocks c1 
herds, 

This leaves Mr. Miller free to cover the 
county and has resulted in his being able 
to secure some very lucrative accounts. 

An example of this is the recent account 
of the Magnolia game bird farm, which 
contains thousands of pheasants, quail, and 
chukkers. This farm was using 250 tons sf 
game feed a year. 

“Since we have gotten the account,” Mr. 
Miller pointed out, “the game bird farm 
is using a ton and a half of game bird feed 
a day and plans to increase it. Personal con- 
tact and our complete follow up program 
enabled us to land this account and build 
it up.” 

A feeling of quiet confidence is shown 
by each of the owners of the Farmers Seed 
& Feed Store. Customers find them casy to 
talk to and more than williag to discuss 
their farm or ranch problems with them. 
Mr. Miller is proud of the handsome gold 
ring he received in recognition of isis 
graduating as a master advisor ard he is 
always on the alert to use the knowledge 
he has acquired to make it pay for the 
man who is investing in poultry or animals. 

The store has built up a tremendous fund 
of good will by offering every free service 
it can, maintaining an interest in the cus- 
tomer in the store and out in the field, and 
allowing a limited amount of credit. This 
eaves the way open for continued expai- 


With Strong-Scoit 


KARL E. HENDERSON 


Karl E. Henderson, Austin, Tex., has 
been appointed sales engineer for the Texas- 
Oklahoma division of Strong-Scott Mfg. 
Co., Minneapolis, the firm has announced. 
He will headquarter at 4608 Shoalwood av. 
in Austin. 

Mr. Henderson has been engaged in sales 
and engineering work for the past 10 years, 
specializing in the feed vitamin concentrate 
field. He was at one time with the laboratory 
department of Transit Grain Co., Fort 
Worth. For the past two years, he has been 
with Phillip R. Park, Inc., San Pedro, Calif. 

The Minneapolis firm which he will re- 
present manufactures and distributes grain 
elevator, feed plant, and cereal mill ma- 
chinery and supplies. 


Seedburo Adds Three New 
Salesmen to Its Staff 


Addition of three new salesmen to its staff 
has been announced by Seedburo Equip- 
ment Co., Chicago, through President I. 
B. Phillips. They are Dave Stoner, Buck 
Wise, and Tug Guthrie. 

Mr. Stoner, a former air force transport 
pilot who has worked in agricultural sales 
for the past five years, will cover the state 
of Ohio. Northern Illinois, eastern Iowa, 
and southern Wisconsin will be the respon- 
sibility of Mr. Wise, formerly with Inter- 
national Harvester Co. and O. A. Newton 
& Sons. Mr. Guthrie, formerly associated 
with General Mills, will cover southern 
Illinois and Missouri. 


sion of business through credit sales. By 
paying close attention to the problems of 
poultry-raisers and ranchmen in Magnolia 
and throughout the county, Mr. and Mrs. 
Miller have found feed and supplies a con- 
stant and increasing source of profit to them 
in this town of 7,000. 
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EXCLUSIVE HINGED DIE CASING 
SAVES MAN-HOURS 


the gearless¥mill with the quiet 
V-BELT DRIVE 


* Dies, rolls and other 
essential parts in this 
and all other Sprout-Waldron 
pellet mill models 
are interchangeable. 


GRAIN PROCESSING 
MACHINERY MANUFACTURERS 
OCIATION 
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Maintenance costs are slashed with the improved* PELLET 
ACE. The exclusive hinged die casing provides fast, easy en- 
trance for die changes, for the elimination of plugs, and for 
maintenance operations. 


High volume, low power consumption, better condition- 
ing, quiet and perfectly clean operation, fewer choke-ups, and 
longer life are assured by many other superior PELLET ACE 
features. 

These outstanding advantages are the results of Sprout- 
Waldron’s long succession of trail-blazing developments that 
started with the first practical ring-type die machine. They 
provide, in the PELLET ACE, Sprout-Waldron’s greatest con- 
tributions to higher pellet profits for feed manufacturers. They 
enable PELLET ACE to out-produce any other mill when op- 
erating under the same horsepower and formula requirements. 

Prove this for yourself! Get full details now, and compare 
PELLET ACE with all other mills. Write to Sprout-Waldron 
& Co., Inc., 22 Logan St., Muncy, Pa. 


SPROUT-WALDRON 


MUN C Ye PENNSYLVANIA 


PELLET MILLS + HAMMER, ROLLER, ATTRITION AND BURR STONE MILLS + MIXERS + SCREW, BELT AND PNEUMATIC CONVEYORS 


BUCKET ELEVATORS ¢ CUTTERS, CRUSHERS AND FEEDERS + REELS, SEPARATORS AND ASPIRATORS 
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. GOOD SAMARITAN 

Helpful Gertrude was speeding down 
a side street late at night, on her way home 
from a sewing party, when she saw a man 
sprawled face down on the side of the 
street. 

““Here’s my chance to do a good deed!” 
she said to herself. 

Parking her car, she rushed over to the 
prostrate form and started applying arti- 
ficial respiration. 

The man stirred, looked up in amaze- 
ment, and said: 

“Look, lady, I'm holding a lantern for 
a guy working down in this manhole. I 
don’t know what you're up to!” 

Worry is a rocking chair motion. There’s 
a lot of agitation but you don’t get any- 
where. 


Kracked Korn 


CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


EMBATTLED IN BOND 

“Young men of today,” asserted the win- 
dy oldtimer in a sermonizing tone, “lack 
real courage. They're reluctant to marry 
and settle down. Why, they actually seem 
to fear marriage.” 

“Didn't you?” asked a much younger 
listener.” 

“Me?” cried the oldtimer indignantly. 
“Why, before I was married, I didn’t know 
the meaning of fear!” 


The feed! 


Minnesota’s 


_It’s Mildly 


OIL FEED 


Processed exactly like Minnesota 
Linseed Oil Meal, this 22% 

oil feed is from broken flaxseed 
and other oil seeds. To mix into 
your own dairy and cattle 
formulas, the recommended 
protein levels are from 10% 

to 50%. You can expect almost 
the same results as pure linseed 
meal—and the savings are 
substantial. 


It's Efficient! 


Laxative! 
It’s Nutritious! 
It’s High Protein! 


LINSEED OIL COMPANY 


Minneapolis 21, Minnesota ¢ STerling 1-9511 


Judging from the newspapers, a Com- 
munist is a guy who thinks Russia is para- 
dise but stays here because he likes to rough 
it. 

PURSUIT OF LEARNING 

“Look, Pop,” piped up the little student, 
“you gotta get me an encyclopedia. I need 
it for school.” 

“Encyclopedia!” exploded his father. “I 
should say not. You can walk to school 
like I did!” 

* * & 
HONEST ADMISSION 

“What do you think of that new secret- 
ary I hired?” the office manager inquired 
of the company president. 

“Well,” said the president, wrinkling his 
brow, “she spells atrociously.” 

“Now that’s pretty good,” enthused the 
manager, “I’m sure I couldn't spell it.” 

* 
DOUBLE PLAY 

The shy young man was at the opening 
baseball game of the season with his not- 
so-shy girl friend. 

“See that young rookie down there who's 
shortstop?” he asked. 

“Yes,” trilled his date, “what about him?” 

“T’'ve got a feeling he'll be our best man 
next year.” 

“Why, darling, this is so awfully sudden!” 

* 
MUM’S THE WORD 

“You're late bringin’ in them mules, 
John!” said the livestock merchant. “What 
happened?” 

“It couldn’t be helped,” John sighed. 
“T was makin’ good time the first one or 
two miles but then I picked up Rev. Fother- 
bee and from then on the mules couldn't 


understand a word I said.” 
& 


A budget, we have found, is a planned 
method of worrying. 
MENTAL RESERVATION 
Sympathetic Friend: “Was your great- 
uncle’s mind vigorous and alert to the last?” 
Prospective Heir: “I couldn't say at the 
moment. The will won't be read until to- 
morrow!” 
CRAFTSMANSHIP 
Four little children were discussing their 
arrival in the world. Bobby said he was 
bought at a department store. Alice said her 
parents bought her from a stork, and Sue 
Ellen asserted that she was bought from 
a doctor. 
Then little Agatha piped up. 
“My folks were too poor to buy me,” 
she said. “I was home-made.” 
* * & 
PURE LOGIC 
Mistress of the House (coolly): “I see 
a spider web in the corner, Rosabelle. To 
what do you attribute that?” 
Rosabelle (spiritedly): “To spider, 
ma’am.” 
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FOR THIRTY YEARS 


OYSTER SHELL 


NLA 


FOR POULTRY 


This trusted symbol has represented purity and profit to 
poultry feeders everywhere, for maximum egg production. 


Leading feed dealers rely on Pilot Brand Oyster Shell for 
sustained quality, feeder satisfaction and profits to them, ee 
constantly stimulated by powerful National Advertising in 
farm papers and radio. 


The familiar blue Pilot Wheel trade-mark will continue to 


be their guarantee of satisfaction and repeat sales. 


OYSTER SHELL PRODUCTS CORP. 


New Rochelle, N. Y. St. Louis, Mo. 
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Current Reading 
Reviewed by The Feed Bag Staff 


Can We Get Quality Milk from Grass Si- 
lage? Wisconsin Agricultural Experiment 
Station, Madison, free. 


It is possible to use grass silage for qual- 
ity milk production, this bulletin claims, if 
proper feeding conditions are observed. 
These include proper processing and han- 
dling of silage, feeding of the material only 
after milking, and use of high quality silage 
exclusively. Poor quality silage, it is stated, 


Step Ahead 


on 


PROFITS 
Sell the 
NEW 


Flavor 


Tested 


Chick Starter 


cannot be used for milk production which 
is processed for cheese, especially Swiss 
cheese. Objectionable flavor and an increase 
in bacterial organisms result when faulty 
silage has been used in milk production. 
There are a number of illustrations in the 
bulletin and a list of references. 
= & 


Fertility in Sheep as Affected by Nutrition 
During the Breeding Season and Pregnancy, 


Here's a starter that will set new records this year. 
It's flavor tested Sargent CHICK STARTER. Sargent's 
brand new flavor ingredient has been tested and 
PROVED ... for BIG, fast, profitable gains .. . for 
more LIVABILITY . . . for early MATURITY. So for 
bigger chick profits for your customers, for bigger 
chick feed volume in your store, sell Sargent CHICK 


STARTER. 
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Ask your Sargent representative or write .. . 


@\\ SARGENT PLANT 


Algona, lowa 
Waverly, Mo. 


DES MOINES 
IOWA 


Fremont, Nebr. 
Monmouth, Ill. 


by R. F. Miller, G. H. Hart, and H. H. 
Cole, University of California, Berkeley, 
free. 

Beginning with a detailed description of 
the reproductive processes, this bulletin pro- 
ceeds to the main discussion of the effects 
of nutrition on reproduction and case his- 
tories taken from actual tests. Lack of such 
vital factors as vitamin A, protein, and 
phosphorus is blamed for the trouble in 
most cases. The work is detailed and heavy 
reading. Those who raise sheep and those 
dealers who provide feed for them will find 
the bulletin of interest. 

Feeding Fryers, by C. R. Grau, University 
of California, Berkeley, free. 

Efficiency is the keynote of this folder 
which begins by pointing out the nature of 
today’s highly competitive poultry market. 
Described by Mr. Grau are three points 
which he believes vital in setting up an 
efficient fryer feeding program. They are: 
high quality feed, high feed intake by the 
birds, and efficient use of feed supplies. 
Also presented are results of recent meat 
tests which show what gains can be ex- 
pected under good feeding management. 
The folder is a timely one and will be of 
interest to poultrymen throughout the na- 
tion. 

Feeding Systems for Egg Production, by 
C. R. Grau, College of Agriculture, Uni- 
versity of California, Berkeley, free. 

Standard feeding systems are given a 
good though brief treatment in this folder 
prepared for the novice poultryman. The 
critical feeding arrangements for baby 
chicks are explained and two of the general 
systems for growing birds, the complete 
ration and the “mash-and-grain” combina- 
tion. The descriptions are summarized in a 
chart. Ingredients for special use are treated 
briefly and some related subjects, such as 
the necessary fineness of mash and use of 
pellets and crumbles. Not a detailed treat- 
ment of the subject, the folder will be of 
maximum interest to those who have no 
previous knowledge of the poultry feeding 
subject. 

* & 
Official Reports of State Agencies, offered 
without charge. 

Arizona—15th annual report of the feed 
control office of Arizona, for the year end- 
ing Dec. 31, 1952. For a copy of this special 
bulletin, write to the University of Arizona 
agricultural experiment station at Tucson. 

Colorado—commercial feed and fertilizer 
analysis reports for last year. For this com- 
prehensive bulletin, write to Colorado State 
Department of Agriculture, 3130 Zuni st., 
Denver. 

Connecticut—commercial fertilizers, an- 
nual report for the year, 1952. Write to 
Connecticut agricultural experiment station, 
New Haven. 

Texas—agricultural research publications 
available. For copies of this index, listing 
abstracts of technical articles published dur- 
ing 1952, write to Texas agricultural ex- 
periment station, College Station. 

@ ED KEILY, Butternut, Wis., has pur- 
chased the Peavey feed store and mill; 
Reuben Froemming will continue as man- 
ager. 
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Chick fed basal ration, Basal ration plus Vitamin By2, 
weight 126 grams (3 wks.) 7 weight 186 grams (3 wks. 


MERCK PROCAINE PENICILLIN 


..the outstanding antibiotic in poultry feeding 


7 perenne Procaine Penicillin in PRo-PEN* provides the most active, 
= 4 most consistent, and most prolonged growth stimulus of a: 
any antibiotic used for poultry. Such are the significant ‘ 
findings of agricultural experiment stations. . 
These tests also show that Procaine Penicillin Merck 
gives superior growth at low, economical levels. 


Each pound contains 4 grams of Procaine 
Penicillin Merck in oyster-she]l meal. 


Help your customers to maximum growth and increased 
with Bio profits by fortifying your growing mashes with Pro-PEN. 
ao 412.33" Available with or without Vitamin Bie for flexibility in 

formulating. 
Each pound contains 2 grams of Procaine Merck Feed Supplements containing stable Procaine 
Penicillin Merck and 3 milligrams of Vitamin Penicillin have been time-tested and time-proved in thou- 
Biz activity in oyster-shell meal. sands of commercial flocks. PRO-PEN gives you produc- 


tion advantages, too. Its improved carrier facilitates 
precise handling. Write us now for complete details. 


*Pro- PEN is the trade- mark of Merck & Co., Inc. for its brand of procaine penicillin feed supplements, 


Research and Production for 
Better Poultry and Animal Nutrition 


© Merck & Co., inc. 


MERCK & CO., INC. | 
Manufacturing Chemists 


RAHWAY, NEW JERSEY 
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Pfizer Dedicates Research Farm 


Terre Haute Is Site of New Facilities 


@ Nutrition and veterinary medicine re- 
search has been combined at the new Terre 
Haute, Ind., experimental farm of Chas. 
Pfizer & Co., Inc., Brooklyn. In general 
charge of the operation is Herbert G. 
Luther, the firm’s director of agricultural 
development. Dr. James McGinnis, Mr. 


AGRICULTURAL Development 
Director Herbert Luther, right, 
and his assistant, Dr. James 
McGinnis, are shown in inset. 
Panoramic view of new Pfizer 
farm appears at right. 


Luther's assistant, 
farm. 

Pfizer's ultra-modern experimental head- 
quarters at Terre Haute is housed in a 
former army hospital. The one-story, multi- 
winged structure appears ideal for experi- 
mental nutrition and veterinary work. Near- 
by is a building housing a modern audi- 
torium, especially designed for Pfizer meet- 
ings with feed industry members, farm lead- 
ers, and representatives of other groups. 


is resident chief at the 


The experimental farm and laboratories 
are located five miles southeast of Terre 
Haute and near Pfizer’s big Indiana plant. 
Most of the company’s terramycin and dia- 
mine penicillin products for the feed indus- 
try are produced at the Hoosier installation, 
known as the Vigo plant. 


At the formal opening ceremonies for 
the Pfizer farm and laboratories, a cure for 
chronic respiratory disease in poultry was 
revealed by Dr. E. H. Peterson of the 
Pfizer research staff. The treatment is effect- 
ed through injection of terrramycin in oil. 

More than 11,000 chickens were tested 
in the air sac work with terramycin, Dr. 
Peterson noted. He said that in one flock 


of 3,000 14-week-old pullets in which CRD 
had caused the death rate to vault upward, 
a single injection of the new Pfizer product 
“eliminated symptoms of the disease.” 
The new treatment is claimed to provide 
25 milligrams of antibiotic per cubic centi- 
meter. The injection per bird ranged from 


one to four cubic centimeters, depending 
on the size of the bird. 

In a brief report, Dr. McGinnis, in 
charge at the Terre Haute research center, 
disclosed that “no matter what else is in the 
ration, the best chick diet requires one or 
more of the unidentified growth factors 
found in fish meal and such fermentation 
products as penicillin mycelium.” 


See These Exhibits at Buffalo June 8-10 


The popular Weight-O-Bulk Buggy man- 
ufactured by Allied Industries, Inc., Mil- 
waukee, will be shown in booths 104 and 
105 at the National Feed Industry Show. 
Allied’s handy truck has won wide popu- 
larity with feed men. 


DR. HESS AND CLARK INC. 


NEZ-MIX 


COST 


CIALISTS 


FEED 
M 


A display similar to this will be featured 
at the National Feed Industry Show by Dr. 
Hess & Clark, Inc., Ashland, Ohio: The 
company will occupy booths 208 and 209 
at the big exposition at Buffalo June 8-10. 


Hess & Clark's products for the feed 


Allied also will show, in cooperation with 
Nickle Engineering Co., the Nickle ear 
corn crusher and cob crusher. 

Representing Allied at the Buffalo ex- 
position June 8-10 will be Carl W. Elting, 
Madelyn Elting, and Frank Nickle. 


ORE 


trade, including NFZ mixes for chickens 
and swine, will be spotlighted. 

Representing the Ohio firm at Buffalo 
will be R. H. Eshelman, C. T. Ater, C. F. 
Willard, and W. M. Bostwick. 


HEADS DAKOTA TRANSFER 
Howard W. King has been elected presi- 
dent of Dakota Transfer Co., Aberdeen, 
S. D., the affiliate of F. H. Peavey & Co., 
Minneapolis, has announced. Mr. King also 
is general manager of Van Dusen Harring- 
ton Co.'s commission department. 
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“Tt wasn’t until I saw a survey of feed sales two 
years ago that I realized just how serious our 
competitive position was. Back in 1940, our 
brand ranked second in sales in our area. And, 
now, here we were in sixth place, even though our 
dollar volume was up some. 

“It all started after the war when several new, 
well promoted brands of feed came into our ter- 
ritory. Then, one after another, revolutionary 
important nutritional discoveries—vitamin B,>:, 
the antibiotics, better knowledge of ingredient 
interrelationships—caught us unprepared. 

“We needed help and we knew it. Because of 
the excellence of their products and their rep- 
utation for pioneering advanced nutritional 
methods, we decided to discuss our problem 
with the Dawe’s Nutritional Laboratory people. 
In several meetings with a Dawe’s representa- 


Dawe’s, the nation’s leading vitamin nutritionists, offer a complete nutri- 
tional program to progressive feed manufacturers. 


tive, we worked out a plan designed to put 
new life in our business. The first and most 
important step was a complete analysis of all our 
formulas by Dawe’s Formula Audit Bureau. A 
new set of formulas exclusively for our use was 
developed. These were based on the specific 
needs of feeders in our area, as well as our pro- 
duction facilities. 

“Our feeds are now fortified and improved 
with Dawe’s Vitamelk Base. We soon discovered 
that this comprehensive multiple vitamin-trace 
mineral-antibiotic fortifier not only gives our new 
formulas outstanding nutritional advantages but 
eliminates the disadvantages and uncertainties 
of pre-mixing and actually saves us money. 
“Now that Dawe’s has relieved us of our for- 


mula and fortification problems, I’m able to spend 
more time on my real job—SALES.” 


For more complete 


details about Dawe’s products and services, please write on your letterhead. 


Inc. 


4800 S. RICHMOND STREET, DEPT. FB-53, CHICAGO 32, ILLINOIS 


World’s Oldest and Largest Specialists 
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to prevent 
diseases! 


MO RE absorbent — Premier Litter 


excels in absorbency — the most essential ' 


_ quality in a litter. It absorbs as much as 20 times its weight in 


moisture — at least four times as much as other litters. 


MORE sanitary — Because Premier is more absorbent it 
is more sanitary — it keeps floors drier and reduces mortality. 


MORE lasting — Premier’s greater absorbency keeps it in 
good condition for months — long after other litters have to 
be replaced. 


MORE economical — Premier is so long-lasting — so su- 
perior in all ways — that it saves time, labor and money in 
the long run. And after use, Premier can be re-sold as a 
fertilizer and all-organic soil conditioner — for more money 
than its original cost! 

Sell Premier Litter — in tightly-pressed big-value bales. It 
pays to sell the best litter — in the best packages — with the 
best service from world-wide resources! 


Make EXTRA profits! 
Sell Premier Peat Moss 
for GARDENS, too! 


4 Everybody is talking about soil conditioning, 
# and what a whale of a job Premier Peat 


: Moss — the natural, all-organic soil condi- 
tioner — is doing for all soils! Display Premier in these colorful 
bags and cartons, and you'll sell them — besides bales — to every 


customer who has a flower or vegetable garden! Don’t miss this 
rich source of extra profits! 


Send now for prices on Premier Litter 
and Premier Peat Moss for Gardens. 
PREMIER PEAT MOSS CORP., 535 FIFTH AVE., NEW YORK 17, N. Y. 


Visit the PREMIER Exhibit 
Booth 506 at the Buffalo Convention 


Mail Bag 


Your [editorial on fertilizer} certainly 
covers our thoughts for the past few 
years on this subject; in fact, the mar- 
gin today is exactly the same as it 
was 25 to 30 years ago. How can any- 
one operate on the same margin in 
any business? In our area, the ferti- 
lizer manufacturer sends out his price 
list to every farmer in this area, 
whether they buy one bag or 10,000 
bags. This same manufacturer sug- 
gested we warehouse and sell only to 
the small buyer, permitting larger users 
to buy direct. 

J. J. Wickens 

Specialty Feed Co., Inc. 

Plymouth, Mich. 

* * * 
I noticed with great approval your 
editorial in the April issue of THE 
FEED BAG. The concerns that we do 
business with on fertilizer claim that 
they do not sell any to farmer dealers, 
but I think the fertilizer association 
should include or control the fly-by- 
night outfits that do sell to the farmer 
dealers. You could write that editorial 
on seeds also. In fact, I am thoroughly 
disgusted with the seed business. For 
the amount of money invested in it, 
the margin of profit is too small to 
warrant our laying in a supply, letting 
the farmers charge it, etc. 

Karl L. Juve 

National Food Co. 

Fond du Lac, Wis. 

* * * 
I think the article [about my firm] is 
very clever and the Spanish merchants 
and farmers will like it very much. I 
wish copies to show to friends as well 
as officers in the ministry of agri- 
culture. 


Victoriano Requejo 
Feed Retailer 
Madrid, Spain 


Jones Is Honored for His 
Many Years at Pillsbury 


A 40-year veteran with Pillsbury Mills, 
Inc., Minneapolis, R. D. Jones Sr., has been 
cited by the firm for long and meritorious 
service. Mr. Jones started in the feed busi- 
ness with Phoenix Milling Co., a concern 
acquired later by Globe Mills, which in turn 
was purchased by Pillsbury. 


Mr. Jones is Pillsbury’s regional feed 
sales manager for the entire area west of 
the Rockies. He is an active Mason and 
member of the Kiwanis. 
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GRAIN ROLLER MILLS 
OAT HULLERS 


FEED MILLERS are CASHING IN on the 
ever-growing demand for CRIMPED FEEDS. 


ACT TODAY 


Only at ROSKAMP'S can you buy a machine 


with white iron rolls for so little money. 


See us at Buffalo, June 8, 9, 10 


ROSKAMP HULLER MFG. CO., INC. 


Cedar Falls, lowa 


We Can Save You Money 
When Buying: 
BREWERS GRAINS 
CORN DISTILLERS GRAINS 
#1 MALT SPROUTS 


#2 SPROUTS 
MALT HULL FEED 


GRINDING BARLEY 
OAT PRODUCTS (ALL TYPES) 
CHOICE COUNTRY OATS 
WHEY POWDER 
BEET PULP 


LA BUDDE 
FEED & GRAIN CO. 
MILWAUKEE, WISCONSIN 


ARE YOURS IN AMBURGO’S 
POWER-PACKED CONCENTRATE 
not vitamin additives alone! 


EVERY growth factor from richest NATURAL 
sources ... identified and unidentified . . . is yours 
when you add a 50 lb. bag of Amburgo Supertrate 
with UNIFAC to a ton of your formula feed. Yes, 
including the nutrients that, according to recent 
studies, promote growth even when used in diets 
previously considered to be complete! Amburgo 
has blended them ALL in a highly concentrated, 
highly digestible, highly assimilable form for 
today’s High-Energy feed programs. 


THIS IS UNIFAC: Dried Whey Solubles, Grass Juice Concentrate, Live 
Yeast, Fish Livers & Glandular Meal, Hydrolized Cod Livers in Soluble 
Form, Grain Fermentation Solubles, Dried Brewers Yeast. 


BACKED BY the dry-form equivalent of 40 Ibs. MONTEREY CON- 
DENSED Fish Solubles, SARDINE FISH MEAL ... and a PLUS of 


POWERFUL GUARANTEES: 
not less than 44 mg. RIBO- 
FLAVIN per Ib.; not less 
than 4500 mg. TRUE 
CHOLINE per Ib.; not less 
than .3 mg. VITAMIN B12 
per Ib.; not less than 500 
mg. NIACIN per Ib.; not 
less than 50 mg. PANTO- 
THENIC ACID per Ib.; and 
high-content Methyl Com- 
pounds, Methionine and 
other essential Aminos. 


CRUDE PROTEIN not less 
than 40%, CRUDE FAT 
not less than 6%, CRUDE 


 pOWER-PACKED 
CONCENTRATE 


DRIED SARDINE 


FISH SOLUBLES FIBRE not more than 4%, 


NITROGEN FREE EXTRACT 
not less than 
ANIMAL FEE! 


RICHEST NATURAL SOURCES 


SUPERTRATE 


Demonstrational Farm: “Golden Acres’, New Britain, Pa. 
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@ Black coal has helped add to the 
black ink on the account books of 
Cedarville Feed & Grain Co., Cedar- 
ville, Ohio. Manager Lee White added 
coal as a sideline to feed sales and has 
found that it boosts profits. His firm 
is the only coal dealer in the town of 
Cedarville which is located in Greene 
county. 

“Coal makes a nice extra line,” Mr. 
White, who is part owner with his 
brother Ralph of the plant, comment- 
ed. “The coal business is heavy when 
the feed sales are slack.” 

The plant location, on S. Main st. 
next to the tracks of the Pennsylvania 


plant in 1942 when he entered the 
army for a four-year stretch. After 
the war he managed the Farmers Co- 
operative in Lebanon, Ohio, until he 
moved to Cedarville. 

In 20 years in the feed business, 
Mr. White has learned a lot about the 
problems of feeding livestock. “You 
have to give advice. Farmers expect 
that,” he pointed out. 

When he gives advice, he knows 
what he is talking about. 

His customers are alert, progressive 
farmers. Several raise prize-winning 
Hampshire hogs. Some raise dairy or 
beef cattle; others go in for poultry. 


Coal Takes Slack 


Good Offseason Line, Buckeye Dealer Claims 


five-pound and 25-pound bags, and 
finds it’s a popular item. He does a 
good business in farm supplies such 
as water tanks, feeders, and small 
equipment. 

The Cedarville plant has an elevator 
that will store 7,000 or 8,000 bushels 
of grain. 

“It’s just big enough to take grain 
in and out of the plant,” Mr. White 
said. 

The only remodelling the Whites 
have done is to add a new grain clean- 
er in the top of the elevator. They also 
have equipment for custom grinding, 
mixing, and shelling, manufactured by 
Kelly-Duplex. 


The plant advertises in two weekly 
papers, the Cedarville Herald and the 
Miami Valley Farmer. It is listed in 
the classified section of the telephone 
directory. It also makes use of calen- 
dars for advertising, and takes “good 
will” space on programs of community 


railroad, is a big help. Customers buy 
coal chiefly for home heating, and Mr. 
White supplies a dozen grades and 
sizes of hard coal. A large Fairfield 
conveyor speeds the job. 

Plant equipment includes four pick- 
up and delivery trucks, which distri- 
bute coal and feed orders over the 
10-mile radius served. Prompt delivery 
is a must. 

“You have to give the customer 
what he needs when he needs it,” is 
the way Mr. White puts it. 

The trucks are used interchangeably 
for coal and feed deliveries. Two In- 
ternationals and a Chevrolet each 
have a capacity of a ton and a half, 
while the fourth is a one-ton Stude- 
baker. 

The White brothers bought the 
Cedarville plant from H. E. Ullery 
about a year and a half ago. Mr. White 
entered the feed business in the early 
1930's in Zanesville, Ohio, where he 
owned a feed elevator. He sold that 
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COAL has proved itself as 
an important sideline at Ce- 
darville Feed & Grain Co., 
Cedarville, Ohio, according 
to Manager Lee White, shown 
here. The fuel department 
often takes up slack when 


feed sales show seasonal de- 
clines. Ralph White and his 
brother Lee are co-owners of 
the Buckeye state firm. 


They're the kind of farmers who be- 
lieve in keeping up the standards of 
their livestock and the fertility of 
their land. Their fields yield 100 bush- 
els of corn to the acre. Most of them 
raise wheat as well. They want to buy 
quality merchandise. 

Mr. White handles Purity and Pro- 
vico feeds, Sacco and Miami fertilizers. 
He also stocks Provico dog food in 


and school events. 

“We tried radio advertising,” Mr. 
White reported, “but it didn’t bring 
very good results.” 

He’s convinced, anyway, that good 
service is a better business builder 
than any sales gimmick that was ever 
invented. “Farmers tell each other 
whether they get what they want from 
you,” he figures. On that basis he’s 
competing successfully with 15 retail 
feed dealers in Greene county. 

What creates good service? Person- 
ality has a lot to do with it, Mr. White 
thinks. You have to be willing to do a 
little more than the customer asks you 
to do. You have to have the right 
equipment to handle feed. It’s impor- 
tant to keep your shelves well-stocked, 
and your pick-up and delivery service 
in working order. 

“The right kind of help means a 
lot,” adds Mr. White. “If your truck 
drivers are on the ball, they can bring 
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Get the FACTS 
which antibiotic 
“best” for swine! 


Now — for the first time — a complete, independent, 
unbiased review has been made of the effect of different 
antibiotics on swine! 

Nothing like this report* has ever 
been published before. It analyzes the 
several hundred experiment station tests that 
have been made on antibiotics for swine 
since 1949. The tests include the use of 
antibiotics for baby pigs, nursing pigs, runts, 
growing-fattening hogs and sows during gestation. 


Since the report is so detailed, no attempt has been 
made here to show tables or sets of figures from the 
report. Without the related supporting data these tables 
and figures would not tell you the complete story. 


We urge you to GET THE FACTS yourself 
by reading and studying the full report! You will know 
which antibiotic is best for swine! A reprint of the 
published paper will be gladly sent to you upon 
request. Write to Lederle at the address below. 


* “The Value of Antibiotics in the Nutrition of Swine — a Review” 
by R. Braude, H. D. Wallace, and T. J. Cunha, Florida Agricultural os 
Experiment Station. In the March 1953 issue of Antibiotics & Chemotherapy 

published by the Washington Institute of Medicine. 


Animal Feed Sales 


LEDERLE LABORATORIES DIVISION 
AMERICAN Ganamid COMPANY 


30 Rockefeller Plaza 


New York 20, N. Y. 


At the National Feed Industry Show, Visit Our Booths 301-302 
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in plenty of extra sales. They're the ones 
who go into the farmer's yard, and have a 
chance to see what he can use.” 

Bill collecting is a vanishing problem at 
the Cedarville firm. 

“Every feed dealer hates to carry a batch 
of accounts receivable,” Mr. White com- 
mented, “but you have to do it.” 


In Lebanon, the feed dealers in the coun- 
ty had an organization. They exchanged 
credit information, and made up a list of 
poor risks. They worked out a “round- 
robin” system. When a dealer turned down 
a poor risk, he telephoned the nearest deal- 
er, and the word was spread before the 
customer reached the next place. They got 
good results from the system. 

There’s no such organization in Greene 


county, though Mr. White wishes there 
were. There's a credit bureau, but he hasn't 
had to use it yet. He keeps a sharp eye on 
accounts receivable and accepts credit re- 
quests only after thorough investigation. 


With his sales of coal and farm supplies, 
in addition to his efficiently handled feed 
business, Lee White is well on his way to 
expanding his sound and profitable enter- 
prise in Cedarville. 


ST. REGIS AWARD 
Awarding of a graduate fellowship in 
forestry to Rexford A. Resler has been an- 
nounced by St. Regis Paper Co., New York 
City. Mr. Resler is a senior at Oregon State 
College and will continue in graduate study 
there. 
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SURE! There’s a nice steady profit in 
selling the Consolidated line of dairy 
by-products. But did you ever stop 
to think how Consolidated “Products 
step up sales of other merchandise, too? 

Every Consolidated Product is de- 
veloped to complement (not to com- 
pete with) your other business. Chick 
Emulsion boosts chick sales; Sparx 
creates demand for pig starter feeds; 
Kaff-A is used with calf pellets or 
meal; ‘“‘E’”’ Emulsion and Pex pep up 
birds appetites and increase poultry 
mash volume. Chick and equipment 
sales climb when your customers fol- 
low Consolidated Feeding Programs. 


FEED MIXERS! SEE US! 


Ask your Consolidated Represent- 
ative or see us at Booth 712 at 
the Buffalo Feed Industry Show 
for quotations and full information 
on Consolidated's Spray Dried and 
Condensed Whey. 


CONSOLIDATED PRODUCTS CO. 
Danville, Illinois 


Division Offices: Princeton, N. J., 
Atlanta, Ga., Rogers, Ark., Des 
Moines, Lowa, Sacramento, Calif. 


Sparx, Pex, and Kaff-A 


Makers of Semi-Solid Emulsions . . . 


These two Hytrol conveyors, plus three 
other models, will be displayed at the Na- 
tional Feed Industry Show by Seedburo 
Equipment Co., Chicago. The firm will 
occupy booths 602, 603, 604, and 605. 

At top is one model of the Hytrol light- 
weight aluminum conveyor. Lower photo 
shows the popular Hytrol folding conveyor. 

Representing Seedburo at Buffalo June 
8-10 will be Rex Yocum and Tom Loberg. 


Hartman Representative in 
Southeast for New England 


Appointment of James Hartman as south- 
eastern representative for New England By- 
Products Corp., Boston, has been announced 
by General Manager William M. Andersen. 
Mr. Hartman will cover Pennsylvania, New 
Jersey, Maryland, Delaware, Virginia, West 
Virginia, and North Carolina. 

Mr. Hartman is a native of the Midwest. 
Since 1943, he has served with the Borden 
Co., New York City; John W. Eshelman 
& Sons, Lancaster, Pa.; and P. R. Markley, 
Inc., Lancaster, Pa. 

He will handle New England’s animal 
feed supplements, fish oils, and meals, con- 
densed fish solubles, Southern Sunshine 
poultry litter, and Richpelt frozen fish for 
fur ranchers and pet food canners. 

SOYA MEETING 

The 1953 convention of the American 
Soybean association will be held at St. Louis 
Aug. 20-21, Secretary-Treasurer George M. 
Strayer has announced. Headquarters will 
be the Jefferson Hotel. 
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Weather 


F’orecast 


TT 
MAY 16-25 | RAIN 


~ 


MAY 24-31 
24-31] itn 
HE 
JUNE 1 ~7 RAIN 
18) 
JUNE 8-15 tt RAIN 


May 16-23. Weather over wide areas of 
the country grows warmer, varied with rain 
coming mostly in isolated showers and 
small storms. It grows hot in Texas and 
warm from Virginia to New England. Frost 
danger generally vanishes by the end of 
this week. 

May 24-31. Weather continues warm over 
wide areas, but not quite so warm as it was 
the previous week. Showers continue wide- 
spread and isolated, but they are now 
slackening in intensity, and the weather 
turns somewhat drier, except along the 


southern Atlantic seaboard and here and ~ 


there over the northern plateau states. There 
may be some continuing frost danger in 
upstate New York and in Maine, but else- 
where the growing season gets underway. 

June 1-7. Warm and somewhat showery 
weather covers most of the Ohio and Mis- 
sissippi valleys. It will be warm and dry 
over much of the northern Great Plains 
states. There will be a fringe of cool weather 
along the Atlantic coast, and the Pacific 
slope will be mildly warm over central 
California and cool over Washington and 
Oregon. 

June 8-15. Cooler weather advances over 
The Pacific Northwest, with much drier air. 
Cool dry weather also appears from the 
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upper Great Lakes to Texas. It grows some- 
what warmer, but still mostly dry over the 
northern Great Plains states. Warm showery 
weather moves to the Atlantic seaboard, 
with rising temperatures. 


Ferecast 15 Per Cent Rise 
In Beef Production in ‘53 


A 15 per cent rise in beef production for 
the year 1953, as contrasted with last year, 


has been predicted by the Department of 
Agriculture. Pork supplies on the other 
hand will probably drop about 12 to 15 
per cent. Both tendencies are due largely 
to current market conditions. 

In terms of the individual consumer, US- 
DA said, this means that the average in- 
take of beef per person, which was 61 
pounds in 1952, will rise to 68 pounds this 
year. Pork consumption, which reached 71 
pounds per person last year, is expected to 
drop to 61 pounds. Estimates of consump- 
tion are given in terms of wholesale carcass 
weight. 

This difference in intake, amounting to 
seven pounds in favor of beef, marks the 
highest beef-over-pork consumption since 
1918, the department said. 


Profits Improve 


BUSINESS GROWS 
WITH THE 


Instant 
Screen Change 
From Work Floor 


Your customers are served faster, 
and with more personal contact, 
once your Jacobson "Master" has 
been installed. That's because 
the instant remote screen change 
means more productive time, 
while making it practical to stay 
on the service Rees. Your cus- 
tomers, pleased with your service, 
will give you return busi- 

ness and send new custom- 

ers to you. Yes, business , 
grows with the Jacobson 

"Master." 


1074 TENTH AVE. S.E. 


When Customer Service Improves, 


Write for Bulletin 1152 


JACOBSON MACHINE WORKS 


43 Years of Continuous Service to the Feed Industry 


“MASTER” 
HAMMERMILL 


3 SIZES: 
55 to 140 
H. P, 


MINNEAPOLIS 14, MINNESOTA 
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there's 
always 
one name 
that is 
outstanding... 
and in 
grain drying 
it's 


TIE 


e BERICO GRAIN 
DRIER & COOLER 


Pictured is a typical custom-built SHANZER 
Drier installation of 1000 bushel-per-hour ca- 
pacity. In the “ECONOMY" line, you get iden- 
tical basic SHANZER drying principles to fit 
drying needs from 100 to 600 bushels per 
hour. Inquire. 


MANUFACTURING CO. 
85 BLUXOME ST. - SAN FRANCISCO 7 


Designers and Manufacturers of 


Grain Driers in Capacities 
from 100 to 1000 Bushels per Hour 
“MAX-i-PACITY" BUCKET ELEVATORS 
CONVEYING MACHINERY 


Happy Birthday 


There'll be candles on the cake June 12 
for Dr. John G. Salsbury, vice president 
and general manager of Dr. Salsbury’s 
Laboratories, Charles City, Iowa. Dr. Sals- 
bury’s father, Dr. Joseph E. Salsbury, is 
president of the firm which he founded. 

The younger Dr. Salsbury claims no hob- 
bies; perhaps, like his father, his hobbies 
are summed up in the word “work.” Dr. 
John has followed naturally into the busi- 
ness. He received his B. S. degree from 
Iowa State College in 1938 and two years— 
and many hours of hard work—later took 
his doctorate in veterinary medicine. 

Our Happy Birthday honor guest married 
Doris Brunner in the summer of 1942 and 
is the father of two sons. 

Here’s the complete June birthday listing: 
JUNE 1—H. W. Lucks, Smith Agricultural 

Chemical Works, Columbus, Ohio. 
JUNE 2—Arthur G. Hessburg, Hiawatha 

Grain Co., Minneapolis; Malcolm A. 

Long, Atlantic Supply Co., Baltimore; 

David G. Tilford, Ray Ewing Co., Pasa- 

dena, Calif. 

JUNE 3—R. J. Kingsley, Nopco Chemical 
Co., Arcadia, Calif. 

JUNE 4—Stanley W. Tyler, Beacon Mill- 
ing Co., Cayuga, N. Y. ; 

JUNE 6—AI B. Hessburg, Froedtert Grain 
€& Malting Co., Milwaukee. 

JUNE 7—K. W. Bailey, Ames-Burns Co., 
Jamestown, N. Y.; Douglas W. Coutlee, 
Merck & Co., Inc., New York City; Ver- 
non M. Green, Green Mish Co., Inc., 
Washington, D. C.; Frank’J. Seidl, Arch- 
er-Daniels-Midland Co., Minneapolis. 

JUNE 8—Mark G. Thornburg, Western 
Grain & Feed Association, Des Moines. 

JUNE 9—Benjamin Bigelow, Albumina 
Supply Co., Inc., New York City; Ray 
Wolfe, Vita-‘Ray Products Co., Waseca, 
Minn. 

JUNE 10—John E. Melville, Central Feed 
Supply Co., Chicago; Milton ‘Harteau, 
Harteau Feed Co., Cudahy, Wis. 

JUNE 11—Arthur J. Riebs, Riebs Co., Mil- 
waukee; Gayle Snedecor, Farmers Lumber 
Co., Rhodes, Iowa. 

JUNE 12—Leland C. Miller, Federal-North 
Iowa Grain Co., Cedar Rapids, Iowa; Dr. 
John G. Salsbury, Dr. Salsbury’s Labora- 
tories, Charles City, Iowa. 


JUNE 13—Arnold V. Cismoski, Val-A Co., . 


Chicago; Don R. Jorgensen, Sargent & 
Co., Des Moines. 

JUNE 14—R. A. Browning Sr., Clyde 
Milling Corp., Clyde, N. Y.; F. H. Click- 
ner, Borden Co., New York City; J. S. 
Jones, Ralston Purina Co., St. Louis. 

JUNE 15—Frank L. Smith, North Carolina 
Granite Corp., Mount Airy, N. C. 

JUNE 16—Robert P. O’Brien, James T. 
McKerr Co., Chicago; John W. Zipoy, 
Pillsbury Mills, Inc., Minneapolis. 

JUNE 17—John Green, Murphy Products 
Co., Burlington, Wis.; Lawrence E. Mur- 
phy, Murphy Products Co., Burlington, 
Wis., H. W. Wise, Duplex Mill & Mfg. 
Co., Springfield, Ohio. 

JUNE 18—Fred Gabrielson, Rode Feed 


DR. JOHN G. SALSBURY 


Service, Milwaukee; Benjamin F. Wild, 
Marden-Wild Corp., Sommerville, Mass. 
JUNE 19—Percy L. Kimble, Mankato, 
Minn., C. O. Ryde, Ryde & Co., Chicago. 
JUNE 20—J. H. Caldwell, J. H. Caldwell 
Co., St. Louis; R. C. Fuller, R. C. Fuller 
Co., New York City; R. N. Stearns, 
Stearns Magnetic, Inc., Milwaukee. 

JUNE 21—Franklin Beardsley, Ackerman- 
Beardsley-Bennett, Inc., Albany, N. Y.;: 
Paul J. Hasney, George Corrado Milling 
Co., Frankfort, N. Y. 

JUNE 22—Albert C. Spierling, Swift & 
Co., Chicago; A. L. Ward, National Cot- 
tonseed Products Association, Dallas. 

JUNE 24—Roy Hoffman, Murphy Prod- 
ucts Co., Burlington, Wis. 

JUNE 25—Parke W. Burrows, Burrows 
Equipment Co., Evanston, Ill.; George E. 
Church, McCarty Co., San Francisco. 

JUNE 26—Charles C. Dawe, Dawe’s Lab- 
oratories, Chicago. 

JUNE 27—C. E. McDonald, Terminal 
Grain Corp., Sioux City, Iowa. 

JUNE 28—John K. Westberg, International 
Minerals & Chemical Co., Chicago. 

JUNE 29—Gertrude H. Beckwith, Philip 
R. Park, Inc., San Pedro, Calif.; Harold 
A. Hendy, Hendy Feed Co., Buffalo; 
Vernard E. Lundin, Hubbard Milling Co., 
Mankato, Minn. 

JUNE 30—M. J. Bucholz, Bucholz Feed 
Store, Ladysmith, Wis.; Edwin F. Seving, 
Hawthorne-Seving Co., Sidney, Ohio; 
Alwayn H. Williams, California Packing 
Corp., San Francisco. 


SALES ARE UP 
Sales for the Diamond Alkali Co., Cleve- 
land, showed an upswing during the first 
quarter of 1953, President Raymond F. 
Evans told stockholders at the firm’s annual 
meeing recently. Net income, after taxes, 
was $1,561,549 for the first three months. 


THE FEED BAG — May, 1953 


4 
: 
* 
4 
: 
& 
; 
2 
‘ 
e 88 e 
ed 


See Them at Buffalo 


... 

cose 

BLOWER 


@ swam cranes 
cram 


Featured in booths 307 and 407 will be 
the Fords corn sheller manufactured by 
Myers-Sherman Co., Streator, Ill. The firm’s 
National Feed Industry Show exhibit also 
will include the Fords hammer mill and 
molasses blender. 


The sheller was introduced late last year 
and is claimed to have distinctive and valu- 
able features not found in other makes. 

On hand to staff the Myers-‘Sherman dis- 
play at Buffalo June 8-10 will be C. Robert 
Myers, Dan Keller, and Paul V. Shirey. 


Visitors to the National Feed Industry 
Show in Buffalo June 8-10 will see this non- 
electric grate magnet shown in booth 201. 
It is produced by Eriez Mfg. Co. of Erie, 
Pa., and features a steel grill which slows 
down materials traveling at high speeds, 
directing the flow onto the magnetic tubes. 

On hand to talk with visiting feed and 
grain men will be R. A. Roosevelt, B. C. 
Klingensmith, and Ned Hirt. 

@ VALLEY CITY MILLING CO., Port- 
land, Mich., has purchased a bulk feed truck 
body from McLaughlin, Ward & Co. 


ADVISE BENSON 


A special dairy industry advisory group 
has been named by Agriculture Secretary 
Benson to study and coordinate recom- 
mendations of USDA's general dairy ad- 
visory conference. Reporting on recom- 
mended research and education will be 
Merrill Warnick, American Dairy associa- 
tion president; and Dr. Herrell De Graff 
of Cornell University. 
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TIONA 
CALF FOOD 


There’s a reason why so many dealers have been selling 
National No-Milk Calf Food from 10 to 40 years — and 
more. It’s because dairymen get results when they raise 
calves the National way — they know it pays off in fast 
and sturdy growth and at the same time cuts feeding costs. 
This, too, accounts for the brand loyalty, the steady, profit- 
able, repeat sales that National dealers enjoy — year in 
and year out. 


National advertising in leading 
dairy and farm publications pre-sells 
National No-Milk Calf Food for you 
throughout the year. 


100 Lbs. Net 


Write today for complete informa- 
tion on how you can profitably add or 
switch to National with full assurance 
of repeat sales. 


NATIONAL FOOD age 


NATIONAL 


NO'MILK 


CALF FOOD 


MANUFACTURED ONLY BY 


NATIONAL FOOD CO. - 
SINCE 1885 
FOND DU LAC, wis. 
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(Continued from page 32) 


mond stream splitter, Richmond Gyro-Whip 
feed dresser, Niagara Permaflux magnets. 
W. F. Farrell, H. Martini, A. Kurth, C. 
Rowe, and C. Smith. 


ROSKAMP HULLER MFG. CO., Cedar 
Falls, Iowa. Grain roller mills, both single 
and double duty, oat hullers. Clarence Ros- 
kamp and Harold Roskamp. 


ST. REGIS PAPER CO., New York 
City. Display of St. Regis 50-pound multi- 
wall paper bags for packaging feeds. Ken- 
neth Moore, Harry Hughes, Esli Marsh, 
Elmer Wilka, Albert Carey, Craig Smith, 
F. W. Myers Jr., Sam Shane, K. D. Lozier, 
and A. A. Roetzer. 


SAFETY CAR HEATING & LIGHT- 
ING CO., New Haven, Conn. Entoleter 
continuous mixer, Simon Junior sifter. Fea- 
turing an illustrative flow diagram of dust- 
free granular meal from alfalfa pellets. R. 
B. Dodds, Pearce Whetstone, and R. J. 
Hoskins. 


ST. LAWRENCE CHEMICAL CO., 
INC., Ogdensburg, N. Y. Chemicals for 
the feed industry. Neil E. Morgan and G. 
M. Morgan. 

DR. SALSBURY’S LABORATORIES, 
Charles City, Iowa. Dr. Salsbury’s Nitrosal, 
3-Nitro, Histostat, and worming products. 
These are growth stimulants and disease 
control products to be mixed in feeds. Dr. 
John G. Salsbury, H. G. Bos, W. H. Hagen, 
Ken Gleason, Gilbert Eddy, and John Mc- 
Intyre. 

SAVAGE LITHO CO., INC., Buffalo. 
Feed tags and printing material. Homer J. 
Savage, William W. Burns, and Edward C. 
Crangle. 

SCHUTTE PULVERIZER CO., INC., 
Buffalo. Schutte hammer mill with complete 
information on its operation and features. 
Herman D. Schutte, Harry D. Schutte, and 
Charles F. Schutte. 

J. B. SEDBERRY, INC., Franklin, Tenn. 
Jay Bee model 4WDC 100 h.p. mill 
equipped with constant feed control, Jay 
Bee Puritan No. 2 standard molasses mixer. 
H. Z. Smith, C. Y. Wier Jr., and J. D. 
Vance. 

SEEDBURO EQUIPMENT CO., Chi- 
cago. Hytrol portable conveyors in 5, 12, 
and 22 foot lengths, lightweight aluminum 
conveyors in actual operation. Steinlite 
moisture tester. Rex Yocum and Tom Lo- 
berg. 

W. J. SMALL CO., division ARCHER- 
DANIELS-MIDLAND CO., Kansas City. 
Complete display of dehydrated alfalfa meal 
and pellets. Loyd M. Faris. 

SPROUT, WALDRON €& CO., Muncy, 
Pa. Display of complete line of feed mill 
machinery for every purpose, also the Har- 
vestore glass lined storage tank. H. M. 
Soars, Howard Waldron, Harold Alsted, 
and staff. 

A. E. STALEY MFG. CO., Decatur, IIl. 
Exhibit of Staley’s 50 per cent protein Hi- 
Pro-Con. L. F. Wiegand, D. L. Bowers, 
Morris Eagan, K. N. Wright, and E. C. 
Lane. 

SUNSET FEED & GRAIN CO., Buffalo. 
Displays of Hubinger gluten, Kellogg's 
hominy, wheat germ, wheat germ meal, 


Production Alone Isn’t Enough 


Businessmen Must Back Freedom Actively 


@ Production increases alone will not in- 
sure the future of democracy in America, 
James Q. du Pont noted in a talk prepared 
for delivery at the American Feed Manufac- 
turers association convention May 14. Mr. 
du Pont, administrative assistant in the 
public relations department of E. I. du Pont 
de Nemours & Co., Wilmington, Del., 
stressed that spiritual as well as material 
values must be fostered by U. S. citizens. 

“Many more of us American business and 
professional men must take more time off 
from our work to think about our specific 
problem of the slow and not so slow fire 
of statism,” he continued. “Then, having 
thought and thought deeply, we must de- 
vote a generous portion of our waking hours 
and energy to fighting in the battle for 
men’s minds today.” 

A high standard of living is not in itself 
a solid defense against communism, Mr. du 
Pont declared. “Communism can breed any- 
where where there is a spiritual vacuum,” 


Burrows Equipment Co., Evanston, IIl., 
will display this aluminum bag conveyor at 
the National Feed Industry Show June 8-10. 
Burrows will occupy booths 507, 508, 509, 
510, and 511 at the Buffalo exposition. 

The sturdy conveyor has a 300-pound 
capacity. Illustrations of other equipment 
which Burrows will show appear elsewhere 
in this issue. 


he said. “I know the importance of tele- 
vision sets, and bathtubs, and automobiles. 
None the less, if we are honest with our- 
elves, we know that it is not for such things 
that men will die. But men will die—men 
are dying today in Korea—for things so 
deep within them they cannot even put them 
in words.” 

American businessmen should be in the 
vanguard of the defenders of human free- 
dom, Mr. du Pont emphasized. They must 
do more than merely increase production 
and raise the American standard of living; 
they also must back the cause of human 
freedom in deeds as well as words, he 
stressed. 

“The vast majority of American business 
has grown up to be a good and valuable 
citizen,” Mr. du Pont declared. “Most large 
large and small businessmen are out to serve 
their communities and the nation. The 
trend is getting stronger every day.” 

Urging members of the AFMA to fight 
enroachments of government on their free- 
dom, Mr. du Pont concluded his text with 
the notation that “great strides have been, 
and are being made, by small, medium, and 
large American business in taking up the 
torch of liberty and freedom against govern- 


ment by edict.” 


SUPPLEMENTS BULLETIN 
Publication of a new technical bulletin on 
its feed supplements has been announced 
by the Merrimac division of Monsanto 
Chemical Co., St. Louis. To obtain a copy 
of the new eight-page leaflet, circle No. 


21 on the Reader Service card. 


LOADING DEVICE 
New literature on its Shoveloader loading 
device has been released by Baker-Lull Mfg. 
Co. of Minneapolis. Illustrations cover ap- 
plications and attachments for the front-end 
loader. To obtain a copy of the literature, 
circle No. 13 on the Reader Service card. 


wheat germ oil, citrus pulp, oil rye midds, 
Hercules dried whey, Sunset brand feed 
(dried whey byproduct), Calf Manna, Ston- 
emo granite grit, Pilot brand oyster shell. 


UNION BAG & PAPER CORP., New 
York City. Demonstration of Union Bag & 
Paper Corporation's new non-skid multi- 
wall bag and samples of customer's pack- 
ages in non-skid Union bags. W. S. El 
dredge, E. T. Nelson, W. A. Molzahn, 
and C. L. Woolsey. 

VITA-VIM MILLERS, Buffalo. Display 
of Vita-Vim poultry feeds. John W. Mc- 
Lean, James M. Mahone, John D. Tellalian, 
William D. McNally, and Robert P. Kalle. 

WALLACE & TIERNAN, INC., New- 
ark, N. J., with RICHMOND MFG. CO. 
Merchen scale feeder, Richmond stream 
splitter, Richmond gyro-whip feed dresser, 
Niagara Permaflux magnets. W. F. Farrell, 
H. Martini, A. Kurth, C. Rowe, and C. 
Smith. 

WENGER MIXER CO., Sabetha, Kan. 


Information on Wenger molasses mixer and 
other mixers, plus other machinery. Joe 
Wenger and Louis Wenger. 

WHITMOYER LABORATORIES, 
INC., Myerstown. Pa. Flav-A-Dee vitamin 
concentrate; Clo-Meal, B vitamin concen- 
trate; Duo-Mix, vitamin and protein con- 
centrate; Whit-Vim, vitamin-antibiotic con- 
centerate; Tra-Min, balanced trace mineral 
concentrate; and other products. C. W. 
Whitmoyer, M. B. Gardner, L. W. Johnson, 
Ralph Johnson, and Sid Sands. 

WILBER FEED CO., Jamestown, N. Y. 
Information on Alfa-Zyme, Bov-O-Lac, and 
Kalf-Kud. J. Leon Anderson, Kenneth T. 
Anderson, Wallace G. Saff, and Dean Pad- 
dock. 

JOHN J. WOODS & SONS, Kansas 
City. New Model 2220 Dixie production 
mill with separate fan drive. New model 
Dixie for feed manufacturers and custom 
grinders. Walter J. Clement, John J. Woods, 
and James N. Woods. 
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AIR JET SEPARATOR 


Development of a new air jet separator 
for the milling industry has been announced 
by Superior Grain Separator Co., Hopkins, 
Minn. The device is claimed to allow de- 
termining whether a material can be sepa- 
rated and, if so, to what extent. For tech- 
nical literature, circle No. 11 on the Reader 
Service card. 


See Them at Buffalo 


J 


Paul Berg and William Davenport of 
Mill Engineering Co., Fort Wayne, Ind., 
will be on hand at the National Feed Indus- 
try Show to demonstrate this fully automatic 
Bag-Tagger. An air valve in the machine 
may be adjusted to place the tag at the 
exact center of each bag; tags are placed 
on bags horizontally to permit maximum 
stitching. 

Mill Engineering will occupy booth 503 
at the feed trade exposition, which will be 
held in Buffalo June 8-10. 


Its versatile Apex bagging scale will be 
shown by Burrows Equipment Co., Evans- 
ton, Ill., at the National Feed Industry 
Show June 8-10. Burrows will occupy 
booths 507, 508, 509, 510, and 511 at the 
Buffalo exposition. 
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Besides the Apex scale, which combines 
filling and weighing in a single semi-auto- 
matic operation, Burrows will display its 
bag conveyor, lightweight elevator, vacuum 
cleaner, and Universal moisture tester. 


The Larrowe feed division of General 
Mills, Inc., Minneapolis, will feature Henny 
Penny, its trained chicken, at the National 
Feed Industry Show in Buffalo June 8-10. 
A view of the Henny Penny exhibit, as it 
will appear in booth 716, is shown here. 


Larro Sure-Shot, a talented rabbit, also 
will appear, along with Larro Sure feeds. 
Staffing the exhibit will be Ernest A. Peder- 
son Jr., C. W. McFadden, J. F. Geary, and 
M. L. Wilson. 


Change screens in seconds — 
while mill is running | 


Screen slides in 

and out of gre 
binding! 
leakage! 


Where varying materials and grist sizes require continual 
screen changes, the Schutte Quick-Screen-Change Hammer 
Mill will save you time and power. 

Without stopping the mill or opening the cover, the 
screen is easily withdrawn and replaced in a matter of 
seconds. No interruptions! No other parts to remove! No 
exposure to whirling hammers! Utmost safety—a hand 
guard sees to that! 

Built in a carefully selected range of sizes from 20 to 
125 hp, and featuring sturdy all-welded steel construction, 
this most modern of hammer mills is promptly available in 


belt-driven or direct-connected models. Request literature 
for full details. 


SCHUTTE PULVERIZER CO. 
Manufacturer of Famous Schutte Hammer Mills and Replacement Parts 
27 CLYDE AVE. © BUFFALO 15, N. Y. 


Schutte 


QUICK-SCREEN- CHANGE 


HAMMER MILLS" 


eg9le 


ILL PERFORM FOR YOU TO CEI MORE LARROFEED 
\ 
‘ey 
. 2 
: 
a 


Non-Skid Bags Spotlighted 
In Union Feed Show Booth 


Booth 514 at the National Feed Industry 
Show will contain an exhibit of non-skid 
multiwall bags manufactured by Union Bag 
& Paper Corp., New York City. Actual 
customers’ sample bags will be shown. 

In this photo, the truck driver has applied 
his brakes full-force; note how the rear 
wheels left the floor as the truck nosed for- 
ward. 

Staffing Union's exhibit at Buffalo June 
8-10 will be W. S. Eldredge, E. T. Nelson, 
W. A. Molzahn, and C. L. Woolsey. 


The 
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President 


; “WHERE'S ALL THAT BUSINESS 
t | HAVE BEEN HEARING ABOUT 


LET'S GO! 


P.O. Box 784 


< NOTHING BETTER —> 


Write — Wire — Phone 


MAYO SHELL CORP. 


| FOR THE PAST 20 YEARS? 
i THERE'S NO BETTER 
: TIME THAN RIGHT NOW 


MAC. 


PURE REEF 


Houston, OR-9441 SHELL CORR 
Texas 


PEASE | 


OPEN NEW STORE 

More than 1,000 farmers and members 
of their families attended the recent festivi- 
ties held by Southern Feed & Farm Supply, 
Belleville, Ill., in connection with the dedi- 
cation of the firm’s new store. Twenty 
thousand baby chicks were given away at 
Southern’s opening fete. The firm handles 
Honegger feeds. 


George Schaaf Honored by 
Des Moines Trade Group 


Honored at the April meeting of the 
Des Moines Feed & Grain Club was George 
Schaaf, a veteran of 34 years in the industry. 
Mr. Schaaf recently sold his feed mill to 
Tanvilac, Inc., Des Moines. 

Starting with Ralston Purina. Co., St. 
Louis, in 1919, Mr. Schaaf began his own 
business 15 years later. He expanded the 
firm in 1945 when he acquired the mill 
property which he sold recently. 

Mr. Schaaf was one of the founders of 
a group which preceded the present West- 
ern Grain & Feed association. 


Earnings in First Quarter 
By CSC Nearly $500,000 


First-quarter earnings of Commercial Sol- 
vents Corp., New York City, were just $65 
under a half million dollars, President J. 
Albert Woods has reported. This equals 19 
cents on each of more than 214 million 
shares. 

Sales for the three months ending March 
31 were $10,875,271, some $300,000 above 
the comparable period a year earlier. Mr. 
Woods predicted a “continued upward 
trend” throughout the balance of 1953, 
based on improvement of CSC’s normal 
business and the addition of new facilities. 


Poor Poultry Management 
Condemned by Carolinian 


Pointing out that the mortality rate of 
poultry due to poor management practices 
may approach that caused by contagious 
diseases, R. S. Dearstyne, poultry scientist 
at North Carolina State College, recently 
called for better poultry management. Good 
management, he said, ranks in importance 
with low cost of chicks, good feed, and 
efficient labor. 

Good management demands positive sup- 
ervision of flocks and their upkeep, he 
stressed. Disease prevention is an important 
duty of any poultry owner. The present 
mortality rate, he claimed, was far too high 
and could be lowered through better man- 
agement. Every disease prevention program 
should include use of high quality chicks, 


a balanced diet, and careful disease control. 


CAROLINA APPOINTEE 
Appointment of Dr. Wallace Colvard as 
dean of the school of agriculture at North 
Carolina state college of agriculture & en- 
gineering, Raleigh, has been announced by 
President Gordon Gray of the consolidated 
University of North Carolina. 
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Grace Appoints Manager of 
Its Agricultural Services 


Newly-appointed manager of agricultural 
services for Grace Chemical Co., New York 
City, is Dr. Robert Q. Parks, the firm has 
announced. Dr, Parks has an extensive back- 
ground with the federal and state depart- 
ments of agriculture. 

He earned his B. S.-and M. S. degrees 


DR. ROBERT Q. PARKS 


at the University of Arizona and his doc- 
torate at Ohio State University. Dr. Parks 
will make his headquarters at Memphis, near 
which Grace is constructing the 19-million- 
dollar nitrogen installation shown in the 
accompanying illustration. 

The new manager most recently headed 
soil management and fertilizer use research 


Loans on 1952-Crop Oats 
Extended a Year by USDA 


The loan period for 1952-crop oats in 
farm storage has been extended through 
April 30, 1954, the Department of Agri- 
culture has announced. Farmers who extend 
their loans will be paid at the rate of 10 
cents per bushel. 

Extension of the loans was made because 
USDA expects to handle unusually large 
quantities of other grains under the 1952 
support program, officials reported. 


Temperature Control Helps 
Reduce Poult Mortality 


Early mortality in turkey poults can be 
cut by controlling temperature, according 
to Noel Bennion of Oregon State College. 
He said that extremes in heat and cold were 
primary causes of poult deaths. 

The temperature within the poults’ hover 
should average 75 to 80 degrees, Mr. Ben- 
nion recommended. At the edge of the 
hover, the thermometer should read 95 to 
98. 
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for the federal Department of Agriculture. station and with experiment stations at 
Earlier, he served at the Ohio experiment Auburn, Ala., and Beltsville, Md. 


INSURANCE 


with STRONG-SCOTT Attrition Mills 


In addition to costing less to install, power and 
maintain, this unit costs less to insure because it is 
virtually fire and dust explosion proof. Other 
outstanding features mean better grinding performance 
and a cooler product. Standard and Pneumatic .. 
types. Available in 24”, 26” and 30” sizes. 


“Everything for Every Grain Elevator, Feed Plant and Cereal Mill’ 


1 QCOT) THE STRONG-SCOTT MFG. CO. : 
' MINNEAPOLIS 13, MINNESOTA 
' Please send me Free information on Strong-Scott Attrition Mills i 

4 
1 
1 D. A. (Dave) Hamilton, 279 Ceape St., Oshkosh, Wis., Phone Blackhawk 8316 5 if 
1 Hugh A. French, 920 North Snodgrass St., Taylorville, Ill, Phone 3624. a ; 
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delight in making their homes 
and wardrobes blossom out with 
Mente Dainty Prints—fresh 


and colorful as Springtime it- 


Fashion-wise homemakers will 


self. Serviceable, too! 


Band or spot labels on 


Mente Dainty Print Bags 


are easily removed be- 


cause of the special ad- 


hesives used. 


Patterns 
And Colors 
To Please 
Every Taste. 


Write, Wire, or Phone for Latest Quotations, Dept. FB. 


MENTE & CO., INC. 


Box 1098 
Savannah 


Box 690 
New Orleans 


Box 204 
Houston 
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The 1953 sales meeting of Seedburo 
Equipment Co., Chicago, was held recently 
at Atchison, Kan., home of Stein Labora- 
tories. The latter firm manufactures the 
popular Steinlite moisture tester, which 
Seedburo markets. 

New models of the equipment were de- 
scribed and industry moisture problems dis- 
cussed. Vice President Robert H. Black of 
Seedburo was among the speakers. 

Those who attended are shown here. In 
front row, left to right, are: Marion Hartz, 
Horace Wescott, B. E. Wise, O. E. Apple- 
gate, David Stone, Fred Stein Jr., Boyd 
Martin, J. A. Snyder, and E. Schmidt. Back 
row: Roy Etheridge, Robert Kleinhaus, 
Irwin Guthrie, Bill Blake, Rex Yocum, 
Ray Wyrick, Paul Mandabach, President 
I. B. Phillips of Seedburo, Fred Stein Sr., 
Vice President Black, Gene Moore, Don 
Black, and Orson MacLaughlin. 


Michigan Millers Sponsor 
Grain Sanitation Program 


Grain sanitation was the theme of a 
jointly-sponsored meeting held last month 
at Michigan State College, East Lansing. 
Sponsoring organizations were the Michigan 
State Millers association and the school. 
More than 125 feed, flour, and grain men 
attended. 

Speakers included Prof. S. C. Hildebrand, 
Dr. Herman King, and Dr. D. W. Hayne 
of the Michigan State staff; Vice President 
Herman Fakler of the Millers National 
Federation; and W. C. Cavett of the food 
and drug administration. 


Suggest Simple Tests for 
Detection of Mastitis 


Two simple tests to detect mastitis in 
dairy cows have been recommended to mid- 
western farmers by the University of IIli- 
nois college of veterinary medicine. Both 
the strip cup and bromthymol-blue tests are 
easy and reasonably accurate, the school 
said. 

The strip cup method is most widely 
used. It shows clots or flakes of abnormal 
milk. The bromthymol-blue test card turns 
greenish-blue or green when milk of ques 
tionable quality contacts it. 


THE FEED BAG — May, 1953 


4 Seedburo Holds Sales Meeting in Kansas 
NTE 
q DAINTY Prints 
q MEAS 
SPRI 
De. 
| 
¥ 
e, 
~ 
I 
4 


New Line of Feed Mixers 
Announced by Burrows 


A new line of feed mixers with capacities 
from 4 ton to 2/4 tons is now available 
from Burrows Equipment Co., Evanston, 
Ill., the firm has revealed. Both above-floor 
and below-floor models are available. 

The 4 ton model, the company claimed, 
has a number of handy features. Made of 
heavy gauge steel, it is equipped with V-belt 
drive for power transmission, a six-inch 
auger with agitator, loading hopper, and 
large stacker. For further information on 
this and other mixer models, circle No. 9 
on the Reader Service card. 


Penbac Bulletin Offered 
By Commercial Solvents 


A new technical data sheet on its Penbac 
antibiotic feed supplement has been pub- 
lished by Commercial Solvents Corp., New 
York City. The literature outlines use of 
the product in the nutrition of poultry and 
swine. 

Experiments of Penbac feeding are sum- 
marized in the leaflet, which will be sent 
feed men who circle No. 14 on the Reader 
Service card. 


Use of Sulfaquinoxaline 
Told in Merck Brochure 


Sulfaquinoxaline medication is treated at 
length in an attractive new brochure just 
published by Merck & Co., Inc., Rahway, 
N. J. It describes use of the Merck product 
in the prevention and control of coccidiosis 
in poultry. 

Detailed descriptions are given of the 
effectiveness of Sulfaquinoxaline. A discus- 
sion covers the symptoms and characteris- 
_tics of cecal and intestinal coccidiosis, Pro- 
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grams are outlined for prevention and con- 
trol of the disease in commercial broiler 
operations and among replacement flocks. 
Various chapters deal with the related treat- 


ment of turkey coccidiosis and acute fowl 
cholera. 


Designed for permanent reference use, 
the text of the brochure is printed in large 
type on heavy paper and the brochure is 
bound with a sturdy imitation leather cover. 
For a copy of the new brochure, circle No. 
1 on the Reader Service card. 


COOLER-CONVEYOR 

A combination system for both cooling 
and conveying soybean meal during proc- 
essing operations has been developed by 
the Day Co., Minneapolis, the firm has an- 
nounced. The double-purpose units have 
few moving parts and are claimed to cool 
soybeans almost instantaneously. For further 
information, circle No. 5 on the Reader 
Service card. 


New Model Jay Bee Mill 
Announced by Sedberry 


Described as the only hammer mill now 
offered to the milling trade which maintains 
accurate control of material during the actual 
grinding process, the 1953 Jay Bee hammer 
mill is now on the market, J. B. Sedberry, 
Inc., Franklin, Tenn., manufacturer of the 
unit, has announced. 


Savings in power alone by the new mill 
deserve the attention of feed manufacturers, 
the firm has asserted. Equipped with a de- 
vice called “constant feed control,” the 
mill can be adjusted to any load from any 
floor level, it is said. For further information 
on the new hammmer mills, circle No. 7 
on the Reader Service card. 


Service Pages 


MITE KILLER 

A descriptive folder telling how Ave- 
narius Carbolineum kills mites, blue bugs, 
and fowl ticks in poultry houses is offered 
readers by Carbolineum Wood Preserving 
Co., Inc., Milwaukee. Only one application 
per year is necessary, it is claimed. To ob- 
tain a copy of the new circular, circle No. 
20 on the Reader Service card. 


—— 
PHOSPHORUS CHART 

A small chart, showing the role of phos- 
phorus in animal metabolism, is now avail- 
able from International Minerals & Chemical 
Corp., Chicago, Nutritionist Dr. Myron W. 
Pasvogel has announced. The chart, show- 
ing the operations of the cow’s interior, is 
drawn in great detail. For a copy, circle No. 
4 on the Reader Service card. 


NEW RODENTICIDE 

Marketing of Pival, a new anti-coagulant 
rodenticide, has been announced by Mo- 
tomco, Inc., New York City. The product 
will be sold in a 0.5 per cent concentrate 
to packagers of rodent killers. For technical 
data on Pival, circle No. 16 on the Reader 
Service card. 


SOIL CONDITIONER 

Production of a new soil conditioner 
which is claimed to cost as little as $5 per 
acre to use has been announced by Wilson 
Organic Chemicals, Inc., New York City. 
Poly-Ack 15 is the brand name of the prod- 
uct. For prices and performance data, circle 
No. 15 on the Reader Service card. 


OIL MEAL QUALITY 
A new booklet which describes the im- 
portance of quality in soybean oil meal has 
been published by Archer-Daniels-Midland 
Co. of Minneapolis. The publication em- 
phasizes the advantages of using top-grade 
meal in feeds. To obtain a copy, circle No. 
12 on the Reader Service card. 
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Other Reader Service Items Appear in Pages Throughout This Issue 


Union Bag Making Sample Sacks 


These are sample-size feed sacks pro- 
duced for Quaker Oats Co., Chicago, by 
Union Bag & Paper Corp. of New York 
City. The bags are claimed to be exact 
replicas of full-size Ful-O-Pep containers 
and are used by Quaker Oats salesmen in 
their work. 


According to C. F. Hicks, Ful-O-Pep feed 


Grain Sanitation Theme 
Of Douglas Publication 


A new edition of “How to Handle Grain 
for More Profit” is now available from 
Douglas Chemical & Supply Co., North 
Kansas City, Mo., Vice President W. C. 
McCaslin has announced. As before, it is 
designed specifically to furnish the grain 
storage industry with complete information 
on sanitation practices in elevators. 


Cleanup procedure, methods, and dosages 
of fumigation in all types of grain storage 
situations are graphically explained. The 
book contains actual photographs of the 
various cleaning operations and a rogues’ 
gallery of the major grain storage insect 
pests. For a copy, circle No. 2 on the 
Reader Service card. 


merchandising manager, as reported by 
Union, “The number of new accounts we've 
picked up during this campaign proves 
“ry this package brand identification pays 
off. 

For details on the Union sample-size 
bags, circle No. 17 on the Reader Service 
card, 

LIFT TRUCKS 

Production of two new fork-lift trucks, 
one of 3,000 and the other of 4,000 pounds 
lifting capacity, has been announced by the 
Hyster Co., Portland, Ore. They are listed 
as the YC-30 and YC-40, respectively. Both 
are powered by heavy-duty water-cooled in- 
dustrial engines. For information, circle No. 
6 on the Reader Service card. 


Wide-Range Poise Scale 
Marketed by Seedburo 


Marketing of a new micrometer poise 
balance with a range of one-half gram to 
five kilograms has been reported by Seed- 
buro Equipment Co., Chicago. Weights up 
to one kilogram can be checked without 
the use of extra weight centerpoises. 


Circle What You Want on Other Side 


BUSINESS REPLY CARD 
FIRST CLASS PERMIT NO. 2111 SEC. 34.9 P. L. & R. MILWAUKEE, WIS. 


Che feed Bag 


1712 West St. Paul Avenue 
Milwaukee 3, Wisconsin 


The balance device has a beam graduated 
in 10 gram divisions. According to the firm, 
the poise is lifted and moved to the approxi- 
mate weight, then rotated for a fine balance 
reading. The scale is equipped with a scoop 
of the spout type for easy handling of 
grain and seed. For more information on 
the unit, circle No. 10 on the Reader 
Service card. 


Effect Price Reductions 
On Some Bin-Dicators 


A price reduction on certain models of 
its Bin-Dicator equipment has been an- 
nounced by Bin-Dicator Co., Detroit, 
through President George A. Schemm. The 
models affected are units A and C. 

Equipped with general purpose micro 
switch, these models have been reduced in 
price to match similar units equipped with 
a mercury switch. The reductions were made 
possible, Mr. Schemm stated, because of 
new, more simplified designs which improve 
performance. For further information on the 
Bin-Dicator line, circle No. 8 on the Reader 


Service card. 


FEEDING BOXES 

Plans for two simply-constructed mineral 
feeding boxes are given in a folder now 
available from International Salt Co., Inc., 
Scranton, Pa. Both boxes can be made, 
International claims, with a small amount 
of lumber and some nails. For a copy of 
the new box construction folder, circle No. 


3 on the Reader Service card. 


NEW PRODUCTS 

Production of vitamin B, and vitamin 
By procaine penicillin feed compounds has 
been begun by Monsanto Chemical Co., St. 
Louis, the firm has announced. Both are 
sold on a dried fermentation cake and 
oyster shell meal carrier. For prices and 
technical details, circle No. 18 on the Read- 
er Service card. 


Lower Prices on Two Merck 
Penicillin Feed Products 


Price cuts on two of its procaine peni- 
cillin products for the feed industry have 
been announced by Merck & Co., Inc., 
Rahway, N. J. The compounds affected are 
Pro-Pen with Bi: type 2:3 and Pro-Pen 
type 4. 

The new price of the product with B,: 
is 46 cents per pound in lots of less than 
10,000 pounds and 45 cents per pound in 
10,000-pound lots. Pro-Pen 4 is now priced 
at 62 cents and 60 cents per pound, depend- 
ing on the quantity purchased. 

For complete data on both products, cir- 
cle No. 19 on the Reader Service card. 


National Feed Industry Show 
Message Center for Incoming Calls 
At THE FEED BAG Booths 
Telephone MAdison 5343 
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—Feed Industry 
(Continued from page 17) 


into effect feeds and feeding and manage- 
ment programs that will utilize to the fullest 
the efficiency of that bred-in ability. 

Our industry has done a magnificent job 
of building rations to keep pace with these 
advancements and improvements made by 
breeders. But, on the whole, we have done 
a very poor job of putting into effect the 
feeding and management programs which 
we know are just as important as the rations 
themselves as far as the final result is 
concerned — as far as that more economical 
pound of meat, milk, or eggs is concerned. 

We may build into a bag a ration capable 
of producing broiler meat at 23, 24, or 
25 cents a pound. But if, because of im- 
proper or inadequate feeding and manage: 
ment, the man who feeds that ration pro- 
duces 27, 28, or 30-cent broilers, has the 
consumer benefited? Has the producer bene- 
fited? Has our industry benefited? 

We may build into a bag a ration capable 
of producing cheap pork. But if the hog 
producer who feeds that ration permits the 
sow to farrow and wean a small litter of 
pigs, will that bag of hog ration ever get 
cheap pork to the market? 

We may build into a bag a ration capable 
of producing cheap milk. But if the dairy- 
man feeds that ration to a cow which should 
have been culled out of his herd because 
of consistently unprofitable production, will 
that bag of dairy feed get cheap milk to 
market? 

It has been conservatively estimated that 
losses from mortality alone cost the turkey 
industry $51,400,000 annually. That is 
roughly half as much as the total net profit 
made by all turkey growers last year. Think 
of it! And losses from morbidity run many 
times larger. Do you think any discoveries 
in nutrition, feed formulas, or processing of 
feed will ever overcome these staggering 
losses? 

It is easy to say that the responsibility 
for this economic loss which is so damaging 
to our industry should be placed on the 
livestock and poultry producer. Or that it 
should be shared by the feed retailer from 
whom the producer purchases the feed. 

But, gentlemen, if we take the road to 
the right, we must assume our full share of 
this responsibility. And if we do recog- 
nize and share this responsibility, we will 
have taken one of the longest steps we could 
possibly take in helping both retailer and 
producer earn the profit they should have. 

I say that because I am firmly convinced 
that our over-all objective of a cheaper 
pound of meat, milk, and eggs and the 
earned profit of manufacturer, retailer, and 
producer are closely inter-related. 

Let me suggest some avenues of approach 
to this problem. 

First of all, we can eliminate from our 
collective and individual company programs 
anything that directly or indirectly lures in- 
efficient and irresponsible livestock and 
poultry producers into competition with 
established and efficient producers. The 
most important step in this direction is uni- 
versal and wholehearted support, endorse- 
ment, and implementation of the associa- 
tion’s credit policy. 
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When we as feed manufacturers remove 
all, or practically all, of the risk and re- 
sponsibility from the shoulders of the grow- 
er, do we have any right to expect him to 
follow sound feeding and management prac- 
tices? Do we have any right to expect him 
to help cut down the staggering toll of 
mortality and morbidity losses? Why should 
he? 

When we as feed manufacturers solicit 
growers either through advertising or per- 
sonally on the basis of the attractiveness of 
credit terms available, do we have any right 
to expect those growers to be impressed 
with the fact that they must earn the profit 
they make? No profit anywhere in our free 
economy is earned unless the individual who 
takes that profit pays a price to earn it! 

The second avenue of approach to this 


objective that I would like to suggest has 
to do not with the grower's desire or incen- 
tive to produce a cheaper pound of meat, 
milk, or eggs, but it has to do with his 
knowledge or understanding of how to get 
that job done. 


Do we as feed manufacturers have a re- 
sponsibility to the grower in this respect, 
other than to provide him with a bag of 
feed? That bag of feed may contain cheap 
meat, cheap milk, or cheap eggs. Is it our 
fault if the grower fails to get cheap meat, 
milk, or eggs out of the bag through lack 
of knowledge or understanding? 

Again it is easy to disclaim responsibility 
by passing the buck to the retail feed dealer. 
He is the man in direct contact with the 
livestock or poultry producer who buys and 
feeds the bag of feed. He is on the ground. 


EVERYTHING! 


LIGHTWEIGHT 


Available in 13, 15, 17 


ALUMINUM 


and 19 ft. lengths. All 


BAG 


UNIVERSAL 


CONVEYOR 


have fast, 80 ft. per 
min. belt speed and 
start - stop - reverse 
switches at both ends. 


MOISTURE TESTER 


ALUMINUM 
‘PORTABLE ELEVATOR 


Take advantage 
of the low price 
and high quality 
of this time-and- 
labor saving con- 
veyor. . . weighs 
only half as much as ordinary conveyors 
. . . is easily handled by one man. . . op- 
erates at any angle or horizontally ... 
used with one or two under-carriages. 


Priced to Save You 
Up to $200.00 


THE REPORTS ARE COMING IN... 
Here's what they're saying 


“Since using the Alu- 
minum Bag Conveyor 
we unload cars and 
trucks in half the time 
with less men. We 
would not think of do- 
ing without the con- 
veyor.” 


ohn V. Thorn, Mgr. 
. Eaton Wholesale 
Guthrie, Okla. 


“We use the Bururows 
Aluminum Bag Conveyor 
. .. find we can do with- 
out hiring more help 
than in past and feel that 
the work is a lot easier 
for the men operating 
the trucks and cars.” 
Jerry Wickersham 
Wickersham’s 
Hybrid, Inc. 
Brookston, Ind. 
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The livestock or poultry producer is his 
customer directly—ours only indirectly. Cer- 
tainly no one will dispute the fact that the 
retail feed dealer is in not only the best, 
but in most cases the only position in the 
chain of distribution to see that the man 
who buys and feeds the bag of feed gets 
the knowledge of how to use that feed in 
such a way that it will produce cheap meat, 
milk, or eggs. 

And yet, gentlemen, the retail feed dealer 
cannot perform this service for his customer 
and our customer unless it is economically 
sound and possible for him to do so. Let 
me illustrate what I mean. I was talking to 
a friend of mine in the retail feed business 
not long ago, a high type man—the kind of 
man any of us would like to have for a 
dealer. That man sold about 20,000 bags 
of feed in a typical small community last 
year. I asked him what he thought of the 
future of his business. To me his answer 
was both penetrating and revealing. He said, 


“J. D., there’s no limit to the potential 
and the need in this market. Not only my 


customers, but farmers generally in this 


community are doing a lousy job of feeding 
and management. Many of them are going 
out of business. The turnover was heavy 
last year, but it’s going to be heavier this 
year. 

“If I just had the manpower to show 
these people how to do a better job, I 
could easily double my volume of feed 
sales. But,” he said, “here’s the rub. You 
know what my gross profit was on those 
20,000 bags of feed. After paying my truck 
and car expense, my rent, and other over- 
head, how much do you think I had left to 
pay the right kind of men to help my cus- 


tomers do a better job of feeding and man- 
agement?” 

Now that isn’t all of the story. That 
dealer is making a nice profit out of his 
business—but the reason is that he carries 
other lines of merchandise, many of which 
are not even remotely related to the feed 
business. 

Please do not misunderstand me. I am 
not condemning the sale of other merchan- 
dise by a feed dealer. But the fact remains 
that a feed dealer doing an average volume 
of commercial feed sales today cannot make 
a living, let alone a profit, on the gross 
income from those sales, because margins 
are insufficient. Gentlemen, I ask you: Is 
it a sound or healthy situation for our in- 
dustry when the dealers who distribute our 
products must look outside of our industry 
to an increasing degree every year for the 
additional gross income they must have to 
remain in business? 


You and I know better than anyone else 
that the need for sound and helpful feeding 
advice and information for livestock and 
poultry producers increases year by year, 
as breeding and nutrition advance at such 
a rapid pace. And yet, the economic justi- 
fication for a feed dealer to develop the 
manpower, know-how, and facilities to pro- 
vide this help decreases every year because 
of the decreasing percentage of his gross 
income that comes from the sale of our 
products. 

That's not a pretty picture for us to face, 
is it? And yet, if we as an industry are 
going to take the road to the right, it is 
a picture we cannot side-step or close our 
eyes to. 

I believe that we have a double-barreled 


job in meeting this situation. It is a job that 
will call for all of the sound thinking, care- 
ful long-range planning, and effective lead- 
ership that we can bring to bear on this 
problem. 

First, to take the lead in showing our 
feed dealers why they can and must have 
an adequate margin to provide a gross in- 
come sufficient to reimburse them for the 
vitally necessary expense of trained people 
and facilities, to help their customers get 
out of the bag what we build into the bag. 

Second, to show the retailer that if he 
gets this additional margin he must do 
something to earn that additional margin. 
He must build confidence not only in the 
manufacturer's product, but in the integrity 
and soundness of the recommendations, in- 
formation, and advice given to customers by 
him and his people. That he must develop 
the manpower, know-how, and facilities to 
provide this information, service, and help 
to earn the fair profit he needs. Until the 
day comes when we can say that such a 
program is launched full scale by our in- 
dustry, we will have no economic justifica- 
tion whatever to sit by and disclaim all 
responsibility for the tremendous economic 
losses in mortality and morbidity. 

When you have a toothache, do you 
shop around for a dentist who has cut his 
profit margin to the bone, or do you go to 
a dentist whom you are confident will re- 
lieve your pain? 

The average man who feeds livestock and 
poultry today—our ultimate customer—is 
a man who needs help. That help can be 
provided at a profit to manufacturer and 
retailer. 

(Concluded on page 102) 


Take a Tip from the 
Man who Knows! 


Sure . . . we're positive we make the 
world’s finest hammermill . . . but, don’t 
just take our word for it. . . ask the 


man who owns a Bryant. 


Talk to Bryant owners and you will hear 
repeated time and again the story of 
increased profits. Finest quality grind- 
ing. . . faster grinding . . . dependable 
operation . . . minimum maintenance . 
. . extra capacity . . . these are only 
a few of the enthusiastic reports you 
will hear from the man who knows 


. . . the Bryant owner. 


Send in the coupon for the complete story of 
the Bryant 2-Fan Hammermill and the sensa- 
tional new Bryant Simplex Screen Changer. 


Please send us complete information about 
the Bryant 2-Fan Hammermill! and the 
Bryant Simplex Screen Changer. 


NAME 


STREET 


CITY 


Quality Feed Mill Machinery since 1911 
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BRYANT ENGINEERING CO. Port Huron, Mich. 


2-FAN HAMMERMILL 
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— Washington Millwheel 
(Continued from page 21) 


Canada and Australia, be permitted to supply the entire British 
market, plus a substantial share of other export markets. The 
American share of total world markets will thus be severely re- 
stricted. 

In addition, approval of this agreement means a continuation 
of the present governmental invasion of a field which normally 
should be considered an appropriate one for private enterprise. 

These are some of the considerations which should be weighed 
in the balance before we permit ourselves to be sold on the idea 
that all such problems can be solved by international conferences. 


REPLACING KEY PERSONNEL 


The other continuing problem of the Eisenhower administration 
on the domestic front is that of getting its own men into the 
key positions in the various departments and agencies. 

I think everyone realized it would be quite a job to put the 
new management in real control of policy. But few of us expected 
such bitter resistance from entrenched bureaucratic personnel. 

Consider the problem of responsibility of any one of the new 
cabinet members or agency heads. He is responsible for all actions 
and decisions made in every one of the bureaus under his control. 
In order to carry out his purposes, he must have at the head of 
those bureaus and many of their subdivisions men in whom he has 
confidence and who will work with him. Yet it seems that each 
time a cabinet member appoints a new bureau chief, there is a 
concerted scream of protest on behalf of the “right” of the dis- 
placed bureau head. Apparently, some of these displaced bureau 
chiefs consider that their rights to their jobs are superior to the 
rights of the American people who voted for a change. 

Take the case of Albert M. Day as director of the U. S. fish 
and wildlife service. As soon as his removal was announced, he 
began to talk to the newspapers about vague and mysterious “in- 
terests’ (selfish and predatory ones, of course) whom he had 
fought against and who put “pressure” on to get rid of him. The 
simple fact, of course, is that Secretary of the Interior McKay 
merely wanted his own man in that job. 

Apparently, we may expect that each of the fair deal appointees 
who is dismissed will attribute his dismissal to the pressures of the 
selfish interests. Such charges need not be taken too seriously. 


MISREPRESENTATION OF THE TIDELANDS QUESTION 


It seems to have become common practice for one or both 
sides of those engaged in any public controversy to undertake a 
vast propaganda campaign among the general public in which all 
attention is centered on selling an over-simplified slogan which 
generally distorts or misrepresents the issues. 

A good example is the debate over the ownership of the sub- 
merged lands off our coasts. When this debate started, the op- 
ponents to the “states’ rights” bill started to talk about a 40- 
billion-dollar grab. As the debate has progressed, the figure has 
become larger and larger. As this is written, they are now talking 
in terms of a 100-billion-dollar or even a 200-billion-doliar grab. 
Perhaps by the time this appears in print, the figures will be 
even larger. 

The facts as to the value of the soil and other minerals under the 
submerged lands were fully brought out at the senate committee 
hearings as well as they could be ascertained by our best scientific 
people. First of all, no one disputes the federal government's 
ownership of all such minerals beyond the so-called historic 
boundaries of the states, generally three miles from the coast. 

Therefore, that area is not in controversy, and is not part of the 
area proposed to be placed in the hands of the states. Within 
the three-mile belt, to be quit-claimed to the states, the U. S. 
geological survey estimates there may be a total of about 214 
billion barrels of oil, worth about six billion dollars at present 
prices, plus some natural gas. Whether the land within this three- 
mile belt is to be federally-owned or state-owned, the value to the 
royalty holder (Ygth) will be less than one billion dollars, spread 
out over a great many years. So the value at stake is really less 
than one billion dollars, not 100 or 200 billion dollars. 

Have your own opinion about whether these mineral rights 
should be owned and controlled by the federal or the state govern- 
ments, but don’t be misled by the wild and woolly figures that are 
coming out of Washington. 
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WERTHCO PRINT 
FEED BAGS 


A POSITIVE SALES BUILDER 


WERTHCO BAGS 


¥ Improve Appearance 
of Your Package 


V Available in Wide Variety of 


Patterns and Color Combinations 


¥ Your Choice—Unlabeled, 
Spot Labeled or Band Labeled 


Fast Service 
Satisfaction Guaranteed 


Wire... Write or Phone 


WERTHAN BAG CORPORATION 
8th AVE. & HOWARD ST. 
NASHVILLE 1, TENN. 


MIDWEST SALES OFFICE 
141 W. JACKSON BLVD. 
PHONE HARRISON 7-4960 
CHICAGO 4, ILL. 
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“Custom-Blended”’ 
Feed Vitamin 
Concentrates 


Special formulations to 
meet the individual and 
varied requirements of 
every feed manufacturer. 


NIACIN - RIBOFLAVIN 
CHOLINE CHLORIDE 
CALCIUM PANTOTHENATE 


Subsidiary of Sterling Dry 
Inc. 
1450 Broadway, New York 18, N.Y. 


VAL-A COMPANY @ VAL-A COMPANY 


Tried e 
Tested @ 
Proved @ 


THE ORIGINAL 


TEHR-GREEZE 


FABRIC CEMENT 


Makes Patching and Repair 
Work Easy on Any Material It 
Can Penetrate 


Repairs all types of bags, 
burlap, cotton or paper. Bags 
easily repaired whether in 
a pile, filled or empty. Also 
repairs all types of cloth, 
canvas and leather goods. A 
tough versa- 
tile adhesive 
with thou- 


-A COMPANY @ VAL-A COMPANY e@ VAL-A COMPANY 


“Immediate 

Delivery— 

Write for 

Trade Prices 
and FREE SAMPLE” 


VAL-A COMPANY 


700 W. Root Street CHICAGO 9, ILLINOIS 


MPANY @ VAL-A COMPANY @ VAL-A COMPANY @ VAL-A COMPANY 


<VAL-A COMPANY @ VAL 


<VAL-A co 


AL-A COMPANY e@ VAL-A COMPAN 


Custom Mix 


Spring is a long time coming around this area, but warm weather or not, 
we'll be fishing with a large group of feed industry friends for a three-day 
weekend by the time you read this. Our annual spring excursion to Nestor 
Falls on Lake of the Woods, Canada, is a real vacation. 

This year, as usual, all will travel by auto except Dr. Damon Catron of Iowa 
State College, who is going to fly as far as International Falls, Minn., with 
his friend and pilot, Charles Barr of Ames Reliable Products Co., Ames, Iowa. 
Charlie is an expert flier and handles his own four place Beechcraft. 

It had to happen—Bob White, the Chicago broker, finally became wealthy 
enough to sport an ulcer. He had a nine-day hospital siege but is up and 
around and will do fine as long as the milk holds out. 

Another retired broker, Hubert (Dusty) Rode, has left Milwaukee and 
his new address is Rte. 1, Suring, Wis. He has leased a place on the Oconto 
river and will sell from there. 

Dr. Gus Bohstedt, chairman of the animal husbandry department of the 
University of Wisconsin, is away on an extended trip through Central and 
South America for the Rockefeller Foundation. 


Another visitor to South America in May was Dr. Carl W. Lindow, now a 
private feed consultant. He was formerly director of research for the Kellogg 


Co., Battle Creek, Mich. 


A new feed distributor for Kasco Mills, Inc., Toledo, who should be right 
on the ball is T. A. Sullivan. He once played with the Detroit Tigers. Morris 
Mills, formerly in the feed department of Stratton Grain Co., Milwaukee, 
has retired and is living in Los Angeles. 


Chicken and cranberries will be the official Father’s Day dish on major 
airlines and railroads June 21. Thanks to the efforts of the Poultry & Egg 
National Board, poultry will be in the spotlight again in this novel promotion. 

THE FEED BAG will have a special message service at the National Feed 
Industry Show in Buffalo, June 8-10. .As you know, we sponsor this show 
in conjunction with the Eastern Federation of Feed Merchants this year. Our 
booth will be the message center for the show and we have a special telephone 
number; if you want to call us, it is MAdison 5343. 


Two executives of Pillsbury Mills, Inc., Minneapolis, were on the sick list 
at about the same time recently. Dean McNeal, vice president, suffered a 
kidney infection which hospitalized him, and Jack Hubbard, feed sales man- 
ager, also was in for a checkup. Incidentally, now that the feed division of 
Pillsbury has moved back to Clinton, Iowa, Vice President Clyde Hendrix has 
two large telephone poles to sell. He used them for his ham radio aerial at 
his house in Minneapolis. 

A welcome visitor to Milwaukee May 7 was Hal Seley, president of J. H. 
Seley & Co., Los Angeles. He was back for the American Feed Manufacturers 
convention scheduled May 13-15 but in between had business in Washington 
and was to see his father in Pennsylvania. It was his first trip to Milwaukee 
and he knows a little more about the breweries and the Milwaukee Braves. 

See you at the Central Retail Feed association convention at Hotel Schroeder, 
Milwaukee, June 1-2 and also in Buffalo June 8-10. And remember, lack of 
pep is sometimes mistaken for patience .. . E. H. R. 


population is now four per cent above war- 


Supplies of Wool, Mutton * time records. 
The department pointed out that Id 
On Increase, USDA Notes e department pointed out that wor 


sheep numbers have maintained an upward 
Wool and mutton supply prospects are 


trend since 1947. By comparison, cattle 
bright, according to the Department of 


numbers were up in a comparable percent- 
Agriculture, which announced recently that 8° rate at the beginning of the year. Hog 
world sheep numbers at the beginning of 


numbers, on the other hand, were down. 
1953 were 817 million head, an increase The world livestock situation roughly paral- 
of 11 million over sheep numbers registered 


lels that in effect in the continental United 
at the beginning of the previous year. Sheep States. 
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LADINO POPULAR 
Ladino clover is increasing in popularity 
as a range crop for poultry, according to 
Sam P. Ridlen, University of Illinois poultry 
specialist. He noted that second-summer 
ladino is preferred to first-season ladino and 
will provide more forage. 


Carotene Topic of Special 
Meeting Held at Purdue 


Carotene was spotlighted at a meeting 
held April 23-24 at Purdue University 
which was attended by 30 agricultural 
chemists and technicians. Dr. Forrest W. 
Quackenbush, head of the Indiana school’s 
agricultural chemistry department, presided. 

Problems of carotene analysis were dis- 
cussed, primarily those in connection with 
alfalfa meals. Instructors included Dr. 
Quackenbush; William Brew, St. Louis; R. 
D. Hoover, Kansas City; H. L. Mitchell, 
Manhattan, Kan.; C. R. Thompson, Albany, 
Calif.; J. H. White, St. Louis; and E. D. 
Schall of the Purdue staff. 

National Feed Industry Show 
Message Center for Incoming Calls 
At THE FEED BAG Booths 
Telephone MAdison 5343 


SPEED PRODUCTION 
An increase of 50 per cent in its output 
of sodium bisulfite is planned by Monsanto 
Chemical Co., St. Louis, the firm’s Merri- 
mac division has revealed. The chemical 
product is used as a silage preservative. 


Since 1906 — 


General sales. offices of National Alfalfa 
Dehydrating & Milling Co. have been 
moved from Lamar, Colo., to St. Louis, 
President J. C. Hearn has announced. They 
are located in the Merchants Exchange 
bldg., where a branch sales office has been 
maintained for three decades. 

Vice President R. E. Nye, in charge of 
sales, and General Sales Manager Ford K. 


Dean Manages Bemis Sales 


In Kansas City Division 


Bemis Bro. Bag Co., St. Louis, has an- 
nounced the appointment of George E. 
Dean as manager of its sales division at 


Patterson will headquarter at St. Louis. All 
other company operations will continue to 
be directed from Lamar. Tom Grill and 
Gary Wilson have been shifted to the St. 
Louis sales office. 

Mr. Hearn is shown at left extending a 
welcoming hand to Messrs. Patterson, Grill, 
and Wilson. 


Kansas City. Mr. Dean has served with 
Bemis in the Kansas City area for 11 years 
and is a graduate milling engineer. 

Prior to joining Bemis, Mr. Dean assisted 
his father in the operation of Blue Rapids 
Milling Co., Blue Rapids, Kan., and also 


spent a year with Western Star Mill Co., 
Salina, Kan. 


FARMERS FRIEND 


TRADE-MARK REG. U.S. PAT. OFF. APRIL 30, 1907, NO. 62,360 OCT. 8, 1946, NO. 424.533 


all-purpose 


MINERAL FEED 


an economical source of high grade and well-balanced 


TRACE MINERALS 


Contains important mineral elements blended with COBALT, MANGANESE, ZINC, BORON, 
TRON; COPPER,. STABILIZED IODINE and other trace minerals in carefully calculated pro- 
portions te: ‘supply. necessary mineral nutrition. 


@ LIQUID BLACKSTRAP MOLASSES 


Also Contains 


@ IRRADIATED YEAST 


(Source of Vitamin D,) 


WE SELL THRU DEALERS AND JOBBERS WAREHOUSES FROM COAST TO COAST 
By the TON, TRUCKLOAD, or CARLOAD 
Write today regarding our Dealer or Jobbing Proposition 
FARMERS FRIEND MINERAL CO. 
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CHARTS REVISED 
Revised conversion charts for use with Agriculture. Copies will be sent to licensed Feed Industry 
Tag-Heppenstall electric moisture meters grain inspectors, inspection supervisors, and 


" ‘ (Continued from page 98) 
have been released by the Department of others who require them in their work. 


That is why I firmly believe that feed 
manufacturers are at a crossroads in 1953. 
That is why basic decisions need to be made. 
We have our choice of three roads. The 
road straight ahead means inaction, indeci- 
sion, being content to let feed retailers and 
feeders worry about the problems I have 
mentioned. 

The road to the left means decisions 
which will bring inefficient and irrespon- 
sible producers into the livestock and poul- 
try business. It means unsound credit, un- 
sound deals—decisions which will take us 
farther away from the goal I have men- 
tioned. 


I am convinced that this association and 


its members will take the road to the right 
in 1953. If our industry is going to continue 
to grow and meet the great challenge of 
our rapidly expanding population, we must 


be concerned not only with what we put 
into the bag, but what livestock and poultry 


RICH IN CARBOHYDRATES producers get out of the bag. The key man 

e in this decision is the man on whom our 

ultimate consumer must depend for sound 

TANK CARS e TANK TRUCKS e BARGES and helpful advice, recommendations, and 
& service—the feed retailer. We must chart a 

ATLANTIC, PACIFIC, GULF & INLAND TERMINALS course that will have as its objective a 
cheaper pound of meat, milk, and eggs for 
the consumer at a fair profit to manufac- 
turer, retailer, and producer; and, gentle- 
men, no profit to manufacturer, retailer, or 


NATIONAL MOLASSES COMPANY 


Executive Offices: ORELAND, PA. Phone: OGONTZ 8337 \iiaaia 


See It at Buffalo 


reasons why... 


IS SUPERIOR 
BINDER & BALER 
TWINE 


1. TOP QUALITY 2. SPECIALLY TREATED 
only Grade “A” Sisal fibres moisture, insect and rodent 
repellent. 


Booth 318 at the National Feed Industry 


Show will house this machine, the Entoleter 
Ny ///, COMBINATION continuous belt-driven mixer, manufactured 
: 4 GUARANTEED! SHIPMENTS by Safety Car Heating & Lighting Co., Inc., 
SUPERIOR CHECK OUR of baler and binder twine New Haven, Conn. The firm also will show 
PRICES TODAY! can be made. the Simon Junior sifter and a flow diagram 
, demonstrating the production of dust-free 

Order NOW for prompt or later shipment. granular meal from alfalfa pellets. 


A Top Quality, Fast-Selling Product Scheduled to represent the Entoleter divi- 


sion of Safety Car at Buffalo June 8-10 are 


J-M TRADING CORPORATION a 
(111 W. Jackson Blvd. — Chicago 4, Ill. 


@ LILES MILLING CO., Roduco, N. ©., 
has purchased a Blue Streak mill and twin 
spiral mixer. 


SKS 
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Purina Promotion 


NORMAN L. PURCELL 


Promotion of Norman L. Purcell to man- 
ager of its custom mixing and chow mix 
division has been announced by Ralston 
Purina Co., St. Louis, through L. C. Steven- 
son, vice president in charge of sales. Mr. 
Purcell is a former Purina district salesman. 


at St. Louis and will be responsible for de- 
veloping and conducting a training and 
merchandising program for Purina retailers 
who do custom mixing. 

@ HOLLAND COOPERATIVE CO., 


Holland Mich., has installed new equipment 
in its plant. 


VE CONFERENCE 

The threat of vesicular exanthema to 
Colorado’s swine population has been recog- 
nized by that state’s department of agricul- 
ture, which held a special meeting on the 
subject in Denver May 1. Invited to attend 
were hog producers, slaughtering plant offi- 
cials, and city officials responsible for gar- 
bage disposal. 


MORE FOR YOUR MONEY i 


MIXED CARS AT CAR PRICES 
PULVERIZED OATS OR BARLEY 
CRIMPED OATS OR BARLEY 
ROLLED OATS OR BARLEY 
FEEDING OATMEAL 
CUSTOM PELLETING-CUBING 


Teletype 14 


FLAMBEAU MILLING CO. 


. LD 44 


PHILLIPS, WISCONSIN 


In his new position, he will headquarter 


JOHNNY ASZEN 
Says: 


2s ——_——-—-—---—-—-@ “Some folks say time will tell, 
but you'll make more sales if 
YOU tell your customers about 
the superior quality of ALDEN 


Ground Limestone Products. 


When you order 
CANE FEED MOLASSES 


..What’s at the other end of your telephone? 


Pacific Molasses Company is a complete 

organization with its own 11 strategic- 

ally located distributing stations, like 

the station pictured here—its own tank 
cars and tank trucks—its own experi- 
enced, technically-trained field men. You 
can rely on your order receiving prompt 
and careful attention. 


“39% available calcium makes 

ALDEN Calcium Carbonate a 

preferred ingredient in top 

quality livestock feeds and 

mineral mixes.” : 


To order ALDEN calcium feed 
supplements write, wire, or call: 


lOWA LIMESTONE COMPANY 


Des Moines, Iowa 
our nearest office 
for prices and other & 
information. : Makers of ALDEN Ground Limestone 
Products; DAIRY-WHITE Barnlime; and ; 
LITTER LITE Poultry Litter Conditioner. 


PACIFIC MOLASSES 


COMPANY 
215 Market Street, San Francisco 5, Calif. 
120 Wall Street, New York 5, New York 
309 Delta Building, New Orleans 12, La. 
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Disease Prevention Products 


Their Use Discussed at AFMA Convention 


@ Products for the prevention of poultry 
diseases have been used on a wide scale in 
feeds for only the past five years, Dr. J. P. 
Delaplane noted in an address prepared for 
delivery May 14 before the American Feed 
Manufacturers association convention. Sul- 
faquinoxaline and Megasul were the first 
two such products based on sound research, 
the Texas A & M veterinarian declared. 

“One reason why these coccidiostatics 
were of such a revolutionary nature was due 
to the universal prevalence of coccidiosis 
wherever chickens are produced. Perhaps 
no other poultry diseases, except for the 
respiratory infections, approach coccidiosis 
in being of such common occurrence,” Dr. 
Delaplane continued. 

The Texas scientist listed these as desir- 
able characteristics of a sound coccidiostatic 
agent: 

1) Economical in cost. 

2) Should not interfere with growth or 
development of the birds. 

3) Should have high efficiency rate in 
coccidiosis prevention. 

4) Should have a “fairly wide” range be- 
tween the prophylactic level and the level 
of toxicity. 

“Most of the failures of the coccidiostatics 
are only presumed failures arising from 


@ 


AS THOUGH A LIQUID... 
ey MEANS pay 


This installation required 
the collecting of cooked 
cracked Soy Beans from 
ccokers—elevating 25 feet 
and transferring to cross 
conveyor feeding into 
flaking mills. 


matically. 


You may have a handling problem 
involving wet, dry, or sticky sub- 
stances from one department to an- 
other or from processing machines 
to ultimate packing. Screw-Lift is 


your logical choice. It is compar- 
able to piping, except that you are 
moving solids instead of a liquid. 
It is simple, foolproof, economical. 


M-500-2. 


Screw Conveyor Corporation 


72> HAMMOND, 


Unusual in that space 
was at a premium, ma- 
terial could not be ex- 
posed—operation had to 
synchronize with other 
equipment and run auto- 


Screw-Lift did the job 
fast—smooth—clean. 
costly mechanism, no de- 
gradation, no return 
bends, no labor required. 


Use our full scale 
Pilot Plant for ex- 
perimental runs. 
Write for Form 


HOFFMAN ST. IND. 
CHENGINEERS MANUFACTURERS | 


faulty diagnosis,” according to Dr. Dela- 
plane. “Comparatively few actual failures 
of the products are encountered, which 
speaks well for them.” 

Pointing out that some bacteria are re- 
sistant to sulfonamides and antibiotics, re- 
searchers felt quite sure that coccidia, too, 
might become resistant. To date, however, 
no reports on such resistance to the leading 
coccidiostatics have been published. 

Discussing pullorum disease, Dr. Dela- 
plane had this to say: 

“The use of chemotherapeutic agents has 
given such variable results that one is reluc- 
tant to rely on any common product as be- 
ing regularly satisfactory. Therefore, we 
should continue to strive to obtain chicks 
from pullorum-clean or passed breeding 
flocks and keep them free by proper poultry 
practices.” 


Merger of Sharp & Dohme 
With Merck Is Approved 


Stockholders of two major drug manu- 
facturers have approved a plan for merging 
the firms. Merck & Co., Inc., Rahway N. J., 


_ McCabe Grain 


No 


and Sharp & Dohme, Inc., Philadelphia, 
have been merged under the Merck name, 
with S & D operating as a Merck division. 

The affirmative vote for Merck stock- 
holders was more than 86 per cent and 
among Sharp & Dohme stockholders, more 
than 82 per cent. The negative votes totaled 
less than ene per cent among each group. 

Board chairman of the combined com- 
pany is George W. Merck, with John S. 
Zinnser, former S & D chairman, as vice 
chairman. James J. Kerrigan will serve as 
president of the combination, with William 
L. Dempsey heading the Sharp & Dohme 
division. 

The Merck board has been increased from 
12 to 16 members by the addition of four 
Sharp & Dohme directors. They are Messrs. 
Zinnser and Dempsey; Charles D. Dickey, 
J. P. Morgan & Co., Inc.; and Charles S. 
Garland, Alex. Brown €& Sons. 

The procedure for exchanging Sharp & 
Dohme stock certificates is being explained 
to shareholders in the firm. Each share of 
S & D common is exchangeable for 214 
shares of Merck common. Cumulative pref- 
erence $4.25 stock of S & D will be ex- 
changed for Merck’s $4.25 second preferred 
stock. 


National Feed Industry Show 
Message Center for Incoming Calls 
At THE FEED BAG Booths 
Telephone MAdison 5343 


Winnipeg, Can. 


IBBERSON Has— 
What You Need 


You'll go far before you equal the 
advice you get from IBBERSON 
when building or remodeling Feed 
Mills, Elevators or Seed Plants. Write 
us in confidence about your problems. 


IBBERSON COMPANY 


Engineers and Contractors 


Minneapolis, Minn 
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Economists Cite Reasons 
For Farm Price Decline 


Three major reasons, which do not in- 
clude domestic demand, have been given 
for the current less favorable price situation 
for American agriculture. The reasons are 
these: 

1) High overall farm output in 1952. 

2) Reduced exports as agricultural pro- 
duction has improved abroad. 

3) Continued limited dollar exchange. 

These opinions were expressed by four 
economists who took part in a panel re- 
cently at an American Bankers association 
meeting in Houston. The four are Harry 
Love, Virginia Polytechnic Institute; E. C. 
Young, Purdue University; T. R. Timm, 
Texas A & M; and O. B. Jesness, Univer- 
sity of Minnesota. 


The experts explained that domestic de- 
mand is not a major factor because the farm 
price decline has come in a period of high 
employment and relatively high income. 


Consider Allotments for 
1954-Crop Wheat, Cotton 


Preliminary work has been begun by the 
Department of Agriculture on possible acre- 
age allotments and marketing quotas for 
1954-crop wheat and cotton, Secretary Ben- 
son has announced. Final decision on wheth- 
er or not to set up the allotments and quotas 


will be made when more is known about 
the anticipated supply and demand, Mr. 
Benson said, 

“This administration finds itself faced 
with a situation for which it was not re- 
sponsible and over which it has little con- 
trol,” he explained. “Increasing supplies of 
wheat and cotton are resulting from a 
combination of high production goals set 
in the past, favorable weather in producing 
areas, and declining exports. 

“On the basis of information already 
available,” he continued, “it is apparent that 
mandatory controls on the 1954 cotton and 
wheat crops must be considered as prob- 


able.” 


Memphis Jobber Appointed 
By Nopco Chemical Firm 


Newly-appointed jobber in the South for 
Nopco Chemical Co., Harrison, N. J., is 
Pless & Sheahan of Memphis, Nopco has 
announced. The firm formerly operated as 
Robert F. Sheahan Co. 

It will serve as exclusive agricultural 
product jobber for Nopco in Louisiana, 
Mississippi, eastern Arkansas, and most of 
Tennessee. 

JOINS MONSANTO 

Duane M. Feeley has been named tech- 
nical service representative for the Merri- 
mac animal feed supplements division of 
Monsanto Chemical Co., St. Louis, the firm 
has announced. He will headquarter at St. 
Louis and serve the surrounding area. 


See St. Regis Feed Sacks, 
This Packer at Buffalo 


Its extensive line of multiwall paper bags 
will be shown at the National Feed Industry 
Show June 8-10 by St. Regis Paper Co., 
New York City. The firm also manufactures 
the paper bag packer shown here. The 
packer will handle 12 bags per minute with 
one operator, according to St. Regis. E 

Manning the exhibit at Buffalo for St. 
Regis will be Kenneth Moore, Esli Marsh, 
Harry Hughes, Elmer Wilke, Albert Carey, 
Craig Smith, F. W. Myers Jr., Sam Shane, 
Kenneth D. Lozier, and A. A. Roetzer. 
The firm will occupy booths 109, 110, and 
111. 


Under one roof 


Every Feed Ingredient You Want 
Conveniently Located for Truck 
Pickup—We Protect Legitimate 
Feed Dealers 


GOOD STOCKS AT ALL TIMES 


CALF MANNA, CONDENSED BUTTERMILK, CALCIUM 
CARBONATE, STONEMO GRIT, SANI-FLOR LITTER, 
PEAT MOSS, DEHYDRATED ALFALFA MEAL, CODLIVER 
OIL, REGROUND OATFEED, DAIRY FEED, STEAMED 
BONEMEAL, FOX AND MINK FEEDS, DOG RATIONS, 
KILLER-DILLER RAT & MOUSE EXTERMINATOR, PEANUT 
MEAL, SOYBEAN MEAL, LINSEED MEAL, BREWERS 
GRAINS, MALT SPROUTS, DISTILLERS DRIED SOLUBLES, 
WHEY POWDER, SKIMMILK, BUTTERMILK POWDER, 
MILLFEED, BEET PULP, MOLASSES, AND 77 OTHER 
COMMODITIES. 


FEED SUPPLIES, 


3328 W. Cameron Ave. 
NORTH MILWAUKEE, WIS. 


INC. 
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Dou t NEGLECT 
ELEVATOR HEADS 


They Start Fires 


AVOID CHOKES 


BUT IF A CHOKE OCCURS 
EXAMINE HEAD PULLEY IMMEDIATELY 


Several recent fires have occurred 
from failure to do so. 


If too hot for hand cool with water 
or CTC or CO, extinguisher fluid. 


IF BELT IS SMOKING FLOOD IT. 


MILL MUTUAL FIRE 
PREVENTION BUREAU 


400 W. Madison Street Chicago, Ill. 
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SERVING YOU AS 


~¥ Wholesalers in 
Truck Lots and LCL 


¥ Jobbers of Feeds 


in Carloads 


¥ Manufacturers of 
High Quality 
Giant Brand Feeds 


¥ Custom Mixing to 
Your Specifications 


HARTEAU 


FEED CO. 
CUDAHY, WIS. 


HUmboldt- 


Phone 3-0160 


P.O. Box 96 


— Outdoor Display 


(Continued from page 13) 


Rapids dealer believs strongly in the im- 
portance of cash sales. 

“The margin of profit is always low,” 
he asserted, “and the customer can’t, in 
justice, expect the dealer to shoulder an 
exhorbitant risk.” 

With this in mind, Zig Salit is not happy 
with the present policy of a few large feed 
manufacturing companies, which he says 
attempt to gain new business by subsidizing 
an entire livestock or poultry operation. 
Such tactics, the dealer believes, are a 
serious hazard, not just to small dealers 
like himself, but ultimately to the entire 
feed industry. 

Feed dealers, especially small operators, 
should belong to their state or regional feed 
associations, he believes. Not only is it a 
form of protection, but it also gives the 
dealer a chance to compare business prac- 
tices with other dealers and so improve 
his own. 

Mr. Salit is owner and manager of the 
firm which he founded 21 years ago during 
the depression and built carefully into a 
thriving business. Besides himself and an 
assistant manager, there are three full time 
employes handling the work in the ware- 
house and a girl is employed part-time as 
a bookkeeper. All members of the office 
force are thoroughly trained in business 
operations and when one goes on vacation, 
the other two carry on with no letup in 
efficiency. 


Advertising is carried out via radio and 
direct mail. Spot advertisements on a local 
broadcasting station are given each week, 
during times when customers are most likely 
to be in their homes. Direct mail is used 
extensively and Mr. Salit reports that it is 
highly effective in bringing in new custom- 
ers and holding old ones. 

The display window remains the best 
form of advertising for the passerby. It 
illustrates, Mr. Salit believes, the fact that 
a lot of business can come from a small idea. 


Cows Which Produce Under 
7,000 Pounds Are Costly 


Because of falling milk prices, the dairy 
cow today has to produce more milk than 
ever to afford her owner a profit, James 
Crowley, dairy husbandryman of the Uni- 
versity of Wisconsin, has claimed. This 
year, he said, each cow will have to produce 
7,000 pounds of milk in order to pay for 
her feed and care. 


Mr. Crowley advised dairymen to cull 
from their herds cows which produce less 
than 7,000 pounds of milk. Prices of dairy 
cows will probably go down in the months 
ahead and now is the time to sell, he stated. 
Also, the beef price of cull cows probably 
will not be rising for some time so there is 
little advantage in waiting for higher prices. 

The prime reason for disposal, Mr. Crow- 
ley emphasized again, is the fact that a cow 
which is producing less than 7,000 pounds 
of milk per year is losing money for the 


Put “KICK” in Your Feeds 


Use 
Pratt’s Dried Fish 


SOLUBLE CONCENTRATE 
¥ 50% Condensed Fish Solubles 
¥ 50% Soybean Oil Meal 


¥ 50% Minimum Protein Guarantee 


Write for Information and Formulas 


W. C. PRATT CO., INC. 


Producers and Distributors of Dried 
Fish Soluble Concentrates 


20 North Wacker Drive 
Chicago 6, Ill. 
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Phone Franklin 2-7755 


Wausau 


THIS YEAR ... THE CALL IS FOR... 


WISCONSIN 
STARTER CRUMBLES 


“Growth Power Packed” 
_ CLEAN — DUSTLESS — JUST RIGHT SIZE 


CRUMBLES you have less 

WISCONSIN waste, better palatability and 

aww faster growth than ever be- 

Y fore thought possible. And 

NOW something new has 

been added — METHIONINE, 

SS which speeds growth and im- 
STARTER MASH proves feeding efficiency. 

“Ano COD LIVER Save money — grow better 

birds with WISCONSIN 


Packed in usable plain white or colorful 


Coupons for Quality Premiums in every sack 


NORTHERN MILLING CO. 


With WISCONSIN STARTER 


STARTER CRUMBLES. 


dress print bags 


Since 1883 Wisconsin 
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dairyman every day he milks her. It is im- 
portant in culling operations, he added, to 
eliminate only those animals which produce 
low because of inherent breeding character- 
istics. Others may be producing poorly 
simply because of poor feeding and care. 

Breeding, feeding, and management are 
the three essentials for efficient dairy pro- 
duction, he reminded dairymen. If the es- 
sential rules are ignored, then culling will 
not raise the general production level of the 
herd. 


Egg Production Is Behind 
Comparable Period in ‘52 


Production of eggs is running below last 
year’s totals, paralleling this year’s three 
per cent reduction in layers; USDA has 
announced. Egg prices are running about 
10 cents a dozen above prices of a year ago, 
due to reduced supplies, good demand, and 
smaller accumulations of frozen eggs. After 
mid-year, both production and prices are 
expected to be closer to last year’s levels. 


A steady rise in egg-feed price ratios has 
been recorded during the first three months 
of the year. The ratio rose by 19, 31, and 
41 per cent. Ordinarily, such increases would 
have been followed by some increase in 
the number of chickens raised for laying 
flock replacements but last year’s slump in 
the market has made producers cautious. 
Turkey hatchings have been reduced, but 
the cut is not regarded as indicative of 
turkey operations during the entire year. 

The department expects that egg prices 
will continue high during the first half of 
the year. In the summer and fall, seasonal 
price rise is expected to be less pronounced 
than during the same period of 1952. 

@ SIDNEY GRAIN CO., Sidney, IIl., has 
installed a Blue Streak mill, twin spiral 
mixer, and drag feeder. 


Savings 
On To You x 


YOUR COST IS LOWER... YOUR PROFIT IS HIGHER... when 

= stock BLUE BOW and BLUE CIRCLE Baler and Binder Twine. 
ade of 1005 Sisal Fibre, fully treated against rodents and insects. 

We can supply you now at a lower price for immediate delivery or book 

your order for future delivery with a PRICE GUARANTEE. 

Our prices are lower because we have the twine made especially for us in 

very large quantities and deal directly with the manufacturers. 


First-Quarter Sides for 
Borden Higher Than 1952 


Receipts show that sales totals for the 
Borden Co., New York City, were higher 
during the first quarter of 1953 than they 
were during the same period last year, Presi- 
dent Theodore G. Montague told stock- 
holders at the firm’s annual meeting in 
April. Profits rose also, he added, because of 
more favorable margins on many products. 

Stockholders approved an amendment to 
the company’s certificate of incorporation 
which stated more specifically the type of 
business carried on by the company and 
provided for further variety of activity with- 
in the business framework. Mr. Montague 
stated that there were no specific plans to 
broaden operations at the present time. All 
members of the board of directors were re- 
elected by the stockholders. 


Elect Lewis President of 
Park & Pollard, Buffalo 


Election of C. C. Lewis as president of 
Park & Pollard Co., Inc., Buffalo, has been 
announced by the firm. He was named at 
a recent meeting of the board of directors 
to fill the post left vacant by the death of 
M. D. Leonard. 

A veteran of 55 years in the grain trade, 
Mr. Lewis has been president of Lewis 
Grain Corp. since its founding in 1920 and 
treasurer and general manager of Park & 
Pollard since 1935. He has held executive 
posts in the Grain & Feed Dealers National 
association, the American Feed Manufac- 
turers association, and the Buffalo Corn Ex- 
change. 

Succeeding Mr. Lewis as treasurer and 
general manager is A. W. Bond. Mr. Bond 
has been associated with the Buffalo con- 
cern for 37 years and has progressed from 
salesman to general manager of its Swanton, 


WANTED 
Salesmen 
Dealers 
Distributors 
Jobbers 


Nationally advertised from Coast 
to Coast—making it easier to sell. 


Phones: 524-838 
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Lowest prices on Rope and Wrapping Twine. WIRE OR PHONE! 
BOB STONE CORDAGE COMPANY National Twine Distributors 


CHARITON, IOWA 


CA 


Vt., plant. He has also been treasurer and 
general manager of Black Rock Milling 
Corp., Buffalo. Both Mr. Bond and Mr. 
Lewis will continue as directors of Park & 
Pollard. 

@ B. B. TURNAGE, Farmville, 
owner of the Turnage Milling Co., has in- 
stalled a complete line of Prater equip- 
ment at his plant. 


NEW TERRITORY 
Transfer of Glen E. Compton to a new 
sales territory has been announced by Na- 
tional Ideal Co., Toledo. Mr. Compton will 
serve Nebraska and Iowa. His former area 
included parts of Kentucky, Illinois, and 
Indiana. 


RYDE’S 


NUTRITIVE 
MINERALS 


Contains Calcium from 
cooked and ground egg 
shells, egg albumen and 
ten other health-promot- 
ing mineral elements. Can 
be self-fed or mixed in 


formulas. 


A tested and dependable 
mineral supplement that 
promotes faster growth, 
greater productivity and 
resistance to disease. 


For- 
POULTRY 


HOGS 
ALL FARM ANIMALS 


RYDE & COMPANY 


5425 W. Roosevelt Rd., Chicago 50, Ill. 
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See It at Buffalo 


The popular Universal moisture tester 
distributed by Burrows Equipment Co., 
Evanston, IIl., will be featured in the firm’s 
exhibit at the National Feed Industry Show. 
Burrows will occupy booths 507, 508, 509, 
510, and 511. 

Illustrations of other equipment which 
Burrows will show at Buffalo June 8-10 
appear elsewhere in this issue. 


WHEAT, RYE, CORN and OATS 
FEED WHEAT and FEED BARLEY 


FIRM REORGANIZES 


Reorganization of United Poultry Lab- 
oratories, Vineland, N. J., has been an- 
nounced by President Nulles Cully. Alfred 
Melini and Irvin Lafferty have become equal 


partners with Mr. Cully. 


Delaware Now Is Aware of 


Vesicular Exanthema Ill 


Because Delaware livestock raisers have 


not yet been plagued with swine vesicular 
exanthema, they should take positive steps 


to prevent the disease. That's the warning 


of Dr. Ernest F. Waller of the University 


of Delaware. 

Dr. Waller cautioned against the feeding 
of uncooked garbage, even that of the farm- 
er’s own household. He also repeated rec- 
ommendations of USDA 
prevention and control. 


Promotions at Los Angeles 
Announced by Fulton Bag 


Two promotions at its Los Angeles opera- 


tion have been announced by Fulton Bag 


& Cotton Mills, Atlanta. William P. Gatts 


has been named sales manager and William 
B. Plumb plant production manager. 


Mr. Gatts, a veteran of nearly 20 years 
in the bag industry, will head west coast 


sales. Mr. Plumb is a 20-year veteran with 
Fulton and previously served as production 
raanager at Dallas. 


SPECIALIZED 
SERVICE 


for the DEALER TRADE 
L.C.L. and Carloads 


@ ALL FEED INGREDIENTS 
@ F.O.P & QUAKER FEEDS 
ARCADY FEEDS 
STONEMO GRIT 

PILOT BRAND Oyster Shells 
CALF MANNA 
NATIONAL CALF FOODS 
NOPCO A & D Feeding Oils 
PEAVEYS MINERALS 


BADGER 


FEEDS, INC. 
Madison, Wis. 


regarding VE 


See It at Buffalo 


This popular riece of equipment, handled 
by many feed merchants, will be featured 
in the National Feed Industry Show ex- 
hibit of National Ideal Co., Toledo. The 
firm’s display in booths 504 and 505 will 
include many items of galvanized steel 
poultry and stock feeding equipment. 

Shown here is the Premier hanging feed- 
er, which has a capacity of 50 pounds of 
feed. Explaining it, and other National 
Ideal items, will be L. E. Frautschi, R. E. 
Maxfield, B. L. Debolt, and T. C. Bales. 


Alfalfa Factor Is Aid to 
Chick Health: Research 


Chick mortality is reduced hatch- 
ability and fertility of breeder hens boosted 
by unidentified factors found in dehydrated 
alfalfa meal, according to Dr. J. Russell 
Couch of Texas A & M College. He noted 
that fertility and hatchability increase nine 
per cent when five per cent dehydrated 
alfalfa meal is added to the breeder hen 
ration. 

Other work at College Station has shown 
the importance of dehydrated alfalfa as a 
vitamin K source. A level of at least five 
per cent alfalfa meal has been recommended 
to assure proper clotting in chicks follow- 
ing hatching. 
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Four equipment items will be shown in 
booths 703 and 704 at the National Feed 
Industry Show by Wallace & Tiernan, Inc., 
Newark, N. J. One will be the Entoleter 
continuous belt-driven mixer shown here. 

Also featured will be the Merchen scale 
feeder, Richmond stream splitter and Gyro- 
Whip feed dresser, and Niagara Permaflux 
magnets. 

On hand at Buffalo June 8-10 will be W. 


F. Farrell, C. Rowe, C. Smith, H. Martini, 
and A. Kurth. 


The widely-used Burrows industrial va- 
cuum cleaner will be one of more than a 
dozen items shown at the National Feed 
Industry Show by Burrows Equipment Co., 
Evanston, Ill. Burrows will occupy booths 
507, 508, 509, 510, and 511 at the big 
Buffalo trade exposition June 8-10. 

Also featured will be the Universal mois- 
ture tester, Burrows aluminum bag conveyor, 
Burrows aluminum elevator, and the Apex 
bagging scale. 

Representing Burrows at Buffalo will be 
W. Dean Sweet and C. J. Polstra. 


Six Graduate Fellowships 
Are Awarded by Purina 


Six $1,560 fellowships for the school 
year 1953-54 have been awarded by Ralston 
Purina Co., St. Louis, Vice President J. D. 
Sykes has announced. The recipients were 
recommended, respectively, by the Poultry 
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Science association; the Association of Land- 
Grant Colleges; the American Veterinary 
Medical association; the American Society 
of Animal Production; and the American 
Dairy Science association. 

Here are the fellowship winners and the 
schools where they plan to do graduate 
work: 


Ernest Williams, Louisiana State Univer- 
sity: Hans Fischer, University of Illinois: 
Walter Moore, University of Wisconsin: 
Harold A. Ramsey, University of North 
Carolina: James Fransen, Purdue Univer- 
sity: Joseph Fontenot, Oklahoma A & M 
College: and M. L. Miner, University of 


Minnesota. 


EXTRA ECONOMY and 
QUALITY SILAGE use 


Free Flowing — can be added to silage 


conveniently and easily. 
Scientifically Formulated — stimulates 
: fermentation for the production of 
LACTIC ACID which preserves the 
silage. 

Economical — insures excellent silage 
at reasonable cost with minimum 
loss of valuable nutrients. 

Rich in DEXTROSE... 
the quick energy sugar 


TOTAL SUGARS 
Excellent Presewative for Sdlage 
BUY DEX-MO-LASS TODAY 


for Finer Stlage 


CLINTON FOODS INC 
CORN PROCESSING DIVISIO 


BIG CHIEF 
Meat Scraps and Tankage 


Zuality Grande 


50% BIG CHIEF MEAT SCRAPS 
60% BIG CHIEF TANKAGE 


BADGER BY-PRODUCTS COMPANY, INC. 


511 E. Menomonee St. DAly 8-8448 
Milwaukee 2, Wis. 


CAMEL 


WHEAT MIXED FEED 


for 
“All in 


Poultry-Dairy Cows-Pigs one bag” 
EXCELSIOR MILLING COMPANY 


Minneapolis e Minnesota 


{ 
TER 
§ e 
[to 407 | 
‘| 
| 
\ 
E 
© 
Bi 
=. TANKACE 9 MEAT SCRAPS 
| i 
4 
| 
109 


Seedsmen Favor Research 
On Grasses and Legumes 


An expanded research program for seeds, 
particularly those of grasses and small-seeded 
legumes, has been called for by the seed 
research advisory committee. The group 
voiced its recommendations at a _ recent 
meeting held on the campus of Mississippi 
State College. 

Because of the increase in new legume 
and grass varieties, the committee stated 
that the foundation seed project needs 
additional personnel. In addition, it rec- 
ommended that additional extension person- 


News of the Seed Trade 


Selected for Its Interest to Feed Men 


nel be hired to carry out education work 
on the foundation seed program as it ap- 
plies to grasses, legumes, field crop agro- 
nomy, marketing, and marketing processes. 
’ Use of seed came in for attention, too. 
The committee suggested that a byproduct 
outlet be created to dispose of seed which 
has gone out of condition. Top priority in 


Dry Years or Wet Seasons.. 
-CLOVERS and other 


Legumes Produce Better 
INOCULATED! 


superior strain NITRAGIN . . 
colored can. 


Hot, dry soils are sure death to ‘‘leftover'' legume bacteria. 
Rains leach most of the rest away. Every new planting needs 
fresh legume bacteria for best results. For a few cents—in just 
a few minutes, you can play safe with high bacteria count, 
. the inoculant in the orange- 


THE NITRAGIN co., Inc. 3207 W. Custer Ave., Milwaukee 9, Wis. 


Complately 


MINERALIZE 


PHOSPHORUS CONCENTRATE 
with TRACE MINERALS 


EVERY MINERAL NEEDED, except salt 
and limestone, to make your feeds 
superior in mineral nutrition. Five 
purified, high analysis phosphates, "'so 
soluble they melt on your tongue,” 
blended with eight vital trace minerals. 
Ready to use. No pre-mix needed. 


The IDEAL 
BLEND of 
TRACE 
MINERALS 


HER MAM 


CONCENTRATE 


For phosphorus-rich feeds. The right 
portions of the eight vital Trace Min- 
erals .. . Stabilized lodine, Manganese 
Sulphate, Copper, Cobalt, Nickel, Iron, 
Zine and Boron. 


The Herman Nagel Co. 


53 W. Jackson Blvd., Chicago 4, Illinois 


ALFALFA 
MEAL 


Sun-Cured and 
Dehydrated 


NATIONAL ALFALFA 
DEHYDRATING AND 
MILLING CO. 


LAMAR, COLORADO 
Merchants Exchange 
ST. LOUIS, MO. 


the production line was assigned to develop- 
ment of machinery and methods for harvest- 
ing small seed legumes and grasses and 
development of new and superior legumes 
and grasses. As for marketing, it was urged 
that top priority be given to the need for 
basic research on seed testing and develop- 
ment and study of methods for drying and 
storage of seed to preserve quality. 


Claim New Oat Resistant 
To Race 45 Crown Rust 


Resistance to race 45 of crown rust is 
an outstanding characteristic of Clintafe, a 
new oat variety, USDA has claimed. Other- 
wise, the new variety is an average oat type. 
It was developed by USDA and breeders 
of the Iowa agricultural experiment station. 

A crossing of Clinton and Santa Fe, the 
new oat has yielded fairly well in growing 
tests in the corn belt and Northeast. It is re- 
garded by the Department of Agriculture 
as a stepping stone between high-yielding 
oats not resistant to race 45 stem rust and 
future varieties that will be resistant both to 
the rust and heavy producers. Selected Iowa 
oat seed growers are planting 15,000 bush- 
els of Clintafe this spring. 


Midwest Farmers Warned 
Of New Weevil Threat 


A warning that the Clover leaf weevil has 
appeared in force in southern Illinois fields 
and may be expected to spread in the Mid- 
west has been voiced by H. B. Petty, 
entomologist of the University of Illinois. 
Prompt treatment is advised, using BHC, 
lindane, toxaphene or DDT. 

The weevil, Mr. Petty said, is usually 
limited in its activities by a fungus disease 
that kills off the feeding worms and, in 
addition, alfalfa is a hardy plant that will 
usually recover from attack under favorable 
conditions. But if signs of infestation are 
found, the local farm advisor should be 
called to prescribe prompt control treatment. 


Claims Seed Inoculation 
Best Soybean Insurance 


Farmers who want maximum returns from 
their plantings of soybean seed must in- 
oculate the seed, it was claimed recently by 
George M. Strayer, secretary-treasurer of 
the American Soybean association. He 
pointed out that it takes 20 bushels or more 
per acre to pay for the cost of production 
and an extra bushel or two can mean the 
difference between breaking even and mak- 
ing a profit. 

Inoculation, he claimed, should be as 
much a part of good farming practice as 


THE FEED BAG — May, 1953 


— 
LEGUMES 
RAGIN 

Al cot) 

| 
BRAND 
EVERY NEEDED 
Formula B 
fel 
e110 


the use of high-yielding varieties, weed 
control, proper planting, and careful com- 


bining. He warned against the common 
mistaken belief that once a field has been n C 
inoculated with proper bacteria, there is s i 


no need to inoculate the bean seed. Some- 


times, the bacteria fail to survive one sea- Brokers s Jobbers - Carriers | 
son. Inoculated soybeans will provide their | 
own nitrogen and serve as insurance against 

poor yields. 


GRAIN and GRAIN PRODUCTS 
Lindane Does the Trick yf SERVING THE ENTIRE SOUTHEAST ' 
e 1 ! 
Fighting Wheat Wireworm May We Have Your Offerings! | 
If only one ounce of lindane is applied LD 382-2096 TWX - 463 | 
to wheat seed used for one acre of planting, Morristown Tenn. 


wireworm damage will probably be pre- 
vented, J. P. Corkins, assistant entomologist 
at Montana State College, has claimed. He 
cautioned that this is the minimum safe 


Mr. Corkins pointed out that Canadian : 

research, under growing and climate con- SERVICES 

ditions similar to those of Montana, had 


shown that one ounce of lindane is ade- 
quate for the job of protecting an acre of 
wheat. Therefore, he urged farmers to be PRACTICAL CHICK THE FACT | 
safe. The difference in cost between 34 and FEEDING STUDIES 


j 
one ounce of the preventive is only about STILL REMAINS 
20 cents, a small amount considering the DETERMINATIONS OF: 


protection afforded. VITAMIN Bie that 
ANTIBIOTICS 


ee e a e NICA SUPERIOR 
Sivinski Will Distribute ARSENICALS 


A.O.A.C. vitamin Ds chick assay 
.O.A.C. vitamin Dg chic 
Burrows Line From Omaha U.S.P. XIV or A.O.A.C. vitamin ELEVATOR CUPS 


The addition of Adrian Sivinski to its A assays are 
sales staff has been announced by Burrows 


Equipment Co., Evanston, III. MADE STRONGER 


With a wide background in agricultural Amino acid assays w ill 
equipment sales, he will market Burrows 
products through his own firm in Omaha. 8 P 


' LAST LONGER 
Proximate analyses and mineral 


determinations have 


Other biological, chemical and GREATER CAPACIT y 
microbiological services and will operate more 
efficiently at less cost 
Project research and consultation than other elevator cups. 


WRITE TO: 


WISCONSIN ALUMNI K. |. Willis Corporation 
RESEARCH FOUNDATION 


for names of distributors and capacity 
P. ©. BOX 2059 © MADISON 1, WISCONSIN analysis form No. 20 


The Burrows company also recently ap- 
pointed several foreign representatives in 
its export sales division. 


Write for price schedule 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 4 


FEED JOBBERS 
805 DUN BUILDING Distributors of: 


BUFFALO 2, N. Y. Hubinger (Keokuk) 
Corn Gluten Feed 


CANE FEEDING Kellogg’s Hominy Feed SUNSET BRAND FEED 
MOLASSES Hercules Dried Whey A Dried Whey By-Product 
Tl 
Pacific fag Ltd. Wheat Germ Oil high in Milk Protein (lact- 
Albany Baltimore Wheat Germ albumin) and Minerals but 
Buffalo New Orleans Calf Manna not over 35% Lactose. 


"Just one of those broad-breasted 


Stonemo Granite Grit 
birds showing off." 


WRITE US FOR FURTHER INFORMATION 


CARTOON BY TOWNSEND 
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CONSULTANTS 


TO THE 
FEED INDUSTRY 


C. W. Sievert and Associates 


1338, 221 No. La Salle St. 
Chicago |}, Ill. 
Phone State 1-0008 


Room 


Makes Good Feeds BETTER 
BETTER Feeds Make Customers! 


Fortify With 
DIAMOND 
a 4 
LIVE YEAST CULTURE 
“THE SPARK PLUG of the RATION" 


for Cattle, Hogs, Chickens, Turkeys 


Live yeast enzymes, vitamins (including 
B12), and other factors improve appetite, 
digestion (including rumen aid), health, 
growth, and production. Increages feed 
utilization, lowers feed cost. 


Specially Prepared for Dry Mix Feeding 


Write DIAMOND V MILLS, Inc. 
CEDAR RAPIDS, IOWA 


Manufacturers of 


STANDARD MOLASSED 
BREWERS' GRAINS 
and 
STANDARD 
VITAMIN D YEAST 


From Our Milwaukee Warehouse 


STANDARD FEED and 
FERTILIZER, INC. 


3456 N. Buffum St. 
Milwaukee 12, Wis. 


Phone— 
EDgewood 2-6204 


“MILLFEEDS OF ALL KIND" 
and 
FEEDS OF ALL KIND... 


MALTSPROUTS 

BREWERS GRAINS 

26% DARK CORN DISTILLERS 

WISCONSIN DISTRIBUTORS 
STALEY’S 50% HI PRO CON 
STALEY’S SOYBEAN OIL MEAL 
STALEY’S GLUTEN FEED 
STALEY’S CORN OIL MEAL 
PILOT BRAND OYSTER SHELLS 
HARRY MCADAMS DRY OIL 


Deutsch & Sickert Co. 
741 N. Milwaukee St., Milwaukee, Wis. 


— Milk Replacements 
(Continued from page 11) 


heit. It can be fed in cpen pails placed at 
14 to 18 inches from the floor. It may be 
fed at the rates shown in table. 

The milk replacement may have certain 
advantages as far as raising calves is con- 
cerned. In many herds, the roughage fed 
during the winter months is of such poor 
quality that the vitamin A content of the 
milk produced may drop to very low levels. 
The amount of vitamin A received by the 


The writer is professor of dairy husband- 
ry at Penn State. He delivered these timely 
and significant remarks at the recent an‘mal 
nutrition conference held by the University 
of Kentucky at Lexington. 

Prof. Knodt’s research played a key role 
in the testing of calf milk replacements. 


FOR 
GRAIN 
AND 
INGREDIENTS 


CONTACT 


SARGENT & CO. 


GRAIN & JOBBING DEPT. 
DES MOINES, IA. 


Phone 6-3193 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 
Rolled Oats 


‘om 


Des Moines Oat Products Co. 
2000 E. Grand Avenue © Des Moines, Ia. 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 


In Any Size Quantities 
Wire Us Your Offerings 


C. J. Martenis Grain Co. 


Produce Exchange @ New York City 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 
WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 
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calves may not be sufficient to meet their 
needs, whereas the milk replacements now 
being sold are adequate in vitamin A to 
meet the calf’s needs when fed according 
to manufacturers’ directions. Another fre- 
quent comment of dairymen who have used 
the above formula is that it decreases the 
cases of scours. Whether this is attributable 
to the replacement or some phase of man- 
agement is not known, but we believe it is 
due to more careful feeding. 

There are available on the market a num- 
ber of milk replacement products that are 
doing a good job of raising calves. Dairy- 
men not now using milk replacements should 
raise a calf or two on these products under 
their own conditions. They should not 
expect the milk replacement to do all of 
the job. Young calves also need up to five 
pounds of a good quality starter per day 
each and all the excellent quality grass- 
legume hay they can eat every day in addi- 
tion. The future of their herds depends in a 
large part upon how the calves are raised. It 
has been found that the larger the cows on 
the average the more productive they will 


be. 


Successful dairying on most dairy farms 
depends in a large part upon the raising of 
high quality calves to replace the older 
cows in the herd. 


COLBY 
MILLING 


Phone 160 or 166 


TWX Colby 28 
Robinson Code 


GROUND GRAIN & GRAIN PRODUCTS 


THE FEED BAG — May, 1953 


fo 
Line of W Products 
Feed INC. 
Oars 


Coming Events 


Missouri Grain, Feed & Seed Asso- 
ciation, Hotel Governor, Jeffer- 


Central Retail Feed Association, 
Schroeder Hotel, Milwaukee 
June 1-2 


Ohio Grain, Mill & Feed Dealers 
Association, Neil House, Colum- 
bus June 1-2 


Pacific Northwest Grain Dealers 
Association, Chinook Hotel, Ya- 
June 5 


National Feed Industry Show, Me- 
morial Auditorium, Buffalo 
June 8-10 


Eastern Federation of Feed Mer- 
chants, Statler Hotel, Buffalo 
June 8-10 


American Dairy Science Associa- 
tion, University of Wisconsin, 
June 21-24 


Association of Southern Feed & 
Fertilizer Control Officials, Clem- 
son College, Clemson S. C. 

June 22-23 


American Poultry & Hatchery Fed- 
eration, Arena, Milwaukee 
July 28-31 


Feed Nutrition School, University of 
Wisconsin, Madison.....Aug. 17-18 


American Soybean Association, Jef- 
ferson Hotel, St. Louis 
Aug. 20-21 


Mutual Millers & Feed Dealers 
Association, Hotel Jamestown, 
Jamestown, N. Y............. Aug. 25-26 


Texas Grain & Feed Dealers Asso- 
ciation, Hotel Galvez, Galveston 
Sept. 20-22 


California Animal Industry Confer- 
ence, Yosemite National Park, 
Sept. 24-25 


Virginia State Feed Association, 
Jefferson Hotel, Richmond 
Oct. 14 


Association of American Feed Con- 
trol Officials, Shoreham Hotel, 
Washington, D. C.........Oct. 14-15 


Cornell Nutrition Conference, Stat- 
ler Hotel, Buffalo............... Nov. 5-6 


Illinois Feed Association, Armory, 
Springfield .................... Nov. 17-20 


Kingman New Sales Chief 
For Highway Equipment 


William W. Kingman has been named 
general sales and advertising manager for 
Highway Equipment Co., Inc., Cedar Ra- 
pids, Iowa, President Roy C. Gaddis has 
announced. Mr. Kingman has been active 
in the construction equipment field for 
many years, most recently with Illinois Con- 
tractors’ Machinery, Inc., Chicago. 

Highway Equipment manufactures New 
Leader bulk feed bodies, as well as an ex- 
tensive line of spreaders. 


Attendance Record Is Set 
By Texas Manufacturers 


Nearly 200 persons, a record for the 
organization, attended the annual meeting 
of the Texas Feed Manufacturers association 
held April 20-21 at the Hilton Hotel in 
Fort Worth. D. R. Crowley of San Antonio 
was elected president of the Lone Star 
state group for 1953-54. . 

Elected as vice presidents were Luther A. 
Pharr, Fort Worth; Monroe May, Dallas; 
Max Wenmohs, Center; and J. T. Shahan, 
LaPryor. W. B. Orr of Bryan was re-elected 
secretary-treasurer. New directors include 
officers Pharr, Wenmohs, May, and Shahan; 
George P. McCarthy, Fort Worth; Harry 
Dobbyn, Abilene; D. R. Crowley, San An- 
tonio; L. F. Van Stone, Houston; John 
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Shuler. Gonzales; and W. F. Deacon, 
Grapevine. 


YOUR PRODUCT LONGER WITH 


FEED SIGNS 


Made to Order from 
your copy—on Metal, 
Aluminum or Masonite 
in small or large quan- j 
tities. 


CTIVE DISPLAY ADV. 
1702 W. 19th ST., CHICAGO 8, ILL. 


DON'T MISS THIS 


AT THE FEED SHOW IN BUFFALO 
BOOTH No. 108 JUNE 8-10 
Have you seen the drinking water tablet 
that puts extra amounts of Penicillin 
and Vitamins into birds; or the com- 
bination detergent-sanitizer that cuts 
dairy clean-up time in half? Don’t miss 
these and other great Barker Products! 


SINCE WELCOME TO THE 
1851 BARKER EXHIBIT 


Specialists to the Feed Trade 


BARKER, MOORE & MEIN CO. 


Phila, 23, Pa. 


541 N. Orianna St., 


NEW LOW PRICES 
The Original High Quality Weight-O- 
Bulk Buggy and Grain Buggy Now Being 
Offered at Sensationally Low Prices. 


Visit Booth 104 
Buffalo Feed Show 
Or Write 


ALLIED INDUSTRIES INC. 


1203 S. 125th Street 
Milwaukee 14, Wis. 


FEED INGREDIENTS 
FERTILIZERS 


USCO BALER TWINE 


SALT 


UNION SERVICE COMPANY 


1203 Williamson St. 
Madison |, Wis. 


Call Bob or Babe 


Stuart for: 


Wheat-Mixed Feeds 
Soya 
Linseed Meal 
Alfalfa 
and all 
Millfeeds 


“For 30 
Years” 


& 
Reliance 
FEED COMPANY 


MAin 2418 
216 Phoenix Bldg., Minneapolis, Minn. 
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Sargent & Co. 78, 112 
Schutte Pulverizer Co. 91 
® Screw Conveyor Corp. 104 ky AGS 2 
ea emica , 60, 61, 
umo emica orp. AIN OR 
W. J. Small Co. 20 PAPE BAG) 'CO.] 
Active Displa . L. Stanchfield, Inc. 
Allied as ws Thay Inc. 113 Standard Brands, Inc. 38 TWINES INDIANAPOLIS, IND. 
Amburgo Co. 83 Standard Feed & Fertilizer, Inc. 112 
Ascady Parms Milling Co. 10 Sterwin Chemicals, Inc. 100 
‘Bob Stone Cordage Co. 107 
Badger By-Products Co., Inc. ........-.--.----------+- 109 Strong-Scott Mfg. Co. 93 
Badger Feeds, Inc. 108 Sunset Feed & Grain Co. 111 FEEDST UFFS 
Bates Grain Co. ra-Life Laboratories, Inc. ..............-..-.-.------- 
Bemis Bro. Bag Co. 67 Union Bag & Paper Corp. .......................-.--- 42 Both Cash and Futures 
Black, Sivalls & Bryson, Inc. -............--.-------.-- 4 Union Service Co. 113 DREYER COMMISSION CO. 
Blatchford Calf Meal Co. ...... Inside Front ay U. §S. Industrial Chemicals Co. ..................-..-.- 12 (At it since '92) 
Borden Co. 
Bowman Feed Products, Inc. .............-------------- 16 Val-A Co. 100 414-415 Merch. Exch. Bldg., St. Louis 2, Mo. 
Bryant Engineering Co. Re VyLactos Laboratories, Inc. -..........--------------- 66 Board of Trade Bldg. Kansas City, Mo. 
Bunge Corp. 
Burrows Equip t Co. 97. Wenger Mixer Mfg. Co. 
Werthan Bag Corp. 
Calcium Carbonate Co. 14 Bob White & Co. 
Cereal Grading Co. 112 Wilber Feed Co., Inc. 
Chase Bag Co. 26 K. I. Willis Corp. 
Clinton Foods, Inc. ..109 Wisconsin Alumni Research Foundation 
Colby Milling Co., Inc. 112. Wittig Feed & Grain Co., Inc. —....0-000.... a 
Consolidated Products Co. .........-...-----------+------- 86 Woodward & Dickerson, Inc. —........................-. 22 
Dawe’s Laboratories, Inc. 81 
Des Moines Oat Products Co. 112 Fl d Th | PEDER DEVOLD OIL CO. 
Deutsch & Sickert Co. 112 oy ayer a ecte 45-FM Clinton Ave., Brooklyn 5, N. Y. 
iamon ills, Inc. e e 
E. F. Drew & Co., Inc. 64 bb : 
Deeyer Commission Co. = une A ott Vice President Manufacturers of the World's Finest 
E. I. du Pont de Nemours & Co., Inc. -......... 73 Election of Floyd K. Thayer BSA Ve Molasses Mixing Machinery 
, president has been announced by Abbott a 
Excelsior Milling Co. 109 : . Write or Call 
Ge “+4 Laboratories, North Chicago, Il]. Mr. Thay- 
J ; er is the firm’s director of chemical sales and Wenger Mixer Mfg. Co. 
10 has been with Abbott for 33 years. 
Go. 116 Holding degrees from the Universities 
Flambeau Milling Co. : 103 of Denver and Illinois, Mr. Thayer began 
Flavor Corporation of America 71 
Fredman Bag Co. ... 116 with Abbott as a research chemist. He was 
ais Be ‘ named to head chemical sales six years later 
and became a board member in 1938. 
agg _— ; = In 1943, Mr. Thayer was appointed di- 
atone & Rabb: 111 rector of the Abbott Laboratories chemical 
Hiawatha Grain Co. 114 sales division. He has been a member of 
104 Abbott's executive committee for six years 
Iowa Limestone Co. 103. and serves as secretary of the group. 
Jacobson Machine Works 87 
114 All milling curriculum students at Kan- ee d g re d 1ents 
King Midas Feed Mills —.................. Back Cover as State College will take identical fresh- ‘ 
29 man courses beginning this fall, the school A K in Ss 
La Budde Feed & Grain Co. 83 has announced. The basic background will - 
Lederle Laboratories -..------.--2---0e- oo 85 enable them to choose either the feed manu- North East Feed Mill Company 
McCabe Bros, Co. 115 facturing or general milling curricula for Minneapolis 13 Minnesota 
Maney Bros. Mill & Elevator Co. —............. 114 their final three years. 
ayo e orp. 
Mente & Co. Inc. we 94 A Complete Assortment of SOYBEAN MEAL... MILLFEEDS 
erc o., Inc. ; 
Mill Mutual Fire Prevention Bureau .............. 1 HIGH QUALITY INGREDIENTS EE 
orton Salt Co. 6 
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Nitragin Co., Inc. 110 a 
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Northern Milling Co. 106 Ground Screenings—write or wire for quotations. 
Orrter Shall Products GRAIN COMPANY 
Pabst Brewing Co. 45 
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R & R Feed Ingredient C0, eee 115 Feed Broker — Exclusive 
eliance Fee oO. 113 
114 FRED GABRIELSON, Owner 
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Classified 


RATES: 10 cents per word. Minimum 
charge $2.00. Positions wanted adver- 
tisements, not to exceed 25 words, 
$1.00, payable in advance. 


HELP WANTED 


WANTED salesman now calling on Feed, Seed, 
Fertilizer, and Farm Supply concerns to sell 
new Burlap Bags, Cotton Bags, in conjunction 
with other items you are now selling. Good com- 
mission offered, excellent opportunity. All replies 
will be held strictly confidential. Belmont Burlap 
Bag Co., 2719 N. Edgemont St., Philadelphia 
34, Pennsylvania. 


MACHINERY FOR SALE 


HAMMER MILL—Has 50 HP motor—used 
only short time. Like new. Bargain for cash. 
Write BA-120, c/o The Feed Bag, Milwaukee 3, 
Wisconsin. 

FEED MIXER—One ton capacity—floor level 
feed has motor—latest style machine—used short 
time. Write K-D-15, c/o The Feed Bag, Mil- 
waukee 3, Wisconsin. 


BUSINESS FOR SALE 


FOR SALE—Going feed mill and farm supply 
store. Good dairy and poultry area. Equipped 
with Jay Bee Hammer mill, two Kelly-Duplex 
mixers, cob crusher, 1950 2% ton truck. Large 
warehouse, all under one roof. Located in She- 
boygan county, village of Greenbush, Highway 
23. Write Greenbush Mill, Greenbush, Wis. 


Cereal Chemists Meeting 
Set at Buffalo May 24-29 


Buffalo's Statler. Hotel will be the site 
late this month of the 38th annual meeting 
of the American Association of Cereal 
Chemists. The meeting will open on May 
24 and wind up on May 29. 

Speakers scheduled to address the conven- 
tion include Dr. Theodore G. Klumpp, 
president of Winthrop-Stearns, Inc., New 
York City, and Dr. E. W. McHenry of the 
University of Toronto. 


CORN CUTTER—grader—polisher—aspirator, 
3000 Ibs. per hr. A-1 condition, guarantee. Write 
LE-21, c/o The Feed Bag, Milwaukee 3, 
Wisconsin. 

PORTABLE HAMMERMILL MIXER— 
“Jay Bee’? model 3UP hammermill, drag feeder, 
dust collector, Sidney mixer (30-bushel capacity) 
mounted on 1948 Ford V-8 F-6 truck. Equipped 
with Hercules split-drive shaft. Rack over cab 
to carry up to two tons of feed and concentrates. 
Write to Encil Mills Jr., Box 128, Danville, 
Ohio (Phone 84J). 


MISCELLANEOUS 


UNIVERSAL YEAST 
Yeast enzymes are a great digestive aid in 
hog, poultry and dairy feeds. Rice Laboratories, 
Dassel, Minnesota. 


New Directors Elected 
In Mail Ballot by AFMA 


Seven new board members were elected 
by the American Feed Manufacturers asso- 
ciation in an April mail ballot, Secretary- 
Treasurer William T. Diamond has an- 
nounced. Each began his three-year term 
on May 1. Two directors were re-elected 
and a former director elected to a new term. 

Re-elected for three years were C. F. 
Barr, Ames Reliable Products Co., Ames, 
Iowa: and Wayne Longmire, Security Mills, 
Inc., Knoxville, Tenn. Dean Webster Jr., 
H. K. Webster Co., Lawrence, Mass., was 
the former director elected again to the 
board. His previous term ended in 1949. 

The new directors include: E. J. Cashman, 
Doughboy Industries, Inc., New Richmond, 
Wis.; E. L. Chase, Cooperative GLF Mills, 
Buffalo; R. D. Jackson, Jackson Grain Co., 
Tampa, Fla.; E. H. Kieser, Kasco Mills, Inc., 
Toledo; S. R. Morrow, Morrow Milling Co., 
Carthage, Mo.; J. J. Vanier, Gooch Feed 
Mill Co., Salina, Kan.: and R. E. Wendland, 
Wendland Grain Co., Temple, Tex. 

The full 30-man AFMA board is meeting 
in Chicago May 13 in connection with the 
organization’s 45th annual convention. 


LIGHTWEIGHT TRUCK 
Development of a new magnesium hand 
truck with a fully retractable third wheel 
has been announced by Magline, Inc., Pin- 
conning, Mich. Addition of the extra wheel 
makes handling heavy loads easier, Magline 
explained. For a descriptive folder and pric- 
es, circle No. 23 on the Reader Service card. 


SHEEP BLOCKS 

Marketing of Miner-A-Zine sheep blocks 
has been announced by Kay Dee Feed Co., 
Sioux City, Iowa. The blocks incorporate 
salt, essential minerals, and phenothiazine, 
a worming product. For detailed informa- 
tion and prices, circle No. 24 on the Reader 
Service card. 
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FOR SALE 


COMPLETE MODERN FEED 
MANUFACTURING BUSINESS 


Located in Eastern Iowa. Bulk stor- 
age. Modern equipment. Five story 
reinforced concrete and brick build- 
ing. 150 ft. spur. Good opportunity 
for both wholesale and retail busi- 
ness. Write Box MAI18, The Feed Bag, 
Milwaukee 3, Wisconsin. 


FOR SALE 


FEED MANUFACTURING 
BUSINESS 


Lapp Laboratories, Inc., located 
at Nevada, Iowa. One story 
building, fully equipped, at bar- 
gain price. Write H. T. Fawcett, 


Nevada, Iowa. 


418-420 Grain Exchange 
Milwaukee 2, Wis. 


Merchandisers of Feed and Grain 
Inquiries and Offerings Invited 


WITTIG FEED & GRAIN COMPANY, INC. 


Phone BRoadway 2-0737 
Teletypewriter Mi-155 


BROKERS R & R FEED INGREDIENT CO. 


Phone Roger Rode — BRoadway 2-1626 


Milwaukee 2, Wis. 


JOBBERS OF FEED INGREDIENTS 
Distributors of Staley Soybean Oil Meal and Gluten Feed 


WILBER FEED CO., IN 


46-48 MARKET ST. 
JAMESTOWN, N. Y. 


SPECIAL TRUNK LINE 
MAIN 1513 


CHECK OUR PRICES BEFORE YOU BUY! 
IMPORTED and DOMESTIC FISH MEAL 
DICALCIUM PHOSPHATE — ALFALFA MEALS 
AND OTHER FEED INGREDIENTS 


BOB WHITE & COMPANY 


2001 Board of Trade, CHICAGO 4, ILL. © Phone: Webster 9-3155 TWX CG 1151 


‘KEN MILLER 


DURING TRADING HOURS 


MAIN 6212 
MINNEAPOLIS 15 374 GRAIN 
MINNESOTA McCABE BROS. COMPANY EXCHANGE 
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Some advantages of ie 


VITAMIN 
A&D 
OILS 


Supplies Energy 

Improves Feed Textures ~ 
Increases Palatability 

Gives feed an attractive color 


Many formula feed manufacturers have a tendency 
to consider only the Vitamin A and D content of 
Vitamin oils. While this is the first consideration the 
other contributions which oil gives to feeds should 
be looked upon carefully. 

Silmo Vitamin A and D oils are available in all 
potencies; low potencies for the formula feed manu- 
facturer who wishes to add a maximum of oil, through 
medium popular potencies up to high potencies for 
those who wish to add a minimum of oil. 


Contact you nearest Silmo representative 
or write, wire or phone... 


SILMO CHEMICAL CORP. 


Main Office & Laboratories, Vineland, N. J. 
Processors Since 1927 


OUR G4th YEAR 


Yeo 


—That we can safely say— 
YOUR satisfaction is 
OUR personal concern 
when you rely on our 
first quality, uniform, 
new & used, BURLAP, 
COTTON and MULTI- 
WALL PAPER BAGS. 


Prompt service—fair prices 
BRoadway 6-4114 


The bag at the right was closed by the handy 
FISCHBEIN Portable BAG CLOSER! 


Completely portable, the FISCHBEIN BAG 
CLOSER weighs only 102 pounds, operates from 
any electrical outlet. Over 5,000 users are now 
enjoying the advantages of this economical, ef- 
ficient machine. 


7 reasons why the 


1. Improves the appearance 
of filled bags to increase 
sales appeal of your prod- 
uct! 

2. Keeps bags in good con- 
dition for further use. 

3. Machine closed bags save 
space by stacking better. 

4. Smaller bags can be used 
since there is no bunching 
at top of bag. 

5.No chance of bag tops 


opening and contents 
spilling. 


6. Sewing thread is cheaper 
per bag than other ma- 
terials. 

7.Reduces labor cost by 
speeding up closing oper- 
ation! 


Address inquiries to: 


DAVE FISCHBEIN COMPANY 


Industrial Sewing Machinery 
DEPT. 2E, $8 GLENWOOD AVE. » MINNEAPOLIS 3, MINNESOTA 
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MURPHY’'S advertising tells them—Murphy’s 
mailing-pieces sent direct to your own customers 
tell them again that MURPHY’'S CONCENTRATES and 
MINERALS are just what feeders need to balance up 
and fortify their new grain. 

You can have a profitable feed business all year 
‘round, with no summer slump, when you show 
feeders how little cash they need invest to do a 
good, complete feeding job. MURPHY’S CONCEN- 
TRATES supply the essential protein, mineral and 
vitamin substances required to bolster up and 
vitalize new grain. As a result, grains go further 
and promote better health, faster growth and in- 
creased production. 


WON’T STOP FEEDERS 
FROM — TO YOU 


Antibiotics and Vitamin B)z are in MURPHY’S CUT- 
COST CONCENTRATE FOR HOGS and MURPHY’S 
V1G-O-RAY CONCENTRATE FOR POULTRY. Extra 
Vitamin A and extra trace minerals are properly 
blended into MURPHY’S CUT-COST CONCENTRATE 
FOR BEEF CATTLE, CUT-COST FOR DAIRY CATTLE and 
MURPHY’S CALF CONCENTRATE. 

When you stock these five MURPHY’S CONCEN- 
TRATES, and keep MURPHY’S MINERALS on hand 
for the profitable mineral business, you can sell 
the grain feeder now, and get a more profitable 
summer business. With MURPHY’S you cut down 
on inventories too, reduce risks, and hold down 
your investment in feed. 


Find out all about a feed business that knows no seasonal slump. Write 
us today about an exclusive, profitable Murphy Franchise in your town. 
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ENRICHED 


BLEACKED 


<> 


A new fast selling 


package for 


high quality 
q Midas Flour 


KING MIDAS FLOUR MILLS 


|! 


KING MIDAS FEED MILLS 


King Midas Tone 
Feeds ...a complete 
family of tested 
farm feeds in the 
new crown top bag 


KING MIDAS FEED MILLS 


Divisions of Van Dusen Harrington Company 


Minneapolis <> Minnesota 
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